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New Lelea 


—~ ORHAM—a name famous for over go years 
a Jas America’s leading silversmiths—now 
creates an entirely new idea for selling silver- 
ware! 

During 1929 socially prominent, nationally 
known brides tell why they chose Gorham silver- 
ware... why they selected particular Gorham 
patterns—they do it in an interesting, fascinat- 
ing way ! Each advertisement is a wedding-news 
story —the kind that makes interesting reading. 

The magazines that carry these messages are 
read by the kind of women you want to sell... 


These advertisements in full 
pages on Dolly Madison for 
April and Fairfax for May 


A double spread in June will advertise these patterns together with Etruscan and Gorham 
hollow ware — 2,350,341 class buyers will read these ads! Tie your store to this campaign 
by displaying copies of the ads in your windows together with a display of the actual silver 
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A Career of Six Early Rhode Island Craftsmen as Compiled in a New Volume 


silver trade know that from the middle of the 18th 
century to the early part of the 19th century, 
there were in that section of Rhode Island, now known 
as Kingston, six silversmiths who, in their own way, 
played a part in the silversmithing industry in America. 


Hii many collectors of silver or members of the 


To those who are deeply in- 
terested in the subject of sil- 
versmithing as an American 
industry, the fact will be of 
considerable importance and 
a description of the career 
and work of these men is now 
available, through the volume 
recently compiled by William 
Davis Miller of Kingston and 
published and circulated 
through Goodspeed’s Book 
Shop, of Boston, Mass., under 
the title of “The Silversmiths 
of Little Rest.” 

The village of Little Rest, 
(as Kingston was then called,) 
was on the crest of Little Rest 
Hill, and according to the 
author, enjoyed a unique ad- 
vantage over the other country 
towns of the colony of Rhode 
Island being not only the 
county seat of the extensive 
King’s County but also be- 
cause of its fortunate situa- 
tion in the heart of those fer- 
tile grazing lands owned by 
the “Narragansett Planters.” 
The condition among these 
rich dairy farmers and stock- 
men, was an anomaly in New 
England and was more akin 


By William Davis Miller 





Silver tankard made by Samuel Casey 


in its large landed estates and troops of negro slaves, 
to the planter type of settlements of the south. In this 
prosperous countryside, the six silversmiths worked at 
various times, between 1745 and the early part of the 
19th century, and, according to Mr. Miller, they prospered 
in a way though they suffered competition doubtless from 


the great silversmiths of New- 
port and Boston where the 
planters went on visits. 
Though they were not always 
successful from the _ stand- 
point in their trade, they did 
their work well and at least 
one of their number, Samuel 
Casey, achieved a reputation 
far more than parochial. 


T is about these six silver- 

smiths that the entire work 
is concerned, the craftsmen 
mentioned being Samuel Casey, 
John Waite, Joseph Perkins, 
Nathaniel Helme, Gideon 
Casey and William Waite. 

Samuel Casey was born in 
Newport about 1724 but it is 
not known where or under 
whom he learned his trade, 
though it was probably in 
Newport. His brother, 
Gideon, also a_ silversmith, 
worked with him and the 
partnership continued until 
May 14, 1763, when Gideon 
removed to Warwick. Samuel 
Casey worked alone at Exeter 
until his house and property 
were destroyed in 1764 and 
shortly after removed to the 


























































































village of Little Rest where he set up his workshop in 
the Helme House. It was here that he later set up a 
press for counterfeiting coins which was destined to 
terminate his career as a silversmith. He was tried 
in 1768, eventually convicted and sentenced to be hanged. 

But Casey had evidently stood well with his community, 
as was evidenced when the jury fought against the ver- 
dict convicting him and this was more clearly shown by 
the fact that on Nov. 3, 1770, (the night set before his 
execution), a mob broke into 
the jail, smashed every lock, 
and Casey escaped. Though 
the Assembly offered rewards 
for his arrest, he was never 
captured but whether or not he 
continued his trade in the 
Colony, either as a counter- 
feiter or as a silversmith is 
not known. 


HILE he did work at his 

trade, he did credit to it 
and his work will always stand 
out among the best of the Co- 
lonial silversmiths, the com- 
paratively small amount of sil- 
ver he produced being much in 


demand by collectors. The 
story of his life is told. 
Of John Waite, the next 


silversmith referred to, little 
is known of his early history, 
the first fact mentioned being 
that of his marriage in 1767 
when he lived at South Kings- 
ton. In April, 1769, he is 
known to have purchased a 
dwelling house situated on the 
south side of the highway 
leading to the westward 
through the village of Little 
Rest and nearly opposite to 
the present post office. It was 
in the basement of his old 
house that he had his shop until his death. 

Waite was active during the American Revolution and 
was captain of an independent company of militia under 
the name of the “Kingston Reds” which saw active ser- 
vice in 1776. He is later referred to as “Colonel” but 
of what regiment the author has not been able to dis- 
cover. John Waite, after the Revolution, was appointed 
to positions of judicial authority, in 1787, as the Fifth 
Justice of the Supreme Court of the State, (a position 


Sugar tongs, with 
hand pierced de- 
sign, made by 


he declined) and nine years later, again appointed to 
the bench as a Justice of the Common Pleas of Washington 
County, a position which he accepted and retained until 
1799. 

In the working of silver, John Waite was not such a 
craftsman as was his master, Samuel Casey and the ex- 
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amples of his work extant today do not include any large 
or elaborate pieces but they evidence care and workman. 
ship and beauty of design. It is evident he combined the 
trade of locksmith with that of silversmithing during his 
career. According to this volume, there is one evidence 
of Waite’s working as an engraver, he having the dis. 
tinction of engraving the first emission of paper money 
in Rhode Island in which the term.“dollar” was used and 
on which the word “State of Rhode Island and Providence 
Plantations” replaced the for. 
mer term “Colony of Rhode 
Island.” 

The third career to which 
the historian devoted much 
time was that of Joseph Perk. 
ins, “merchant, gunsmith and 
silversmith” of Little Rest, 
who was born in South Kings. 
town on Sept. 24, 1749. Little 
is known of him until 1770, 
whene it is» evident he was 
engaged in his trade. In 1774 
he styled himself “Goldsmith,” 
but when the revolution came 
it was his knowledge of oré- 
nance that brought to him 
many duties that aided him in 
helping the Colonists repair 
and perfect their firearms. In 
June, 1776, Perkins married 
Mary Gardiner, but no chil- 
dren survived him. He died 
at Little Rest, Sept. 6, 1749, 
in the 40th year of his age. 

According to the facts ob 
tainable, Perkins began a gen- 
eral business, limiting his sil- 
verware mainly to spoons and 
shoe and knee buckles, and 
with the exception of the sil- 
ver plate illustrated in the 
volume, and of one _ pepper 
castor, (the only piece of 
hollowware mentioned among 
his papers), no examples of holloware have been traced. 
But as a maker of silver buckles and buttons he must 
have done a large business. Some of his spoons are re 
produced in this work, but the author believes that there 
must be other examples of this silversmith’s craftsmanship 
still extant. 


NTRODUCING the sketch of Nathaniel Helme, the 
author says: “While Samuel Casey stands the undis 


John Waite, who 
was a pupil of 
Samuel Casey 


puted master silversmith of South Kingstown, and, in fatt 
of the whole of the old King’s County, it was simply by tht 
chance of fate that he did not have a serious rival ! 
posthumous fame; for the death of Nathaniel Helme, # 
the early age of 28, cut short a career that was full 
(Continued on page 94) 
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Gifts for the Bride Along Fifth Avenue 


By Isabelle M. Archer 


MONG the jewels included in gifts for the bride, 
AF ix trousseau jewels, gifts for the bridesmaids 

_and ushers and the elaborate pieces worn by the 
fashionable women at these ceremonies, are to be found 
leaders in design and gem setttings for many a coming 
season. One of the newest pieces seen among the bride’s 
gifts was a flexible fillet given to her by the 
groom’s family. This jewel is shown in the 
illustration. It is a flexible chain with 
three plaques attached to it. The 
largest plaque rises two inches 
above the brow at the front 
while the other two gem en- 
crusted sections turn down 
over the ears on either side. 
The chain is a triple set 
platinum mounting, with an 
edging of diamonds and a 
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central line of pearls. The plaques are 
decorated with the classical motif carried 
out in a palmetto pattern of diamonds and 
pearls. 


T the Spring weddings, the two 

mothers, the mother of the bride 
and the mother of the groom, have their 
own manner of dressing and their own 
particularly appropriate jewels. Their gowns this sea- 
son have specialized in the colors of smoked gray, rose- 
mauve, browns and greens. striking black-and-white com- 
binations, beige and the pastelle shades of pinks and blues. 
In this sketch is shown a gown of beige chiffon, trimmed 
about the shoulders and hips with deep flounces of lace. 
The skirt is plaited on one side and the waist is bloused 
above the hips. The hat is trimmed with a band of lace 
running diagonally across the high crown, and it has an 
uneven wide brim. A long rope of pearls is looped into 
a shoulder brooch of baguette diamonds, round diamonds 
and pearls, and a large pearl drop finishes the pendant 
earring. Another interesting matron’s gown was in shades 
of green. It had a little coat of shiny satin and a dress 
of fish-net lace. The jacket, hat and slippers were in a 
dark tone of emerald green and the dress of cream colored 
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net had a pale green chiffon slip. Emeralds and diamonds 
were mounted in the jewels, the emeralds making the 
largest gems in each of the pieces. In the earring an 
octagonal shaped emerald took the central section of the 
pendant, but for the necklace, diamonds made the elaborate 
chain work and the upper portions of the pendant, while 
the huge carved emerald was set in below. 

With these pieces was worn a dart pin at 
the surplice line of the waist and nu- 
merous chain bracelets. Both of these 
mothers used the new dress pumps 
in place of the strap slippers, 
which seemed to have been rele- 
gated alone to evening wear. 
Bows and small buckles dec- 
orated the beige satin slip- 
pers for one and large fili- 
gree platinum Colonial 
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buckles were worn on the pumps of green 
satin. 


MONG the handsome pieces 
¢ chosen for use on the wedding trip 
were seen a set of handbags in blue suede 
with jewels in lapis and blue enamel. 
Tan covert-cloth made the coat and skirt 
for the three-piece ensemble and a blend- 
ing satin in off-white the tuck-in blouse. 
The two handbags were shaped alike in pouch form with 
a row of smooth-cut lapis trimming the silver mountings. 
The jewels consisted of a pair of button earrings, a choker 
necklace, a wrist watch and a tailored bar-pin. An ex- 
ceedingly attractive evening dress included in this trous- 
seau was of ombre shadings from cream to deep rose. 
Pink tinted pearls and rosequartz made the beautiful 
jewels. There was a long necklace with a pear-shaped 
drop of the quartz, a double row of pink pearls for the 
hair, and a huge single pink pearl worn in a ring on the 
third finger. 


IFTS for the ushers have taken, as usual, the regu- 
~J lation form of pocket-pieces and the simpler personal 
jewels. The modernistic note has been uppermost in the 
(Continued on page 112) 
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Great Drive to Sell “Sterling,” May 3-11 


GAIN this year there will be a special drive 
A among retail jewelers and silver manufactur- 
ers to awaken the public’s interest in sterling 
silver, the time decided upon by a large number of the 
progressive manufacturers and retailers being May 
3 to May 11, inclusive. It is expected that the pro- 
gressive members of the industry will concentrate 
their efforts on these dates to make the finest show- 
ing of sterling silverware possible, introduce the 
most up-to-date merchandising methods in display 
and advertising, and at the same time do everything 
in their power to help make the public at large “silver 
conscious.” 

According to the Sterling Silversmith Guild (which 
organization helped inaugurate these campaigns 
about six years ago, and has been behind them ever 
since), the efforts in this direction in the past have 
been productive of much good both to manufacturer 
and retailer. In the present drive the Guild, the Na- 
tional Jewelers’ Publicity Association, the Jewelry 
Trade Association, the American National Retail 
Jewelers’ Association and other organizations in the 
trade are heartily cooperating to make it even more 
successful than in past years and so sell the public 
with the desire to possess sterling that it will carry 
over not alone throughout the month of June (so 
noted for the sale of wedding presents) but through- 
out the entire year as well. 

Retail jewelers who wish to tie up with this drive, 
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will be afforded many helps and an enormous amount 
of cooperation by the various organizations in the in- 
dustry, as well as the silver manufacturers, as fully 
outlined in another column of this issue. 





Attend Your State Convention 


HE retail jeweler who pays little or no attention 
[Te the work of his local or state association is 

standing in his own light. Particularly foolish 
is the merchant who can and does not attend his 
state convention, because by keeping away he is losing 
an opportunity for education just when education is 
apt to play a more important part in his success 
than at any time in his career. It is true that in 
times past many of the conventions in this and other 
industries were nothing more or less than social 
gatherings. Their principal attractions were the en- 
tertainment given to the visitors and the members 
who attended were not in a serious mood but looked 
upon it more as a lark and relief from business cares 
than anything else. But that time has gone by. Con- 
ditions in the business world have so changed in the 
past decade that our business organizations realize 
that to function properly they must make their mem- 
bers better merchants and better jewelers and that 
their gatherings must be marked with informative 
addresses and instructive discussions in order to ap- 
peal to the members. Of late this has been the rule 
and not the exception in all conventions. 

But irrespective of the good that the retail jeweler 
may obtain through listening to the address of the 
expert or the discussion of the trade topics, the very 
association with his brother jeweler of other sections, 
if only for one or two days, is something he can look 
forward to with profit. The contact with other men 
who have the same problems that he has—many of 
whom have succeeded where he has failed; many of 
whom are experimenting in fields in which he is yet 
to work, is well worth the time and expense of the 
trip. The jeweler who will bring home a single new 
idea or suggestion that will help him to merchandise 
better or more profitably, becomes a bigger and bet- 
ter merchant for the experience. The close contact 
with men who are fighting the same battles, meeting 
the same difficulties and accomplishing the same ob- 
jects—who are working toward a similar goal with 
the same standards and backgrounds, tends to hearten 
and encourage any merchant, no matter how strong, 
able or independent he may be. Even the negative 
information he may get by such contacts as to what 
methods have proved failures or what are no longer 
paying, is of advantage. 

The progressive jeweler is realizing today that he 
cannot stand alone; that the competition and troubles 
that come from without the industry, make it neces- 
sary that he stand as a unit with his brother jewelers 
in the fight against such abuses. To do this he must 
have close relations with his competitors and this 
condition is brought about under the best auspices 
at the state convention. If the state associations are 
to function as they should for the benefit of their 
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members they must have whole-hearted support. One 
of the best ways that a member can support his or- 
ganization for its benefit as well as his own, is to 
attend its conventions. 





The Use of Coins in Jewelry 


HERE are few questions that come to THE 
[| Nrewenes CIRCULAR with more regularity than 

those relating to the law governing the mutila- 
tion of United States coin and particularly the ques- 
tion as to whether it is un- 
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century and the practice will probably continue. 
Summed up in a sentence, the law forbids any muti- 
lation of coin but does not forbid the destruction of it. 





A New Advertising Statute 


EWELERS who have complained of the unfair 
J competition by those dealers who advertise in 
the want columns of the daily papers in such 

a way as to convey the idea to the consumer that the 
merchandise advertised was being sold at “distress” 
prices by a private party 





lawful to use the gold or 
silver coins in the making 
of jewelry. We had 
thought by this time that 
all jewelers knew the law, 
but controversies that are 
constantly occurring be- 
tween both retailers and 
manufacturers, on one 
hand, and the Department 
of Justice agents on the 
other, make it necessary 
to again state that the re- 
vised statutes of the 
United States forbid mu- 
tilation, scaling, “‘sweat- 
ing” or tampering with 
coins in any way that will 
tend to impair or dimin- 
ish their weight or value. 
It should be noted that 
this applies not only to 
the coinage of the United 
States, but also to any 
coins that are used as cur- 
rency within the country. 

The jeweler who files a 
coin for the purpose of 
soldering it or puts a hole 
in it in order to insert a 
ring or attach it to a 
chain is technically vio- 
lating this statute. For 
even though the coin may 
not be left in a position 
to pass as currency, it 
may be eventually taken 
out of its form as jewelry, 
the hole plugged up or the 


recent editorials. 





Conrapb J. BROTHERLY 
Jeweler and Optometrist 


Four-eleven Springfield Avenue 
Newark, New JERSEY 


You may be sure that I look forward with the 
greatest interest to the arrival of THE CIRCULAR 
nowadays and that I have been very favorably 
impressed with its editorial policy. Am also 
glad to note that this impression seems to be 
shared quite generally in the trade. 
trade paper editor spoke very favorably of your 
editorials and said that he liked the good tem- 
per and dispassionate logic of some of your 


I am sailing for Europe April 6. Needless te 
say that I will turn to THE CircuLar immediately 
upon myreturn in June to see what has happened 
in the jewelry industry during my absence. 


Very truly yours, 
CONRAD J. BROTHERLY. 


Mr. Brotherly’s interest in THE JEWELERS’ 
CircuLAR has gone back many years and we are 
deeply gratified that he reads his copy so care- 
fully and with such interest. Conrad Brotherly’s 
work for the jewelry trade in his various capaci- 
ties—as president of the American National Re- 
tail Jewelers’ Association, 1924-1928; as treas- 
urer of the National Jewelers’ Publicity Associa- 
tion and as director of the Jewelers’ Security 
Alliance and other bodies—has earned for him 
the gratitude of the entire industry, on which he 
keeps so thoroughly versed. If THE JEWELERS’ 
CircuLar has been of any assistance to him in 
his career of good work, we are more than grati- 
fied.—Editor of THE JEWELERS’ CircuLar. 


in financial difficulties, 
will be most interested in 
the new statute passed to 
cover this subject at the 
last session of the New 
York legislature. The bill, 
as told in another column 
in which the statute ap- 
pears in full, is known as 
the “Misleading Advertis- 
ing Bill” and was signed 
by Governor Roosevelt, 
April 2, and goes into ef- 
fect in the Empire State 
on Sept. 1. Briefly inter- 
preted, dealers under this 
law must now be clearly 
identified in their adver- 
tising as dealers for it 
makes it a misdemeanor 
for any person or corpora- 
tion dealing in property 
(or their agents or em- 
ployees) to make any false 
statements either in the 
advertisements inserted 
for the promotion of such 
business or to the pub- 
lishers of magazines and 
newspapers in explanation 
of such advertisements 
with the view to conceal- 
ing the fact that the ad- 
vertiser is a dealer. 
This, we believe, is the 
first law passed by any 
state to specifically strike 
at the abuses mentioned 
and no doubt it will be the 
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solder removed and the 
piece again put into circulation. Thus the jeweler may 
be a party to the lightening or lessening of its value. 
On the other hand, it should be made clear that the 
law applies to the “mutilation or tampering with coin” 
but does not forbid the complete destruction of the 
coin. The jeweler who wishes to turn a gold United 
States eagle or other coin into a piece of jewelry is at 
perfect liberty to do so, provided the coin is complete- 
ly destroyed in so doing and the finished piece bears 
no semblance to a coin. As a matter of fact, a cer- 
tain amount of coinage has been taken by manufac- 
turing jewelers each year for this purpose for over a 


forerunner of similar leg- 
islation in other states which will be backed by the 
National Better Business Bureau and local business- 
men’s associations, who-have in the past, been unable 
to act on complaints of people who have suffered from 
this kind of advertising. The effect of the New York 
statute and its application and enforcement will be 
watched with interest by the business world in all 
parts of the country. 








The Schlechter Jewelry Co., formerly located at 905 
Penn St., Reading, Pa., is now occupying its new store at 
820 Penn St. The new store is most complete and elaborate. 

























































‘6 INCERITY and simplicity are the two things most 
re needed today by jewelers to best ply their honor- 
able trade,” says C. C. Bradley, Batavia, N. Y. Mr. 
Bradley maintains a large, modern establishment at 96 
Main Street and is considered one of the most successful 
sellers of jewelry in the Western New York territory. Ba- 
tavia is a small city of some 17,000 souls, but this jeweler 
states that merchandising high class jewel-wares is no dif- 
ferent in his community than in hundreds of communities, 
large and small, that lie between the Atlantic and the Pa- 
cific, and between the Canadian line and the Gulf of 
Mexico. 

“Sincerity,” continues this Batavian, “is a combination 
of quality, style merchandise and reasonable prices and a 
DESIRE to ‘be on the level’ at all times with your cus- 
tomers. Simplicity pertains more to the MANNER in 
which we contact our buying public. 

“To better illustrate what I mean by simplicity let me 
tell of a visit my wife and I paid the owner of a successful, 
large and ultra-fashionable jewelry store in one of our far- 
eastern cities last year. The proprietor of this store was a 
woman, well past middle age. The establishment was of 
the type and reputation that bids out-of-town jewelers 
search it out and learn the secrets of its success first hand. 


The kind everybody talks 

about! “Sincerity and simplicity—these are the greatest things 
the jeweler can use to hold present customers and to in- 

66 HIS jeweler, on learn- crease the amount and number of daily sales. 


ing who we were—out- 
of-towners looking for new 
jewelry sights and ideas— 
greeted us cordially and truly ‘made us at home’ for a 
whole hour. She escorted us all through her large store 
and replied to our many and varied questions. Then, when 
we had sat down in the quietness of her private office, this 
jeweler asked us about our own business. She evinced a 
real interest in our affairs and made several timely sugges- 


customers.” 
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“Sincerity and 
Sumplicity Will 


a combination of quality, style, merchandise and reasonable 
prices, as well as a desire to be on the level at all times with 
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in (‘ustomers” 


Jeweler of Batavia, N. Y., describes 
merchandising methods that have 


brought success. 


By L. K. Doran 


tions that in themselves paid for our ‘holiday’ many times 
over. 

“This episode, in my estimation, represents simplicity. 
The busy, ‘big-time’ jeweler HAD TIME for us, we of the 
backwoods. Despite the difference in size of our respective 
establishments and the volume of business transacted, she, 
this far-eastern woman, made us feel at home. We left 
singing her praises and remembering how her own very 
simplicity pervaded throughout the personnel of her large 
store. 

“As we journeyed throughout the store, there was some- 
thing about each and every salesman and saleswoman that 
was ‘different.’ They were not the ordinary, cold, austere 
clerks that one customarily finds in the aristocratic jewel- 
ry establishment. No, their personalities exuded warmth, 
a friendship, a simplicity that was striking. 

“The greatest drawback to many high class jewelry 
stores is the fact that customers BELIEVE that clerks and 
proprietors of such stores CONDESCEND to wait on 
them. The public does not like this. It makes them feel 
inferior. 

“If there is condescension it should be on the customer’s 
part, not the clerk’s. This was a point that we noticed in 
this eastern jewelry establishment. There was no apparent 
or real condescension by sales- 
people. We watched several 
sales and it was very plain 
that the salesperson, in each 
instance, was ‘out to do busi- 
ness’ and to go more than 
half way with his customer. 
He showed that he and his firm wanted his customer’s 
business. He did not stand aloof and invite the customer 
to leave and go to some other store—as many salespeople 
in many jewelry houses are wont to do.” 

C. C. Bradley & Co., Batavia, N. Y., are 41 years old. 
The store is located in a new building on the city’s 
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The dignity of the 

Bradley store is very 

apparent to the vis- 
itor 


The store is 140 feet 

long and 23 feet 

wide and quietly im- 

pressive in appear- 
ance 


main street and is “manned” by five employees. The store 
is 140 feet long and 23 feet wide. Interiorly and exterior- 
ly, the Bradley store presents an attractive jewelry set- 
ting. All merchandise is in plain sight and sales are not 
lost because of any congestion of stock any place through- 
out the store. 

Bradley’s have two display windows and these are 
changed weekly. Great care is taken to make these win- 
dows “timely.”” An attempt is made to tie-up all news- 
paper advertisements of other local firms and all news 
items that affect jewelry in any way. If the public learns, 
through some newspaper feature article, that a watch is 
one of man’s best friends, why a nice display of watches, 
with appropriate text, will be seen pronto in the Bradley 
windows. 

Mr. Bradley feels that jewelers in general should pay 
more attention to quality window displays than ever be- 
fore. He feels that the proprietor himself should make a 


At the right is an 

attractive Gift De- 

partment of the 

Bradley __establish- 
ment 


The Gift Depart- 
ment has been re- 
placed by an Opto- 
metrical Department 
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The store has two 

display windows, al- 

ways timely and 
changed weekly 


Mr. Bradley believes 
jewelers should now 
pay more attention 
to quality window 
displays than ever 


study of displaying merchandise in the window, and take 
care, either personally or by direction, of the decoration. 


PEAKING on the subject of window display, it will be 

interesting to tell jewelers that Mr. Bradley, five years 
ago, “took his repair man out of the window” and placed 
him in a nice position in the rear of the store. 

“A repair man only advertises repairs,” says Bradley. 
“A window display of jewelry merchandise will sell many 
times more merchandise than any repair man ‘in the win- 
dow’ can hope to sell. We do not think it is good business 
to have the repair department either in the window or in 
the front of the store. A jeweler’s business is primarily 
to sell new merchandise. His second job is to repair any 
of his own merchandise that needs repair. Many jewelers 
make the mistake, we believe, of stressing the repair sec- 
tion too strongly by putting it in front rank, physically at 

(Continued on page 46) 


The jeweler should 

devote much time to 

selling himself, says 
this jeweler 


Jewelers’ window 
displays, he believes, 
should be devoted ex- 
clusively to the dis- 
play of merchandise 
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least, in their jewelry affairs. This often entails loss. 

“A jeweler’s windows should be wholly and exclusively 
for the display of merchandise. It took us quite a long 
time ourselves to realize this fact, but on the advent into 
our new building five years ago, appointed our two win- 
dows to do ‘window duty’ and reserved a large section in 
the rear of the store for uninterrupted repair work. A 
repair man in the window or in the front section of the 
store cannot hope to work as efficiently with eyes upon him 
as he ean where quiet and privacy reigns.” 


WO years ago, Bradley’s inaugurated an optometrical 

department. The accompanying interior picture 
shows this department in the rear on the left. It is large 
and extremely well equipped and furnished. The depart- 
ment is in charge of C. C. Bradley, Jr., a graduate of a 
Rochester optometry school. 

This department replaces a gift section. Mr. Bradley 
felt that greater business could be secured and more peo- 
ple brought to the store itself by such an addition, or 
rather substitution. Several around and about him sell 
giftwares, but his eye examination field is a very good one. 
Opposite this department is the repair department and 
offices. This portion occupies about one-third of the total 
store and is elevated by two steps from the main floor. 

Strange as it is, Bradley does not advertise. He believes 
100 per cent in the advertising derived from the perfect 
customer contact. 

“T do not disbelieve in newspaper advertising and direct 
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mail selling,” he says, “but I do believe that a jeweler will 
gain much if he will devote more time to further selling of 
himself and his merchandise in his store and to his cus- 
tomer. There is nothing more valuable or nothing more 
detrimental than the customer contact. A man either sells 
or deesn’t sell. Thus we come back to the two words, 
‘sincerity’ and ‘simplicity’—these are the greatest things 
a jeweler can use to hold present customers and increase 
the number and amount of daily sales!” 


INCE the preparation of this article we have learned 

that Chas. C. Bradley, Batavia, N. Y., has sold the 
business to Miss Anna Elizabeth Francis and her brother- 
in-law, Robert B. Mead. Miss Francis was in the employ 
of Mr. Bradley for 15 years. Possession was taken of the 
store on April 1 and the business will be continued under 
the name of Francis & Mead. Miss Francis was born in 
Batavia and has spent all her life there. Mr. Mead is a 
native of Michigan and a graduate of the University of 
Michigan. 

Mr. Bradley is retiring from business. He enjoyed the 
distinction of being the oldest merchant on Main St., hav- 
ing begun his business career 42 years ago. With former 
Mayor Ashton W. Caney he purchased the H. M. Kelsey 
store at Main and Jackson Sts., where is now located the 
F. W. Woolworth store. This business was conducted for 
eight years under the name of Caney & Bradley, when Mr. 
Bradley purchased his partner’s interest and changed the 
firm name to C. C. Bradley & Co. 





A Folder For 


By G. 


ERE is a page from a very attractive folder for 
Mother’s Day which has come to our observation. 
Jewelers might use folders of this kind profitably for this 
occasion. , 
Dignity characterizes the page illustrated and a real 
modern mother, appropriately gowned and wearing her 


Mother's Day 


modern jewelry gracefully, is illustrated. Several appro- 
priate suggestions are given as presentation gifts for 
Mother. 

Mother’s Day occurs on May 12. Jewelry associations 
in many places have made special plans for the occasion, 
including special window displays, show cards, etc. 





Progressive jewel- 
ers will make the 
most of Mother’s 
Day as a selling 
opportunity. 


Folders like the 
one shown micht 
fittingly be dis- 
tributed for the 
occasion. 












ith the approach 
Appropriate gifts 
MOTHERS Da for Mother should 
aie ~ ; always be sug- 
we would suggest » ial gested. This fold- 
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Jewelers may 
profitably rein- 
force their news- 
paper advertising 

by folders, etc. 
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Importance of Stock-Turns 


Why are jewelers so often urged to 
try to increase their number of stock- 
turns? What effect has the stock-turn 
on profits and investments? 


The advantages of more rapid stock- 
turns is apparent to the jeweler who 
considers his returns from his invest- 
ment in his business. In a booklet is- 
sued by the Chamber of Commerce of the 
United States some years ago this prob- 
lem was minutely discussed. In part it 
said: 

“Invested money is the source of 
profit, which in turn depends upon the 
amount of goods in stock, and upon the 
length of time which these goods are 
carried. It is evident that to double 
the turnover (stock-turn) comes to the 
same thing as doubling the amount of 
stock without increasing the invest- 
ment. Or, vice versa, one-half as many 
turnovers (stock-turns) results’ in 
doubling the amount of money invested 
for the same quantity of goods.” 

Capital is worth 6 per cent per an- 
num. This rate can be secured any- 
where in a safe investment in mortgages 
on improved real estate. If the jeweler 
cannot secure a greater return from the 
capital invested in his business than this 
he might better invest it in safe mort- 
gages than in a hazardous business. 
Presuming the jeweler invests $10,000 in 
his business and secures merely a one- 
time stock-turn netting 6 per cent, it is 
easily deducible that if he secures a two- 
time stock-turn with the same capital he 
will net 12 per cent instead of 6 per 
cent, providing his expenses remain the 
same proportion of the selling prices. 

Each additional stock-turn doubles the 
purchasing power of his capital by 
’ shortening the time it is invested. It 
actually tends to reduce the costs of do- 
ing business, as well, by reducing the 
interest charges against his capital, by 
avoiding possible mark-downs through 
style changes and customer demand, 
through breakages and damages due to 
handling over an undue period of time, 
and by reducing waste time in handling 
the stock, in caring for it, in rearrang- 
ing it, reticketing it and in other ways. 

Other expenses reduced. include insur- 
ance costs of all kinds, storage space 





(rent), salaries and wages, and mark- 
downs. At the same time there is an 
intangible profit gained in prestige and 
reputation. 

* * co 
Assets and Liabilities 


What is the usual classification of as- 
sets and liabilities? 


The following are the usual classifica- 
tions of assets and liabilities: 

Assets—Cash, on hand and in bank; 
Merchandise; Accounts Receivable; Fix- 
tures and Furniture; Land and Build- 
ings; Miscellaneous items not included 
in the foregoing. 

Liabilities—Accounts Payable; Bor- 
rowed Money; Expense Items; Mort- 
gages on Real Estate chargeable against 
the assets of the firm; All other Debts 
not included in the foregoing. 

Merchandise and Fixtures and Fur- 
niture are inventoried at actual value 
after allowing for depreciation before 
they are admissible as a net asset. 
Land and Buildings are similarly listed 
in the assets at actual worth—not what 
was paid for it. 

The difference in the totals of assets 
and liabilities is the net worth of the 


business. 
* * * 


Co-Insurance 


What is meant by the “80 per cent co- 
insurance clause” in an insurance pol- 
icy? 

The literal meaning of the 80 per 
cent co-insurance clause is that the mer- 
chant agrees to keep his stock insured 
for 80 per cent of its value at all times. 

It actually means that the jeweler be- 
comes a co-insurer with the insurance 
company, agreeing to stand 20 per cent 
of the loss should a fire occur. 

In the event of a total loss by fire the 
jeweler may collect the entire amount 
of the policy. In the event of a partial 
loss by fire the insurance company 
agrees to the following terms: 

“This company shall not be liable for 
a greater proportion of any loss or dam- 
age to the property described herein 
than the sum hereby insured bears to 
eighty per centum of the actual cash 
value of said property at the time such 
loss shall happen.” 


Earnings on Invested Capital 


What is the difference between the 
percentage of net profits on the business 
done by a jeweler and the percentage of 
net earnings on his capital? 


The net profits of a business are com- 
puted on the gross sales of the business 
and the earnings are computed on the 
net amount of the capital invested in 
the business. 
to make this clearer: 

A jeweler does a business amounting 
to $50,000 per annum. He makes a net 
profit of $5,000. This amount is 10 per 
cent of his sales. 

His invested capital is only $25,000. 
His net earnings on his investment is 20 
per cent. (This is an unusual example 
of actual business results, but it clearly 
illustrates the difference between the 
percentages earned on each.) 


* * at 
Uniform Mark-Ups 


My cost of doing business is 40 per 
cent of sales. I try to make 10 per cent 
net profit. Should I mark all my goods 
50 per cent of the selling price? 


If this jeweler customer means is it 
necessary to mark all goods 50 per cent 
of the selling price to secure this net 
profit, the answer is yes. If, as we sus- 
pect, his question is whether his mark- 
ups should be a uniform 50 per cent, 
that is a different thing, and the an- 
swer is no. 

There are a great many disadvantages 
in following a uniform mark-up system. 
No jeweler can be uniformly efficient in 
buying; that is, in selecting his mer- 
chandise. He is bound to pick some 
items that will sell more readily than 
others. It is only reasonable to obtain 
a better mark-up on articles that are in 
greatest demand. The doctrine of sup- 
ply and demand enters into business. If 
an article is largely demanded, and is 
scarce, the price usually shoots skyward. 
If it is plentiful the price often goes 
down because of an eagerness of the 
sellers to “get theirs” while the selling 
is good. 

Retailers in every line of trade rec- 
ognize “selling value” as a part of an 





(Continued on page 55) 




























































Let us show an example. 









Mother's Day Advertising Sug gestions 


se engcea DAY—May 12—is a sell- 
ing event which will be played up 
advantageously by many jewelers. The 
Executive Board of Retail Jewelers’ As- 
sociation of New York have made spe- 
cial plans to stimulate business for this 
occasion and among other things are 
devising a uniform sign to be used in 
the display window. This cooperative 
effort will be made by the jewelers of 
New York, Bronx, East New York and 
Brooklyn. Jewelers throughout’ the 
country should profit by the example. 
The newspaper might carry announce- 
ments suggesting appropriate gifts for 
Mother. Resultful advertising might be 
done cooperatively and this need not 
prevent the advertising by jewelers in- 
dividually. The cooperative advertising 
should contain enough sentiment to 
make an effective appeal. The reason 
why “gifts for Mother’s Day” should be 
bought from the jeweler should be 
emphasized. The prime reason, of 
course, is because jewelry is the great 
gift of love—the gift which endures and 
the most suitable in every way for 
such an occasion. The jeweler who does 
individual advertising has an oppor- 
tunity to suggest a wide range of gifts 
for Mother. Clocks, wrist watches, 
necklaces, bar pins, rings and silver are 
all appropriate. A suggestion for a bit 
of copy for Mother’s Day appears in an 
adjoining column. 

The window display might contain a 
large picture of a typical Mother. The 
slogan alongside the picture might be: 


Let Us Remember 
Our Worthy Mothers 


Some direct by mail advertising might 
be resorted to on this occasion and the 
appeal might be made to the members 
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of the family. It might be suggested 
that the different members cooperate to 
present the head of the household with 
a suitable remembrance. 





On Mother’s Day 


Cheer Up Mother with 
the Gift of Love 


O greater thrill can come to 

man, woman or child than 
that which ensues from adding to 
a Mother’s happiness. Mother’s 
Day has been set aside as an ap- 
propriate occasion to do honor to 
the world’s Mothers and every one 
blessed with a mother will miss 
no opportunity to 


Increase Her Happiness 


Jewelry has always been the 
great gift of love and consequently 
makes an appropriate token to 
present to Mother on this occasion. 
Worthy Mothers deserve only 
worthy keepsakes and therefore 
the presentation should be one that, 
will endure—a fitting remem- 
brance. It will be a pleasure to 
offer suggestions when you cal! at 
our store. 

We realize that the gift is all 
the more appreciated when it is 
appropriate. 





Original copy written for JEWELERS’ 
CIRCULAR readers. (See page 49) 


ATHER’S DAY is set for June 16. 
This is an opportunity for the jeweler 
to feature jewelry for men which has 
been a sluggish seller. A special show 
window display might be made for 
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Father’s Day and this_ should be 
reinforced by attractive advertising. 
The occasion might give the jeweler an 
opportunity to revive some very slow 
sellers such as cuff links, scarf pins, etc. 
The merchandising should not be con- 
fined of course to articles of this type 
as there is a wide range of suitable 
keepsakes which may be suggested. A 
slogan for the occasion would be: 


“Remember Dad—on Father’s Day” 
* * * 


In advertising cuff links the new 
effects should be featured, including 
platinum and gold links set with dia- 
monds. There is a steady demand for 
the sport links in hand carved and 
hand painted crystals. The designs are 
varied enough to appeal to men inter- 
ested in every sport—fishing, hunting, 
polo, yachting, golf, etc. 

Watches, pencils, card cases, watch 
chains, fraternal emblems, desk clocks 
are all appropriate gifts that might 
profitably be displayed and advertised 
for paterfamilias. 

* * * 
RECENT report shows that the net 
sales of R. H. Macy for 1928 were 
$90,251,396, giving a net profit of $7,- 
566,194 which in percentage figures 8.3. 

The same report announces that Gim- 
bel Bros.’ net sales for 1928 were $121,- 
109,396 with a net profit of $909,795 or 
.08 per cent. Comparison of these fig- 
ures with the 5 and 10 cent chain stores 
is interesting. The Kress stores did a 
business of $65,054,637 with a net of 
$5,627,701, or 8.6 per cent. McCrory 
had net sales of $41,105,324 with a net 
profit of $3,120,995 or 7.38. Arnold Con- 
stable’s sales were $13,232,211; net 
profit, $654,001. 





INITIATIVE, guided by unbiased judgment, courage and foresight, is the greatest moving 


power in the world. It gives life to things which previously appeared dead. It moves, thrills 


surmounts, accomplishes and wins—R. F. N. 
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Written for The Jewelers’ Circular by Robert F. Nattan 





Graduation Gifts 
For the Boy and Girl 


HE boy or girl graduate will ap- 
preciate a useful and lasting gift 
from your reliable jeweler. The gift 
need not necessarily be expensive to 
be appreciated. 
For the boy you will find here a 
special watch at the moderate price 


of $ —. He will carry this for years 
as a fond remembrance of Graduation 
Day. 


For the girl we also have secured 
a dainty little wrist watch at the 
special price of $ —. 

Every young girl appreciates a 
wrist watch and these are not only 
articles of personal adornment but 
accurate timepieces carefully adjusted 
before leaving our establishment. 


Other Gifts from $ — to $ — 


See our show windows for sug- 
gestions. 


What Will You Give the 
Young Graduate? 


T’S a great thrill to make the boy 

or girl graduate happy on this 
memorable occasion. Gifts which are 
useful and which at the same time 
have intrinsic value are always ap- 
preciated. We have taken special 
care to secure a number of appropri- 
ate graduation gifts at moderate 
prices. See our window display. 

For the Girl we submit the follow- 
ing suggestions: 


Wrist watch 
Costume jewelry Fancy rings 
Bracelets Boudoir clock 


and a host of useful little novelties. 
For the Boy the following sugges- 
tions may be in order: 


Fountain pen Strap watch 
Gold pencil Cuff links 
Card cases Belt buckles 
Pocket watch, engraved with 
initials. 
A gift from your jeweler’s will be 
particularly appreciated, because it is 
the gift that endures. 





Pearl necklace 


Beautiful Silver 
for the Bride 


ILVER—the useful gift that lasts 

through generations should be 
purchased from an_ establishment 
backed by responsibility. We have 
specialized in silver for — years and 
have on display the latest and most 
attractive patterns which will lend 
distinction to any bride’s dining table. 
Drop in today and let us show you 
some of these patterns and by the way 


See Our Show Window 


today and you will see some of the 
outstanding patterns displayed. 

The bride’s silver should be some- 
thing of which she will be perma- 
nently proud. Be assured we will do 
our utmost to assist you to make a 
desirable selection. 

















Gifts for 
The June Bride 


HAT will you give the bride? 

A perplexing question, for 
many times gifts are duplicated and 
often the bride has so many beautiful 
acquisitions that one is at a loss to 
know just what to give. It has been 
our aim to be of painstaking service to 
our patrons in an endeavor to help 
select just 


The Right Gift 
At the Right Price 


In silver we have many attractive 
designs in plated ware and hollow- 
ware and at inviting prices. 

Personal gifts are here, too, in all 
their grandeur and appropriateness at 
Prices to suit every purse. 

See us for decorated wedding rings 
and flawless gems in artistic platinum 
settings. 








Diamonds—Full of Fire 
for the June Bride 


HE bride’s diamond should be 

one which will arouse the admira- 
tion of her many friends and which 
will be beyond criticism. No bride 
likes to have a stone containing what 
is known as_ carbon spots, ice, 
feathers or other blemishes. ’Tis 
human to feel hurt when attention 
is called to flaws of this kind in a 
bride’s diamond. 

There are many very fine diamonds, 
of course, with tiny flaws and whose 
value is not thereby much impaired, 
but the bride’s diamond should be 
perfect. 

Realizing this we have taken special 
pains to secure blue white scintillat-: 
ing diamonds that will be admired 
and cherished for life. Prices allow 
us only a modest profit because we 
believe in large turnover. In this 
way we build prestige. 

A diamond in one of our boxes 
carries with it reliability and prestige. 








BEFORE YOU 
GO AWAY 


ON that ocean voyage or some 

other trip, bring your watch to 
us SO we may inspect it and put it in 
“ship shape” for you. It may need 
no attention whatever or perhaps only 
a little adjusting. At any rate you 
will want the correct time on your 
trip. You perhaps may want to make 
some little gift to a friend who is 
about to go away for a while. For this 
occasion we have a splendid assort- 
ment of suitable little keepsakes at 
very modest prices. 


Traveling clocks Fitted bags 
Bridge sets Fountain pens 
Strap watches 


See our show window for “going 
away gifts.” 














Read THE JEWELERS’ CIRCULAR every week for timely selling suggestions 
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Cooperative Advertising in 
Milwaukee 


RECENT bit of cooperative effort 

which has proved of equal benefit 
to both retailers and wholesalers, ac- 
cording to F. E. Hill, despite the fact 
that the project was carried on in this 
case entirely by wholesalers, has been 
the participation of the Milwaukee 
Wholesale Jewelers’ Association in the 
city’s second Mid-West Market Week, 
held during the week of Feb. 25 at Mil- 
waukee, Wis. 

The first Mid-West Market Week was 
held in Milwaukee in September. It 
proved a paying proposition, so the 
jewelers went into it again in February 
on a larger scale. Mid-West Market 
week, as is generally known, is held 
for the purpose of cementing friendly 
relations with the retail trade of ad- 
joining states, to demonstrate the diver- 
sification of Milwaukee’s Market, and to 


Va * attend the Second Mid-West Mar- 
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‘ Milwaukee 

Jewelers Association 


me. 


invites the visiting merchants to 


$50,000.00 nell 
Jewelry Display 

Model will wear princess type eve- 

ning dress featured in Paris and 


New York shops as new note for 
evening wear for spring. 











Jewelry she will wear 
will consist. of genuine 
diamond and platinum 
tavalicre, pendant, 
brooch, bdraceiet, ring 
and mary other new 

















Market Week style show featured by 
Midwest jewelers 


show spring and summer style trends. 
Wholesalers and jobbers in various in- 
dustries cooperate in the event: 

The wholesale jewelers of Milwaukee 
participating in the event each con- 
tributed $25 toward the Mid-West Mar- 
ket Week fund, besides what each jewel- 
er spent individually for direct mail, 
broadsides, banquet tickets, etc. The 
entire cost to the Wholesale Jewelers’ 
Association probably amounted to be- 
tween $1,500 and $2,000, according to 
an estimate by Adolph Possin, one of 
the jeweler-members of the trade promo- 
tion division of the Milwaukee Associ- 
ation of Commerce. 


HE first move in the plan of coopera- 

tion was to inform retail jewelers in 
the territory surrounding Wisconsin of 
the activities of the week so that they 
could be on hand to enjoy and profit by 
them. Various of the wholesale firms 
cooperating in the event sent out letters, 
cards, direct-mail, etc., in which they 
called the attention of their customers 
to the plans for Mid-West Market Week 
and in which they invited their custom- 
ers to come as their guests. 

The next move was to provide special 
inducements that would attract custom- 
ers. The first of these inducements was 
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the general merchandising conferences 
which were held during the noonday 
luncheon periods and at which time 
prominent Milwaukee merchandisers 
gave timely, instructive talks of benefit 
to retailers in all lines of business. 
These noon luncheons proved an excel- 
lent attraction, as they gave visiting re- 
tailers an opportunity to meet with 
their friends in the trade, and also to 
learn something which they could use 


SES ad THE COST 19 
12 
( ca As, ‘1 ib WILL ALWAYS ENJOY YOUR G2] Jj rubs 









CIRCULAR 








April 18, 1929 


costume jewelry, including necklaces 
chokers, rings and bracelets. The L. 
Heller Co., manufacturers of pearls, 
supplied eight exclusive pieces for the 
models. 

Extensive publicity in local news. 
papers featured the models and their 
jewelry. Authentic reports were made 
by local stylists concerning the popular. 
ity of jewelry with all types of costumes, 
Jewelry, in fact, has become an impor- 
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The House of Brodnax features several silver patterns in this attractive advertise- 
ment 


when they again returned to their own 
shops. 

The climax of the week’s activities 
was the “Style Court” held at the Hotel 
Schroeder, and it was in this event that 
the jewelers made the greatest showing. 
The “Style Court,” be it known, received 
much publicity in local newspapers. It 
attracted talk among laymen and it 
created a real “jewelry consciousness” 
among people in the city. For this 
event the Milwaukee Wholesale Jewelers 
Association secured a special model who 
wore a necklace, bracelet and brooch, 
the retail value of which was $50,000. 
This jewelry had been secured from 
Powers & Mayers Mfg. Co., New York. 
Besides this, 16 models in the show wore 


tant subject of conversation in Mil- 
waukee, which is bound to ultimately re- 
act to the benefit of the entire local 
industry. 

The wholesale jewelers cooperating in 
the event acted as hosts to their jeweler- 
customers who were interested in at- 
tending the “Style Court” entertainment, 
which was preceded by a dinner. While 
the attendance was gratifying, the 
wholesale jewelers feel that the greatest 
benefit has come from the fact that the 
subject of “jewelry” has been brought, 
before the general public. It has been 
pointed out that in most style shows 
jewelry is underplayed, while in the 








(Continued on page 112) 
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success ful end- our 


that will grow in value and s\ 
ment as the years go by? Think 
the constant source of happi 
that would be derived from s 
a remembrance at this time! 


Your Jeweler will be glad t 
assist you in the selectioh of an 
appropriate gift that will mect 
your financial requi--m- nts. 
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Window displays 
and progressive 
advertising copy 
should be used 
well in advance of 
the occasion 


In the show win- 
dow use apt 
phrases and show 
cards appropriate 
for Mother’s Day 


’Tis human to ask 
“What shall I 
give my mother 
on Mother’s 
Day?” 


other s “Day Opportunities 


ype ar Day offers an unusual op- 
portunity for the progressive 
jeweler to do some effective advertising. 
Selingers of Washington, D. C., has 
used some attractive newspaper adver- 
tising for this event occupying only a 
small amount of space about two col- 
umns by 40 lines with such suggesting 
headlines as “A Worthy Gift for 


mother,” “Appropriate gifts for 
mother,” and “A Personal gift for 
mother.” 


This newspaper advertising was also 
effectively hooked up with show window 
and store displays where similar display 
signs were used. The gift suggestions 
covered items for her personal use as 
well as items which might be used in the 
home. Appropriate popular mottoes, ex- 
tolling mother were also used, mounted 
In attractive frames. 

Appropriate gift suggestions run the 
gamut of sterling silver watches, rings, 





By F. E. Kunkel 


boudoir clocks, mantel clocks, ‘necklaces, 
brushes, bracelets, ete. 

Telling the public the story of 
Mother’s Day in a new, different, and 
more interesting way through newspaper 
advertising and window and store dis- 
plays will help to sell more jewelry and 
silverware items for this event. 


T is a very human question for every- 
one to ask: “What shall I give mother 
for Mother’s Day?” 
fore, should remind the public in a force- 
ful, attractive and fetching manner of 


how best to remember Mother’s Day and: 


to offer timely suggestions which are 
likely to meet a quick response on the 
part of the public. 

Since Mother’s Day is a day of senti- 
ment and jewelry is sold on the basis of 
the appeal and love and affection, a 
jeweler’s advertising and sales methods 
should tug at the heart strings of sons 


The jeweler, there-' 


and daughters as well as of grown-up 
fathers. 


INDOW displays and advertising 

methods should blossom forth well 
in advance of the advent of Mother’s 
Day so that the public will think con- 
tinually about it at least three weeks in 
advance, and carrying this thought 
right--up to the last day. This advance 
publicity can be started by using attrac- 
tive advertising and window displays 
which are changed from time to time, 
carrying such headlines as ‘“Mother’s 
Day is coming,” and “Only a week left 
in which to make your selections for 
Mother’s Day,” and “Just two days be- 
fore Mother’s Day—-Have you decided 
on your gift to Mother?” 

Apt phrases which can be used in 
window displays and store cards, or in 
advertising may read, “A mother never 
forgets,” “Make your mother happy on 
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Importers and Cutters 
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607 Fifth Avenue Telephone Murray Hill 9114 236 Westminster Street 
NEW YORK PROVIDENCE, R. I. 


P. O. Box 892, Grand Central Station 


Pacific Coast Representative: FRED L. LEE & CO., 704 Market St., San Francisco, Cal. 
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Mother’s Day Opportunities 


(Continued from page 53) 


Mother’s Day,” “It is to your mother 
and her good principles that you owe 
your success,” “You owe her some beau- 
tiful, useful gift in remembrance of 
Mother’s Day,” “Mother would like a 
gift like this,” “A beautiful gift which 
would be appreciated for Mother’s Day,” 
“Like the love that prompts your pur- 
chase, jewelry becomes more precious 
with the memories of each passing 
year,” “Remember mother on Mother’s 
Day,” “The thoughtful and appreciated 
gift for Mother’s Day,” and “Remember 
mother with some token or gift.” 


UOTATIONS from poetry are also 
appropriate for window displays, 
and advertising purposes, such as: 


“I look across the years and see 
Myself beside my mother’s knee.” 


“Let every day be Mother’s Day 
May roses grow along her way 
And beauty everywhere.” 


“In the heavens above 

The angels are whispering one to 
another 

Can find among 
themes of love 

None so devotional as that of 
mother.” 


their burning 


Essay contests may also be staged for 
the purpose of winning attention and 
arousing interest in Mother’s Day. These 
contests may be staged for children up 
to 16, or for young folks up to 21, and 
even for adults on Mother’s Day ideas, 
such as: “Why I love my mother,” for 
children and “What mother means to me 
on Mother’s Day,” for young folks and 
grown-ups. Prizes may be offered for 
the best essays and the winners an- 
nounced through newspaper advertis- 
ing. 


N attracting and holding the public’s 

attention the last few days before 
Mother’s Day, striking copy should be 
used in the newspapers as well as the 
window display cards, using such mes- 
sages as “Only two days left ’til 
Mother’s Day—don’t wait until the last 
minute,” or “A mother’s secret hope— 
there is only one day left to fulfil it. 
Though she won’t admit it, she is going 
to be disappointed if you don’t remem- 
ber her on Mother’s Day,” or “Mother’s 
Day is tomorrow—though her hair may 
be white, her heart will beat with a 
young girl’s delight if you remember 
her.” 

With every purchase the jeweler may 
also offer to furnish an appropriate 
greeting card free of charge which con- 
tains some suitable verse. This little in- 
ducement alone has been found a suc- 
cessful sales stimulant. Little booklets 
and circulars which tell the story of 
Mother’s Day, its origin, and its senti- 





ment followed by an array of jewelry 
and gift suggestions, mailed out to cus- 
tomers, also produce good results in a 
sales way. 

Mother’s Day advertising should have 
an emotional appeal which suits the 
spirit of the occasion, for Mother’s Day 
touches the emotional side of human na- 
ture more than anything else in the 
world. Poets through all the ages have 
chanted rhythms to mother and planted 
in the heart of every individual the sen- 
timent which goes with Mother’s Day. 
There are some jewelers who are of the 
opinion that Mother’s Day is so well es- 
tablished in the public mind today that 
advertising is unnecessary. They ring 
the bell in a mild way, but live wire ad- 
vertising makes the cash register sing 
another tune. Advertising for Mother’s 
Day serves two useful purposes; one, it 
acts as a reminder, two, it promotes 
sales. No jeweler can expect to increase 
his volume without the necessary pub- 
licity and the jeweler that advertises is 
bound to take a certain amount of busi- 
ness away from the jeweler who fails 
to see the necessity for a carefully 
staged and pre-arranged advertising and 
sales promotion campaign. 


OME florists use the rotogravure sec- 

tion exclusively. Others use consis- 
tent newspaper space day in and day 
out for several weeks in advance while 
still others pave the way for sales 
through distinctive, direct by mail ad- 
vertising, using booklets, circulars, let- 
ters and postcards for this purpose. Cer- 
tainly daily suggestions for Mother’s 
Day will bring home more forcibly to 
the public mind the idea of giving 
mother a gift of jewelry as a token of 
respect and esteem. For this purpose 
the window displays should be effective, 
hooked up for at least two weeks before 
Mother’s Day actually arrives, so that 
all passers-by can not help but grasp 
the suggestion. Good advertising pos- 
ters may also be used in the windows 
and throughout the store to suggest the 
purchase of a suitable remembrance. 
The appeal of attractive posters is very 
striking and succeeds in carrying home 
to the public the sentiment behind 
Mother’s Day, and merchandise can not 
be sold on any other appeal than that 
of sentiment. It is the best avenue of 
approach to the customer’s pocketbook, 
and can be best featured through live 
display signs. Gifts for Mother’s Day 
have a personal touch, they are the sym- 
bol of sentiment and love. They are a 
tribute to a mother’s devotion. 








“Gives Patrons a Theatre Party,” to 
be published very soon, tells how an 
enterprising retail jeweler enlivens 


_trade on his business anniversary. 


Illustrated by ads and letters. 
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Business Inquiries Answered 
(Continued from page 47) 








article’s worth. The best selling items 
are worth more than the poorest selling 
articles. This is demonstrated time and 
time again in the customer’s willingness 
to pay more for the best sellers. The 
opposite is also demonstrated in the ne- 
cessity of marking down articles in order 
to get customers to buy them. 

With due regard to an article’s in- 
trinsic worth it is advisable for the 
jeweler to secure a larger mark-up on 
items that have a large proportion of 
selling value in their make-up. 

This jeweler has to maintain a 50 per 
cent mark-up on his sales in order to 
net him 10 per cent. Marking an:ar- 
ticle 50 per cent of its selling price does 
not assure a sale at that price. Often 
articles have to be reduced in price, 
marked down, in fact. It is necessary 
therefore to have some items marked 
above the average required mark-up to 
take care of the losses on those that 
have to be marked down. 

Your expenses are considerably 
higher than the average. An effort 
should be made to reduce these at least 
5 per cent. This reduction assured it 
would only be necessary to have an aver- 
age mark-up of 45 per cent of the sell- 
ing price to net 10 per cent profit. 

* * *x 
Inventory Valuation 


Should I take inventory at cost price 
or actual value? 

The cost price of an article often 
bears little relation to its selling value. 
In 1920 this was brought home to a 
great many jewelers, as well as to most 
retailers in the United States. Goods 
purchased at high prices had to be sold 
at the selling prices of the same goods 
produced at a lower price in new mar- 
keting conditions. 

Some jewelers follow a very careful 
system in valuing their stocks. If the 
article loses value they inventory at a 
newer, and lower, price. If it appre- 
ciates in value for any reason, such as 
a rising market, they continue to value 
it at cost price. Others less careful 
value it at the new market price. 

Either way may be considered correct. 
It is just as reasonable to raise the in- 
ventory value if the article appreciates 
as it is to lower the value of an article 
that depreciates. But by avoiding any in- 
crease in valuation they figure they are 
keeping on the safe side. 

The jeweler who continues to value 
his stock at cost when it has depreciated 
in value fools himself. 

In valuing fixtures and furniture the 
jeweler who is wise provides for ample 
depreciation. Fixtures will not bring in 
a forced sale the same proportion of 
their value as merchandise. The system 
of depreciating fixtures 10 per cent each 
= is a fair one to the jeweler him- 
self. 








Write the*JEweLers’ Circunar, for 
Information on Business and 
Technical Subjects 
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May Anniversaries 


1. May Day. 
9. Confederate Day—Tennessee. 

10. Memorial Day—North and South 
Carolina. 

12. Tammany Day—New York. 

12. Mothers’ Day. 

20. Anniversary of the signing of the 
Mecklenburg Declaration — North 
Carolina. 

24. Empire Day—Canada. 

30. Decoration Day (Memorial Day). 


Advertising Themes 


Summer; Outdoors; Sports; Auto 
Touring; May Flowers. 

Moving Day; National Baby Week; 
Mothers’ Day; June Brides; Graduation 
(Commencement); The American Boy; 
Decoration Day; Emeralds; Sterling Sil- 


ver; May Day. 


























Graduation 
Gifts 




































































Name and address 

















Advertise graduation gifts 


MERCHANDISING 


CALENDAR 
MAY 


Written expressly for THs JmwwsLers’ CIRCU- 
Lar, by A. BE, Edgar 
Birthstone—Emerald 
Flower—Lily of the Valley 


‘‘No happier wife or mother in the land 
Than she with emerald shining on her hand.’’ 








Gift Merchandising 


May offers the jeweler a special op- 
portunity to feature gift merchandise. 
Child Health Week and Baby Week in 
the early days of May affords the oppor- 
tunity to feature gifts for children— 
babies, boys and girls. Mother’s Day 
brings gifts for Mother into prominence. 
Commencement exercises make possible a 
good business in gifts for graduates. 
June weddings bring these gift oppor- 
tunities to a climax that should keep the 
jeweler busy every day in the month. 

With the Emerald as May’s birthstone 
its importance as a volume getter is ob- 
vious. The popularity of the emerald 
emphasizes the ease with which it can 
be featured successfully as the birth- 
stone gift during May. 

The gift element may enter into the 
featuring of sport jewelry and sport 
merchandise, into the offerings of auto 
clocks, vases and other auto accessories 
the jeweler may handle, such as match 
safes, cigarette holders and ash holders 
for attachment to the car. 


General Business Activities 


May, with its sunny skies and flowers, 
with its balmy air and perfumed nights, 
brings back the lure of the great out- 
doors. The masses of the people are be- 
ginning to emerge from their winter hi- 
bernation and seek the sporting life of 
out-of-doors. 

It should be the jeweler’s general ob- 
ject in merchandising to register summer 
as a new and separate season, as a sea- 
son with its new needs for pleasure and 
comfort. The spring merchandising 
should by now have produced its com- 
plete quota of sales, and it is important 
that the summer season should be em- 
phasized early so that its selling period 
may be made as productive as possible. 

By making summer a distinctive sell- 
ing season with distinctive merchandise 
needs the jeweler should have no trouble 
in securing a continued interest in his 
offerings. 

The advent of spring and fall is her- 
alded by retailers in all lines with a 
blare of trumpets and distinct selling and 
merchandising plans. The transition 
into summer is made with less flour- 
ish and effectiveness, because hither- 
to the distinction between spring and 
summer merchandise has not been well 


\ 








Appropriate Merchandising Events 


Birthstones—Emeralds. 

Gifts for Mother. 

Gifts for Baby—and Children. 

Gifts for June Brides. 

Gifts for Graduates. 

Jewelry for Sport Wear. 

Jewelry for Summer Wear. 

Auto Clocks, Vases, etc. 

Sterling Silver Campaign. 

Trophies and Prize Cups. 

Wrist Watches for Summer Wear. 

Belt Chains and Buckles for Men. 

Tourists’ and Vacationists’ Requisites. 

Wedding Rings Modernized. 

Engagement and Wedding Rings. 

Diamond Jewelry. 

The foregoing list comprises but a few 
of the merchandising events that may be 
made of special note in the advertising 
and selling campaign of the month. It 
is always more effective to feature a 
single line for a special purpose than the 
entire stock in general. 
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MOTHER 





She deserves a worthy gift—remember | 
her on 


Mothers Day | 
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(Continued on page 112) 


Feature Mother’s Day prominently 
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F[eller Hope Stones are 
SMARTER 












.... that is why jewelry Women today buy 
identified by the Heller jewelry as part of 
Hope Tag sells faster and their wardrobes . . . 
more profitably. they have begun to 


















think of jewelry as 
part of their costume 

. as accessories to 
the ensemble. 





Glance at the clothes 
in smart shops and 
note how the Hope 
Blue Spinel, Hope 
Rozircon, Hope Ultra- 
lite and Hope Emer- 
TO THE RETAILER: ada, new and exclu- 
When you buy stone jewelry sive Heller Hope 


insist on the Heller Hope ° ° 
Tag. Each tag has a pre- creations, give the 
mium tab that is extremely necessary and harmo- 
valuable. : : 

WRITE TODAY. nious color accent. 


Jewelry identified by the HELLER HOPE 
TAG ¢s set with HELLER HOPE STONES 





L. HELLER and SON, Inc., 15 W. 47th St., New York City 
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T the closing exercises of the school department of 
the Mechanics Institute, held at the Town Hall, 
123 W. 48rd St., New York, last Friday, silver 
medals were awarded to the three members of the gradu- 
ating class in applied design for jewelers whose work 
showed the greatest advancement during the year. 

The medals were presented by the Jewelry 
Crafts Association through Albert M. Kohn, 
Walter McTeigue and Emil W. Kohn. First 





A beautiful brooch design 


prize went to Edward L. Rombach, Hamilton 
Beach, N. Y.; second to Ralph Mattei, Corona, 
L. I., and third to John Jacob Cohen, New 
York City. Honorable mention was given to 
William P. Shearwood, Mt. Vernon, N. Y., 
O. F. Meisner and Victor Bloch, of New York 
City. 

The prize winners were in a class of 25, in- 
structed by Christian G. Jakobb, who is also 
instructor in the new Jewelry Trade School 
sponsored by the Jewelry Crafts Association 
and being conducted by the Board of Educa- 
tion. The designs were on exhibition at the 
Mechanics Institute, 20 W. 44th St., at private and public 
showings held on April 11, afternoon and evening. 
Exhibits from the other departments of the institute were 
also on display, and the many visitors saw some fine work 
in architectural drafting and design, free-hand drawing, 
sketching and 25 other lines which form the school’s cur- 
riculum. The enrollment of the entire Institute was 3793 
on Nov. 1, 1928, all students attending at night only. 

The reproductions on this page are of designs of the 
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Medals Awarded for Jewelry Designs 





Design for pendant 


One of the striking designs for bracelets shown at the exhibition 
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prize-winners, as displayed at the exhibition. Mr. Jakobb 
was particularly pleased with the vast improvement dis- 
played by his pupils. In several instances students who on 
enrollment could do but the crudest work were submitting 
original and excellent designs at the term’s close. Mr. 
Jakobb attributed the success of his scholars to their in- 
dustry and willingness to learn the intricacies 
of designing. Similarly, Louis Rouillion, 
director of the Mechanics Institute, was en- 





Another brooch design 


thused over the fine exhibits of the school’s 
pupils, declaring that success is always evi- 
denced where the students are devoting their 
evenings willingly to their own advancement. 


HE top illustration on this page is a de- 

sign for a bracelet executed and exhibited 
by William P. Shearwood, who won an honor- 
able mention from the judges. The center 
illustration is a design for a pendant made by 
R. Mattei, second prize winner at the exhibi- 
tion. This same student also displayed an 
attractive design for a bracelet which is illus- 
trated on the bottom of page 71. 

John Jacob Cohen, third prize winner and Victor Bloch, 
who received honorable mention executed the designs for 
the two brooches shown on this page. The attractive de- 
sign for a bracelet shown at the bottom of this page is 
the work of Edward L. Rombach, who won the first award 
medal at the exhibition. In addition to the designs 
shown on this page similar excellent designs were dis- 
played by other pupils in the class. 
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Swiss miniature neck- 
lace and earrings, one 
of the most interesting 
sets displayed at the re- 
cent International An- 
tiques Exposition at 
Hotel Commodore, 
New York 
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which portrays in min- 

iature the portraits of 

an old Swiss family. 

The set is the property 

of Guitel Montague, and 

is one of the few known 
today 








Prince of Wales to Open Exhibition 


National Jewelers Association to Loan Jewelry, Silverware and Gems for Comprehensive Dis- 


LONDON, April 4.—The Prince of 
Wales will open the Northeast Coast 
exhibition at Newcastle-on-Tyne the 
middle of May and jewelers here are 
planning for a $1,250,000 jewe! show as 
part of the attractions to be seen in the 
Evening World Beauty section. The 
National Jewelers’ Association ‘vill ar- 
range for the loan of the jewelry, silver- 
ware and precious gems and it is 
planned to display these in the North- 
cliffe Newspapers Pavilion. This jewelry 
exhibition will be a most comprehensive 
one and will range from _ historical 
jewelry and silverware pieces down to 
present day interpretations of the jewel- 
er’s art. Modern jewelry pieces wil! be 
worn by mannequins and comparison of 
modern jewelry art with that of the time 
of Abraham, 5000 years ago, will be pos- 
sible. 

There is to be a display of superb dia- 
monds including every known type from 
the sort used for industrial purposes to 
the blue green and white goods used in 
modern jewelry pieces. Emerald speci- 
mens in the matrix as well as cut ready 
for setting will be shown, while models 
of the world’s famous stones, such as 
the Cullinan and the Koh-i-noor, will be 
on view. All types of pearls—pink, 
black and white—in their varying stages 
from the shell to the finished necklace 
will be set out for inspection. Modern 
brooches and finger rings, 1929 ensemble 
Sets, and the newest ideas in decorative 
pieces will be ranged alongside the an- 
cient jewelry ornaments favored by 


‘women in bygone ages, diamond rimmed 





play at Newcastle-on-Tyne 


miniatures, Borgia poison rings, toe and 
thumb-nail rings, and the like. The sil- 
verware section will be exceptionally 
fine. Work of British craftsmen from 
Queen Anne’s time to the present day 
will provide a feast for lovers of silver 
goods. One of the pieces loaned for the 
silver section will be the porringer be- 
longing to Princess Elizabeth, the Duch- 
ess of York’s little girl. This excellent 
example of modern craftsmanship in 
silver was the association’s gift to the 
princess some little time ago. 
* * * 

American buyers of diamonds in Eu- 
rope are marking time pending the out- 
come of the diamonds tariff agitation 
and the polished diamonds market is 
temporarily on the quiet side although 
Europe is a more substantial diamond 
buyer these days. Backes & Strauss, 
the Holborn Viaduct diamond house, 
says the present lessened demand for 
stones is not affecting prices at all. 

“Business,” said a member of the 
firm this week, “has been on the quiet 
side the past fortnight but not more so 
than is usual at Easter. Fresh commit- 
ments are not entered into unless abso- 
lutely necessary, and the purchase of 
new goods is, unless urgently required, 
postponed until after the holiday. There 
is little change to be reported regarding 
market conditions, and the smaller de- 
mand has not affected prices at all, nor 
is it likely to. On the whole, stocks are 
not large and there is no pressure to sell, 
in fact there is little reason to force 
goods upon the market while rough 


goods remain as stiff as ever and are 
even very difficult to obtain in anything 
like the quantities required by the cut- 
ters. The Amsterdam and Antwerp 
markets have been quieter of late as far 
as the American demand is concerned, 
though Europe has of late been absorb- 
ing much larger quantities. Buyers 
from the United States are adopting a 
waiting attitude pending a decision re- 
garding the tariff on diamonds. There 
has been some talk of a possible reduc- 
tion in the duty on polished diamonds 
from 20 per cent to 10 per cent in order 
to make the smuggling of these gems, 
which has reached enormous propor- 
tions, unremunerative. Should this modi- 
fication in the tariff become a ‘fait ac- 
compli,’ as is confidently expected by a 
great many importers, rough diamonds 
would probably be placed on the free 
hist.” 
* * * 

At a meeting of the committee of 
jewelers who are collecting jewelry in 
aid of the Elizabeth Garrett Anderson 
Hospital which the Queen opens early in 
May, it was decided to present to her 
majesty a very fine casket, specially de- 
signed by a leading craftsman here, in- 
side which will be the check represent- 
ing the proceeds of the jewelry sale. It 
was originally intended to present the 
Queen with the collected jewels in a 
jewel casket. There is a very big col- 
lection, however, and it is now thought 
best to put it up for sale beforehand. 
The committee is pleased with the re- 
sponse to the appeal for jewelry. 
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CUTTER of DIAMONDS 


Section of the polishing department 
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Spring Sterling Drive Starts in May 





Movement for Intensive Showing of Silver, May 3 to 11, Backed by Manufacturers and Retailers 
with Cooperation of Sterling Silversmiths Guild, National Jewelers Publicity Association, 
American National Retail Jewelers Association, Jewelry Trade Association and Other 
Bodies—Public to Be Made “Silver Conscious’’ by Educational Campaign 


EADING jewelers throughout the 
country with the cooperation of the 
silversmiths and the various organiza- 
tions in the trade are preparing to 
continue the practice of an annual drive 
to make the public “silver conscious” on 
the lines followed in the _ so-called 
“Sterling Silver Weeks” that have been 
fostered for the past six years. The 
dates agreed upon this year, are May 
3-11, inclusive, in which time it is hoped 
that such a thorough campaign will have 
been worked up among the jewelers of 
the country in the way of advertising, 
publicity and window displays, that the 
public generally will have the import- 
ance of sterling silver brought to their 
attention to a greater degree than ever 
before and a desire for the works of this 
metal created in the mind of young and 
old that will carry on not only through 
the wedding and graduation season of 
June but throughout the rest of the year 
as well. 

It is expected that the leading distribu- 
tors of silver will, particularly during 
these days, make the finest displays that 
they have ever made before, and in this 
attempt to make the public realize the 
beauty and desirability of the works in 
sterling, they will have the cooperation 
of the Silversmiths Guild of America, 
the National Jewelers Publicity Associ- 
ation. The American National Retail 
Jewelers Association, the Jewelry Trade 
Association, as well as other bodies, 
State and national. The Silversmiths 
Guild is supplying to the jewelry trade, 
beautiful color window cards which may 
be had by application to the secretary, 
Alexander Vincent, 20 W. 47th St., New 
York, and each of the manufacturers 
in the Guild, including the Gorham Co., 
International Silver Co., Rogers, Lunt & 
Bowlen, Frank W. Smith Co., R. Wallace 
& Sons Mfg. Co., J. F. Fradley & Co., 
Reed & Barton, Redlich & Co., Dominick 
& Haff and the Alvin Corp., are offering 
many aids in the way of dealers’ helps, 
electrotypes, mats for advertisements, 
display cards, booklets, leaflets, news- 
paper ads., ete. 

The National Jewelers Publicity As- 
Sociation is preparing a campaign. of 
publicity for release on articles to news- 
Papers, syndicates and magazines that 
will feature silverware, the beauty of 
sterling and interesting points as to its 





history and decorative qualities, and 
will cooperate with retailers in supply- 
ing special articles on silver for their 
local magazines, points for interviews 





Statement by George C. 
Lunt 


President of the Sterling Silver- 
smiths Guild, says: 

“The concerted planning of 
the Jewelry Trade Publications 
and Retail Jewelers throughout 
the country for the ‘Spring 
Silver Showing,’ May 3 to 11, is 
most welcome by the silver- 
smiths who, I am sure, will in 
every case be anxious to lend 
the fullest co-operation. 

“From time immemorial ‘Solid 
Silver’ has been the most favor- 
ed wedding gift, and time has 
not altered its importance. To- 
day, with country-wide prosper- 
ity, there is presented an even 
greater opportunity for the pro- 
motion of the sale of Sterling 
wedding gifts. 

“With advertising literature 
and window display material 
available from silversmiths, the 
jeweler may readily provide 
himself with direct by mail 
publicity and window cards 
which will enable him at little 
expense to link up his store 
with this great campaign. 

“The full co-operation of 
every jeweler in every commu- 
nity simultaneously, will demand 
far greater public attention than 
unorganized individual effort.” 











with their local papers and photographs 
and suggestions for window displays. 
Most important, it will supply facts and 
outlines for addresses that the jeweler 
may have an opportunity to make before 





his local business clubs and other as- 
sociations on the subject of silver gen- 
erally. The association is also supply- 
ing suggestions for advertising for the 
retailer and according to P. J. Coffey, 
chairman, will be glad to cooperate in 
this drive in any way. with the retail 
jeweler in helping make the subject of 
silver one of prime importance to the 
reading public. Requests for coopera- 
tion should be addressed to the executive 
secretary of the association, 239 Spring- 
field Ave., Newark, N. J. 

The American National Retail Jewel- 
ers Association and many of the State 
associations, the Jewelry Trade Associ- 
ation and other bodies are cooperating 
by stressing the importance of the drive 
to their members and urging their co- 
operation, while leading  silversmiths 
outside of the Guild are performing the 
same work for their customers. 

In speaking of the drive, last week, 
Alexander Vincent, secretary of the 
Silversmiths Guild, expressed hope that 
it will be even more successful in help- 
ing sterling silver take its proper place 
with the customer than any of the pre- 
vious campaigns. The idea, he said, was 
started about six years ago, and the so- 
called “Silver Week” as conducted by 
the Guild, in cooperation with the retail- 
ers and the trade organizations, proved 
a powerful factor in the education of 
the public. In every instance, the past 
campaigns can be considered to have 
been successes both from the standpoint 
of the manufacturer and the retailer. 
For the past two years, while the Guild 
was conducting its advertising cam- 
paign, not as much effort was given to 
“Silver Week” as previously, though the 
idea was continued in allotting definite 
dates. They found that the same group 
of progressive jewelers took advantage 
of this from year to year. 


This year, it is hoped that many more 
retailers will participate than in the 
past and that all will get the benefit that 
was reaped by those who took an active 
part in pushing the movement formerly. 
Although THE JEWELERS’ CIRCULAR is 
continuously giving the trade _ in- 
formation on silver, the merchandising, 
advertising and displaying of these 
wares, we hope between now and the 
opening of the campaign to be able to 
give our readers even more information 
on these lines in the way of special 
articles, advertising suggestions, etc. 
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(ood Advice to the Retailer 





Sterling Silversmiths Guild Tells How Drive to Sell Silver, 
May 3-11, May Be Made Most Effective 


The following announcement was sent 
out Monday by the Sterling Silversmiths 
Guild, 20 W. 47th St., New York: 

“The Sterling Silver Showing, May 
3 to May 11, presents to the jewelers 
of the country an unusual opportunity 
for practical, worth-while working to- 
gether. Like every effort of this kind, 
it is a work, in last analysis, from which 
merchants will profit accordingly as. they 
invest in it. There is no magic about 
an ‘Apple Week,’ a ‘Banana Week’ or 
a ‘Sterling Silver Week,’ that of itself 
is going to result in a tremendous in- 
crease in the consumption of apples, 
bananas, or sterling silver. On the 
other hand, every merchant worthy of 
the name _ is planning, devising and 
executing schemes for the general up- 
lifting and increasing of his business. 

“Where merchants like jewelers have 
as many diversified lines as are found 
in the average jewelry store, it is but 
natural that a great many of these, 
given but disjointed efforts on the part 
of each merchant, fall short of their 
full possible effect. In one and the 
same week, for example, or at one and 
the same time, one jeweler may be ad- 
vertising and putting exceptional effort 
behind his jewelry department; another, 
behind his gift tables; a third behind 
his stationery, and a fourth behind his 
silverware department. 

“A Sterling Silver Showing should 
serve much the same function as the 
baton in the directing hand of the leader. 
It should serve to bring unified pressure, 
stress and force at one and the same 
time on the one common note—in this 
ease, Sterling Silver. The net result, 
as indicated, is bound to be com- 
mensurate, first with the number of 
jewelers taking part and, second, with 
the amount of thought and work each 
one puts behind his own individual 
efforts to increase his Sterling Silver 
sales. 


“The Jewelry Trade Association has 
developed as comprehensive a program 
for the promotion of a Sterling Silver 
Showing as would be possible to con- 
ceive. It is the duty of all of us inter- 
ested in the welfare and ultimate success 
of the jewelry store to cooperate and 
support this movement to the very best 
that is in us. 


“The Sterling Silversmiths Guild of 
America heartily indorses the movement 
and is prepared to distribute a beautiful 
colored window card, which can be made 
the focal point of a very attractive 
Sterling window. The card measures 
20 x 35% and requests for this should 
be sent to the office of the Guild, 20 W. 
47th St.. New York. The supply is 
limited and orders will be filled as re- 
ceived, as long as the supply lasts. 


“The individual manufacturers, mem- 
bers of the Guild, have all of them avail- 
able sales helps and other valuable ma- 
terial, and every jeweler interested in 
the development of his silverware de- 





Statement by P. J. Coffey 
Chairman of the National Jewelers’ Publicity 
Committee 

“The annual silver sales pro- 
motion week is approaching and 
takes place in May. Now is the 
time for the retailer to prepare 
to ‘tune in’ and get in step with 
the manufacturer and whole- 
saler so that all concerned may 
reap a full measure of success 
from the vast amount of work 
necessary to prepare for these 
silver days. 

“The manufacturer and whole- 
saler are prepared to render 
complete cooperation to the re- 
tailer. Many helpful sugges- 
tions will be made through our 
trade press and your own Na- 
tional Jewelers’ Publicity Asso- 
ciation is prepared to use to the 
fullest extent its facilities for 
the success of ‘National Silver 
Week.’ 

“Suitable publicity will be re- 
leased to newspapers and maga- 
zines so as to tie up with silver 
days. Suitable and timely arti- 
cles can be obtained from the 
Publicity Association for your 
local newspaper, for your own 
advertising or for talks at your 
local clubs; suggestions for ads, 
information on any subject that 
may help in the success of silver 
days. The more you ask us to 
do the better pleased we are. 


“The ultimate success of sil- 
ver days is in the hands of the 
retail jewelers of the country. 
Your Publicity Association will 
do its full share.” 











partment should take advantage of this 
opportunity to procure such material as 
he may need from the manufacturers 
whose merchandise he has in stock.” 
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Practical Suggestions 





President Frasier of the American National 
Retail Jewelers’ Association Appeals to 
Members to Cooperate in Putting Over 

Drive to Sell Sterling Silver from 
May 3 to 11 


DURHAM, N. C., April 14—In an ap- 
peal to members to help put over the 
campaign for a sterling silver drive 
May 3-11, President William G. Frasier 
of the American National Retail Jewel- 
ers’ Association says: “Much has been 
said by the retail jewelers throughout 
the country in the way of complaints 
of unsatisfactory business. Do we ever 
stop to ask ourselves if we really, 
sincerely take advantage of our oppor- 
tunities? Has it ever occurred to us 
that it would be more profitable to spend 
that valuable time which is consumed 
by discouragement in doing something 
constructive and putting special effort 
behind sales when business is not so 
good? I believe this is an intelligent 
thought and we never get anywhere 
through worrying about slow business. 


“The time will come when such oc- 
casions as Easter, Mother’s Day, 
Father’s Day and Thanksgiving will 
each mean more sales to the jeweler. 
Why should we put off making the 
proper use of such occasions? We sell 
merchandise which lasts. This should 
necessarily give us a tremendous ad- 
vantage over that of any other line of 
industry catering to special business 
on these occasions. If we are going 
to get the desired results we are com- 
pelled to go after it as an industry 
rather than as an individual, however, 
the individual idea is not to be lost 
sight of. 

“*We have locally,’ ‘Clean-Up’ and 
‘Paint-Up’ days and we have nationally 
‘Thrift Week’ and many other occa- 
sions when particular interest is ex- 
pressed in campaigns of this character, 
all of which are more or less successful. 

“Now why shouldn’t we set aside 
certain intervals in stressing particular 
departments in our stores. It causes 
our customers to think and even though 
direct results are not fully accomplished 
during the course of such a campaign, it 
unquestionably leads to later sales. It 
is like advertising, we may rot receive 
returns from an advertisement the day 
it appears, yet that advertisement may 
influence a sale months after it is pub- 
lished. 

“IT trust that the jewelers through- 
out the country will make a special 
effort to cooperate in the Sterling Silver- 
ware drive, from May 3 to 11. 

“T think that during silverware week 
particular and special attention should 
be paid first to window trims. If we 
have two windows it would perhaps be 
well that both windows be devoted to 
showing silverware only. Next, the in- 
terior should be carefully and artistical- 
ly arranged, setting out silverware more 
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importantly than other merchandise. A 
campaign of direct by mail advertising 
should be carried out. I believe this 
should be started at once, calling to 
the attention of those on your mailing 
list that this week will be specifically 
devoted to silver. Invite your pros- 
pective customers to specially come in 
at this time. 

“A week later follow this up with 
another letter, stressing this occasion 
and stating that your store is in readi- 
ness to show the customer your stock 
in a most comprehensive and intelligent 
way. The second letter which you send 
out to your mailing list should perhaps 
be in the form of an invitation, asking 
your *prospect to visit your display 
whether or not they are interested in 
making a purchase, but you desire them 
to see what is going on in the manu- 
facture of modern silverware. 


“Extra large newspaper advertise- 
ments should run beginning Sunday, 
the 21st. Again about the 24th. An- 
other Sunday ad on the 28th and again 
on Wednesday, the Ist, backing up 
what you have had to say to your cus- 
tomers in the letters which you have 
mailed out. 

“The several silverware manufactur- 
ers will most assuredly cooperate with 
you in every way possible. When you 
sell silverware you are directly coop- 
erating with the manufacturer and I 
further suggest that you call on the 
firms from whom you buy silver to aid 
you, if found necessary, in getting up 
specially worded advertisements. 


“If you can arrange for some member 
of your firm or some employe who is 
a comprehensive talker to appear before 
your local Ladies’ Club and make a talk 
on silver, both ancient and modern, 
along educational lines and closing by 
referring to the silverware days and 
that the jewelers in your city are con- 
ducting special showings during such 
time, it will add a great deal to the 
interest and success of your under- 
taking. 

“Your representative who may be 
permitted to address such a club might 
begin his talk by making reference to 
other organizations and lines of en- 
deavor setting aside some special week 
for a specific purpose and that the 
jewelers have now found it is of value, 
not only for personal reasons, but for 
the benefit of the people at large, in 
order that they may know how their 
merchandise is created and obtain a 
better buying knowledge. 


“This is most assuredly a worthy 
move in the right direction and such 
consideration should be given every de- 
_ partment in our stores at intervals each 
year and I trust that each and every 


one of us will take advantage of this 
occasion. 


_ “In this campaign the expense to you 
1s comparatively small. The profit from 
the sale of one nice tea service or a 
chest of silver, which you perhaps 
would not make otherwise, would prac- 
tically pay for this entire expense.” 


THE JEWELERS’ 
A. N. R. J. A. Supports Drive 


Secretary Evans Tells How Members Will 
Cooperate in Helping Sell 
Sterling Silver 


Replying to a telegram requesting 
suggestions as to how their members can 
best take advantage of Silver week, 
Charles T. Evans, secretary of the 
American National Retail Jewelers As- 
sociation avers: 

“There has been a very close coop- 
eration between the retail jewelers, 
members of the American National Re- 
tail Jewelers Association, and the mem- 
bers of the Sterling Silversmiths Guild 
and other manufacturers’ beginning 
back in 1921 when committees repre- 
senting both associations met in confer- 
ence at the Buffalo convention of the A. 
N. R. J. A. 

“The fact that our interests are 
mutual has been recognized in every pos- 
sible way and in the*annual “Sterling 
Silver Week,” the members of the Amer- 
ican National Retail Jewelers Associa- 
tion have used the advantages and facili- 
ties afforded them by the sterling silver 
manufacturers in the way of window 
displays, show window cards, folders and 
copy for newspaper advertising, and 
they will naturally respond to the 
present opportunity. 

“We will gladly mail out to our entire 
membership complete details of the plan 
and enlist their cooperation in the pres- 
ent plans for a sterling silver drive this 
year. 

“The value of a cooperative movement 
throughout the country at the same time 
cannot be overestimated, as it forcibly 
calls the attention of the consuming and 
purchasing public to the particular 
proposition being emphasized at the par- 
ticular time. 

“We confidently guarantee the sup- 
port and cooperation of our members by 
window displays, store exhibits of a spe- 
cial character and by local advertising 
tie-up with the national efforts of the 
manufacturers.” 


CIRCULAR 


Greater Opportunity to Push Silver 
Sales Today Than Ever Before 
Says Head of International 


Sterling Department 


Speaking of the present drive on sil- 
ver sales, Craig D. Munson, manager of 
the Sterling Department of the Inter- 
national Silver Co., said: 

“The opportunity for the sale of ster- 
ling silver today ‘is, in my opinion, 
greater than ever before. The jeweler 
who promotes and merchandises sterling 
vigorously will get gratifying results. 
The Spring Silver Showing is valuable 
in that it focuses the efforts of the trade 
and the attention of the public on ster- 
ling silver at a most opportune time of 
year. 

“Best results can be obtained by every 
retailer taking full advantage of all 
advertising and display helps being 
offered by the manufacturers and the 
trade papers. Much fine advertising of 
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sterling is being done in national maga- 
zines by the leading manufacturers of 
sterling. Dealers who display and ad- 
vertise sterling during the Spring 
Silver Showing, May 3-11, and continue 
a consistent program of sterling promo- 
tion will derive the most benefit from 
the demand being created by these big 
national campaigns.” 


Why a Silver Week? 


Because It Means Focusing Attention on 
Silver During a Given Period and for 
the Cumulative Sales That Follow 
By JOHN DRAKE * 


ANY years ago the National Jewel- 

ers Publicity Association put forth 
the idea for a silver week, a diamond 
week, a jewelry week and a watch week, 
at different periods during the year and 
it met with a welcome response. This 
finally took form in May 1923, the first 
attempt being made to establish “Silver 
Week” with the cooperation of the Ster- 
ling Silversmiths Guild of America; all 
of the mats, window cards and publicity 
material being supplied by the publicity 
association. The result was a most suc- 
cessful campaign, 47 separate jeweler 
groups joining in cooperative local cam- 
paign advertising featuring silver. The 
publicity association contacts resulted in 
a large amount of newspaper and mag- 
azine publicity. 

Again we urge the trade to recognize 
the value of concentrating on periodical 
sales weeks so that each branch of our 
industry may share in its benefits. There 
should be featured diamonds, silver, 
jewelry, watches and clocks. Each drive 
will help the sale of its own and other 
lines as well. The “Diamond Week” will 
increase the sale of loose and mounted 
diamonds in platinum and gold and will 
help the sale of emeralds, sapphires and 
other stones. A stimulus of silver will 
mean the sale of sterling and plated 
ware. “Jewelry Week” will mean trade 
concentration on platinum, gold, silver 
and plated jewelry for men and women, 
with a resultant increase in demand for 
precious, semi-precious and imitation 
stones. “Watch and Clock Week” will 
mean the sale of the expensive hall clock 
and the inexpensive alarm clock, the fine 
pocket watch and the less expensive 
wrist watch, with an increased demand 
for the accessories of watch chains, 
bracelets, emblems and other sundry 
items. 

Sterling silver is now the line on 
which retail jewelers should concentrate 
their efforts in an intensive sales drive 
and the National Jewelers Publicity As- 
sociation will cooperate with the jewel- 
ers in furnishing helps for the May 
“Silver Week” sales promotion in pub- 
licity articles and talks on silverware. 
These may be obtained by addressing a 
letter to the office of the association, 239 
Springfield Ave., Newark, N. J. 

Do not delay in preparing for the ma- 
jor effort for increased sales of silver 
and at the jewelry store. 








*Secretary of the National Jewelers Pub- 
licity Association. 





THE JEWELERS’ CIRCULAR 


“STAR OF ESTE” 
Weight 26.16 Carats 
Descriptive Matter Furnished Upon Request 


We are cutters of 


‘““PROPERLY MADE DIAMONDS”’ 


the superiority of which is apparent 
when compared with others. 
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With only slight 
changes, this Italian 
brooch of 18th century 
workmanship might 
readily pass as a mod- 
ern design. The silver 
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mounting would be re- 
placed with platinum 
and the form stepped- 
up from the sides in- 
stead of being rounded 
into a dome shape 





Hits False Advertising 





Dealers in Property Must Be Clearly Iden- 
tified in Advertising Under New Statute 
Passed by State of New York 


ALBANY, N. Y., April 11.—Business 
men have been notified by the National 
Better Business Bureau that Governor 
Roosevelt signed the “Misleading Adver- 
tisement” bill, on April 2, 1929, and it 
goes into effect Sept. 1. 

The law makes it a misdemeanor for 
any person or corporation, or agents or 
employes thereof, dealing in property, 
to make any false statement, either in 
advertisements inserted for the promo- 
tion of such a business or to the pub- 
lishers in explanation of such advertise- 
ments, with a view to concealing the 
fact that they are dealers. 

The full text of the bill follows: 


Section 1. The penal law is 
hereby amended by inserting there- 
in after Section 421 thereof a new 
section, to be Section 421A, to 
read as follows: 


421A — Advertisements. Any 
person, firm, corporation or associ- 
ation, or agent or employe thereof, 
hereinafter called person, who, 
being engaged in the business of 
dealing in any property, makes, 
publishes, disseminates, circulates 
or places before the public or 
causes, directly or indirectly, to be 
made, published, disseminated, 
circulated or placed before the 
public, in this State, any advertise- 
ment respecting any such prop- 
erty, in any newspaper, magazine 
or other publication, unless it is 
stated in any such advertisement 
that the advertiser is a dealer in 
such property or from the context 


of any such advertisement it plain- 
ly appears that such person is a 
dealer in such property so offered 
for sale in any such advertise- 
ment; or when placing or causing 
any such advertisement to appear 
in any newspaper, magazine or 
other publication as described in 
subdivision one of this section, if 
requested by the publisher of any 
such newspaper, magazine or other 
publication or any agent or repre- 
sentative thereof to file with such 
publisher, agent or representative 
thereof his true name, or where 
he is transacting business under a 
name other than the true name 
pursuant to law, than the name 
under which such business is 
transacted, and each business ad- 
dress wherein any business is 
transacted by him, in the class of 
property advertised or to be ad- 
vertised for sale in such advertise- 
ment, shall make any false state- 
ment in relation to any of such 
items; or if requested by the pub- 
lisher of any such newspaper, 
magazine or other publication or 
any agent or representative there- 
of to file with such publisher, 
agent or representative thereof a 
statement showing whether he is 
causing such advertisement to ap- 
pear or is offering to make such 
sale or disposition or transaction, 
as herein set forth, as principal or 
agent, and if as agent, to set forth 
such information as is_ specified 
in this subdivision in relation to 
his principal as well as in relation 
to himself, shall make any false 
statement in relation to any of 
such items; is guilty of a mis- 
demeanor. 

Section 2. This act shall take 
effect Sept. 1, 1929. 


New York State, like many other 
States, already has a _ general law 
against fraudulent advertising which is 
known as Section 421 of the Penal Law. 
This refers to misrepresentations in an- 
nouncements that cover quantity, qual- 
ity, source or origin, etc., or statement of 
any fact which is untrue, deceptive or 
misleading. But in the past, this statute 
was found not to be sufficiently broad 
to cover advertisements. by dealers who, 
without distinctly stating so, posed as 
private parties and conveyed this im- 
pression by advertising in want columns 
of the daily papers. The mere omission 
of the statement that the party was a 
dealer, did not bring them within the 
purview of Section 421: It was for 
this reason that the new Section 421A 
was felt necessary. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended April 13, 1929 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


WORM os x 4,55 ows batecs be ees $916,983.38 
Gold bars paid depositors...... 70,696.69 
ROM ca NEL Voie ee $987,680.07 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
FI Bek Sis hehe ace $513,048.08 
" ae ee aa anne 83,294.87 

3 BAS i 6) 0 Fhe lacincsh 6, wa S pa ke 96,925.61 

ay | ee aT 121,899.53 
BS eins Sas ws, 4 ee es 86,457.95 

BO ess Aa ale a wale ee 15,357.34 


$916,983.38 








The 14th annual convention of the 
New Hampshire Retail Jewelers Associ- 
ation will be held at the “Wentworth” 
in Portsmouth, on Tuesday, June 25, and 
Wednesday, June 26. . 
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The curious and 
elaborate anklets 


worn by the 
wealthy East 
indians. All the 


processes of sil- 
ver working goes 
into their mak- 


Owner of Trunk Containing Jewelry 
and Gems Sought in Havana on 
Swindling Charges 

MiaAMI, FLA., April 13.—The discovery 
of jewelry and unset diamonds valued 
at $100,000, found by the United States 
Customs officers in the false bottom of a 
trunk arriving here recently from Ha- 
vana, started a search for the man who 
is supposed to own the trunk. This man 
was reported as being sought in Havana 
on four or more charges of swindling. 

According to reports this man, his 
wife and small son left the steamship 
Iroquois shortly before the boat sailed 
from Havana one night recently. The 
trunk, however, was sent on to Miami, 
and the supposed owner cabled that it 
be returned. Customs inspectors, how- 
ever, discovered upon investigating that 
the trunk had a false bottom in which 
was concealed jewelry and gems. 

The owner is said to be wanted in 
Havana on several charges based on his 
alleged failure to account for jewelry 
given to him to sell by Havana jewelers. 








Window Smasher Robs Rochester. 
N. Y., Jewelry Store and Gets 
Loot Worth $1,800 


ROCHESTER, N. Y., April 15.—A win- 
dow-smashing thief secured an $1,800 
haul from the store of Stephen D. Bur- 
ritt, 53 Clinton Ave., S., early on the 
morning of April 4. 

The thief obtained his loot when he 
smashed the plate glass window with a 
rock wrapped in a napkin and scooped 
up watches valued at $1,500 and rings 
and other jewelry estimated to be worth 
$300. The detectives working on the 


case have been unable to find any clues, 
as no one witnessed the theft, and only 
one man, an 
heard the crash. 
It was the 11th theft suffered by Mr. 
Burritt since he has been in business in 
At his former 


early morning worker, 


Rochester, police say. 
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location his store was bur- 
glarized no less than nine times, while 
another theft took place at his store in 
Main St. E., which he occupied before 
moving to his present address. 


State St. 








Jury Disagrees 





New York Policeman Must Stand Trial 
Again on Diamond Smuggling Charges 
After Jury Fails to Reach Verdict 


A jury, which for nearly a week, lis- 
tened to testimony offered at the trial 
of John T. McIntyre, New York traffic 
policeman,.who was charged with being 
implicated in a huge diamond smuggling 
plot uncovered several months ago by 
the Federal agents, failed to reach a 
verdict on Wednesday evening, April 
10, after deliberating for eight hours. 
According to Assistant District Attorney 
Sylvester, who was in charge of the 
prosecution, McIntyre will again be 
placed on trial today ;(Thursday) in 
the United States District Court. Un- 
doubtedly many of the same witnesses 
who testified at the first trial will be 
called at this second trial of the police- 
man. 

A summary of the evidence given at 
McIntyre’s trial, which started on April 
2, and came to a close on April 10, 
appeared in the last issue of THE 
JEWELERS’ CIRCULAR. After a_ brief 
charge made by Judge Goddard, who 
presided at the trial, the jury retired 
at 11 o’clock on Wednesday morning, 
April 10, and deliberated until 7 o’clock 
that evening. When they failed to reach 
a verdict the jury was ordered dis- 
charged. 

It was rumored around the Federal 
Court building that the jury stood eight 
for conviction and four for acquittal. 
No verification for this, however, could 
be obtained. 

Not until the policeman is either 
acquitted or convicted is it likely that 
any of the other defendants, who have 


Bracelet design displayed at exhibition held at Mechanics Institute, New York 
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ing, for hammer- 
ing, engraving, 
and mo.ding is 
used in the for- 
mation of the in- 
numerable details 
of these jewels 


already pleaded guilty to taking part 
in this plot, will be sentenced. 








Lynn, Mass., Jewelry Store Window 
Smashed by Thief Who Escapes 
with Watches and Rings 


LYNN, Mass., April 13.—Watches and 
rings valued at $500 were stolen from 
the store of E. W. Gardiner, 45 Central 
Ave., this city, early this morning by 
a thief who hurled a brick wrapped in 
newspaper through the window. 

Police believe that the same person 
was involved in another robbery at the 
same store three weeks ago when one 
of two young men took a tray of rings 
and other jewelry from the window while 
his companion engaged a clerk in con- 
versation. 








Check Swindle Victimizes Jewelers in 
Cleveland and Detroit 


CLEVELAND, OHIO, April 15—A man 
posing as one of the partners in a local 
firm of accountants passed a forged 
check for $650 last Wednesday on the 
Bowler & Burdick Co. The bogus check 
was drawn on the Guardian Trust Co., 
and in return for it the swindler ob- 
tained a woman’s fancy ring, bearing 
the concern’s scratch mark C-578. 

This same man visited several other 
local jewelry stores but was unable to 
obtain any merchandise. 

The stranger is described as between 
35 and 40 years old, standing about five 


feet 10 inches tall and weighing prob- 


ably 170 Ibs. He is of good build, has 
curly blond hair, blue eyes and a ruddy 
complexion. When he visited the Cleve- 
land stores he wore a light suit and top- 
coat and gray soft hat. 

The description of the man fits the 
description of a swindler who recently 
operated in Detroit, Mich. There he 
also posed as a public accountant and 
succeeded in victimizing at least one 
jeweler. 
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Face Extradition 





Two Men Arrested in Topeka, Kan., on 
Charges of Robbing New York Diamond 
Salesman Will Be Taken to 


San Francisco 


Kansas City, Mo., April 12.—Gover- 
nor Reed of Kansas, honored the request 
of the governor of California for the re- 
turn to that State of “Black Mike” Ma- 
rino and John Schopen, both of Kansas 
City, Mo., who were captured in Topeka 
with diamonds stolen from a jewelry 
salesman in San Francisco. Robert L. 
Bauer and Otto Meyer, California au- 
thorities, arrived April 4 with the 
requisition papers. Harry Amols, repre- 
senting Eichberg & Co., New York dia- 
mond house, was the victim. 

Belief that Kansas City is one of the 
largest stolen diamond markets in the 
country and the home of an organized 
jewel theft ring has led to a police in- 
vestigation of suspected “fences.” From 
evidence already in their possession, po- 
lice believe many jewels stolen in other 
cities are brought here for disposal 
through “fences” which comprise a part 
of the elaborate system maintained by 
the Kansas City organization. 

The first lead came through the arrest 
in Topeka, Kan., about a week ago of 
“Black Mike” Marino and John Schopen, 
who were returning to Kansas City with 
what authorities say was their share of 
the loot of a diamond robbery they 
staged in San Francisco a few days be- 
fore. In an unguarded moment, while 
he was thinking more of his desire for 
opium than what he was revealing to 
police, “Black Mike” told of receiving 
information concerning the diamonds 
from a source here, the authorities say. 

His statement verified other stories 
police have heard concerning the espion- 
age system conducted by the gang for 
obtaining information about the location 
and movement of large quantities of dia- 
monds. The ring’s spies are located in 
all large cities and it is through them 
that the burglar and bandit members of 
the organization receive their “tips” on 
jobs. 

According to information obtained by 
police, headquarters of the ring is 
equipped with furnaces for melting gold 
and platinum: Expert jewelers also are 
employed to reset diamonds and other 
jewels to avoid detection. 

Occasionally competition in the dia- 
mond “racket” has sprung up in Kansas 
City, police say, but through the organi- 
zation the gang leaders have been known 
to eliminate it by turning informer and 
supplying police with information con- 
cerning the interlopers’ activities. 

Ray (Boot Nose) Vance and Harry 
(Red) Downs, who were sentenced to 50 
years in prison a few months ago for 
several diamond robberies, are reported 
to have been “outsiders” thrown into the 
hands of the police by members of the 
organized gang here. 

The presence of valuable jewels is 
reported by the gang’s spies, who may 
be telephone operators in fashionable 















THE JEWELERS’ CIRCULAR 





apartment hotels, or maids in wealthy 
homes. “Spotters” who frequent fash- 
ionable gathering places also are valu- 
able sources of information for the gang, 
it is said. Movements of jewelry sales- 
men are obtained from confederates of 
the gang according to police. 

Although there have been more than 
a score of diamond robberies in Kansas 
City in the last year, the loot from these 
comprises only a small part of the stolen 
jewels handled by “fences” here, police 
say they have been informed. 








“‘Pennyweighters” Caught 





Two Girls Accused of Working Substitution 
Trick at Jewelry Stores Arrested 
in Philadelphia 


PHILADELPHIA, April 15.—Thanks to 
the quick work of a detective agency, 
executives of the Pennsylvania Retail 
Jewelers’ Association and a salesman, 
an ambitious “pennyweighting” cam- 
paign by two young women, has been 
nipped, after the game had been worked 
in five stores here and the principals ar- 
rested. 

The first victim, as already told in 
THE JEWELERS’ CIRCULAR, was Fred G. 
Sutor, jeweler at 109 S. 12th St., where 
the girls, posing as “flappers,” obtained 
two rings, valued at approximately $500. 
When Mr. Sutor discovered his loss some 
time after the girls had left the store, 
he communicated with the police and the 
Pinkerton National Detective Agency 
here. 

Meantime, Fred G. Cooper, president 
of the Pennsylvania Retail Jewelers’ As- 
sociation, heard of the case and warned 
as many jewelers as possible. The 
Pinkerton Agency also sent descriptions 
of the “switchers” to every retailer in 
the city. 

While these precautions were being 
taken the girls were continuing their 
campaign. They visited four other stores 
and obtained a ring in each one, using 
the same tactics as in Sutor’s. 

Their undoing came in the store of 
Charles Muth, 1 S. Eighth St. Just be- 
fore going there they had visited the 
store of Robert L. Saunders, 31 S. 
Eighth St., where, as it happened, the 
manager, H. E. Ogden, had only a few 
mements before received the warning 
and descriptions of the swindlers. 
Ogden watched them so closely they had 
no opportunity of working. The girls 
finally left the store and Mr. Ogden 
watched them go up the street and enter 
the Muth store. He followed and through 
the window, again compared them with 
the descriptions. 

Meantime in the Muth store they were 
trying the same game but found Mr. 
Kelly, who waited on them, a difficult 
proposition. He listened politely to their 
explanation of what they wanted but in- 
stead of bringing out a tray of rings for 
inspection turned to the window and 
took down one on a display card. This 
did not suit the girls but Mr. Kelly ex- 
plained that only rings higher priced 
than they wanted were in the trays. 
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Mr. Ogden hurried to the traffic. po- 
liceman at Market and Eighth Sts. The 
officer looked in at the girls through the 
Muth store window, compared them with 
the description Mr. Ogden handed him, 
and entering the store, invited the girls 
to ‘sit down for a while.” Acquainting 
Mr. Kelly with his suspicions, the sales- 
man telephoned to the police station and 
the girls were taken there. One of them 
had been seen to apparently secrete 
something in her hosiery while waiting 
for the “wagon” but although searched 
by a matron at the station, nothing 
was found. A little later, however, Mr. 
Kelly at Muth’s looked under the settee 
and found two “phony” rings which the 
girl had thrown there while apparently 
concealing something. 

Taken before a magistrate, the pris- 
oners gave their names as Mrs. S. R, 
McCann and Miss G. Sherlin. The Pink- 
erton operatives soon learned that their 
right names are Susan and Catherine 
Coyle. They live in South Philadelphia. 

Four other jewelers laid complaints 
against the pair when they were ar- 
raigned. They are William O’Donnell, 
22 S. 10th St.; Herman H. Barr, 1018 
Chestnut St.; May Jewelry Co., 1025 
Market St., and A. Simons & Sons, 135 
S. 13th St. At the O’Donnell store it is 
alleged that they obtained a $150 ring, 
at the May Co., a $100 one, at Barr’s a 
$200 mounting and at Simons & Sons, 
one worth $125. 

At the hearing Friday it developed 
the prisoners had many influential 
friends and attempts were made to in- 
duce the complaining jewelers to with- 
draw the charges on promise of restitu- 
tion of their rings. Political influence 
also was brought to bear, but two of the 
victims stood firm and insisted on prose- 
cution, pointing out that compromising 
the case would merely encourage other 
swindlers preying on jewelers. As a 
result both girls were held in $500 bail 
for a hearing this week. 








Man Accused of Participating in 
Paterson, N. J., Jewelry Store 
Robbery Is Acquitted 


PATERSON, N. J., April 12.—John Mc- 
Garvey, who was placed on trial in the 
Quarter Sessions -Court charged with 
participating in ‘the robbery of the 
jewelry store. of Michael A. Pernetti, 
275 Main St., was acquitted last Mon- 
day by a jury sitting before Judge Jo- 
seph A. Delaney. 

Witnesses called to the stand by the 
prosecution testified that the jewelry 
theft was committed on Jan. 25, 1929, 
after the thief or thieves had broken 
one of the large show windows in the 
front of the store with the aid of a brick, 
wrapped in a newspaper. Exactly one 
month later, it was testified, McGarvey, 
when arrested, had five rings and a 
watch in his possession. 

That he had any part in the robbery 
was denied by McGarvey, whose conten- 
tiion was that he found a box containing 
the rings and watch, on Grand St., and 
was waiting to see if anyone advertised 
for them in the newspapers. 
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Get Gold Bars 





Messengers for Irvington, N. J., Smelting 
and Refining Concern Held Up and 
Robbed 


Five armed bandits held up a pair of 
messengers of the Irvington Smelting 
& Refining Co., in Irvington, N. J., last 
Friday morning and escaped with $18,- 
000 in gold bars. The messengers were 
bound for the United States Assay Office 
in New York city, where the company 
has sent gold at least once a week for 
30 years. 

The messengers had just left the com- 
pany’s plant at 374 Nye Ave. and were 
on 21st St., walking to a bus line when 
they were covered by two masked men 
with drawn revolvers. Albert Brey, 50, 
was walking ahead with six 150-ounce 
bars of gold, in two small bags. Andrew 
Heeney, 25, walked behind him, and was 
likewise unarmed. The bandits grabbed 
the bags, frisked their victims to see if 
they were armed, forced them into an 
alleyway and then entered a waiting 
sedan in which were three other confed- 
erates. 

The hold-up men worked with such 
precision that hardly five minutes 
elapsed from the time the victims left 
the office until they returned gasping 
they had been robbed. No one could be 
found who had witnessed the hold-up 
and the detectives’ only clues are a de- 
scription of the sedan and a few details 
about the five men in it. The loss was 
covered by insurance. 








Detroit Jeweler Released by Kidnap- 
pers After Being Held Captive 
for Several Days 


Detroit, April 11.—Max Siegel, pro- 
prietor of a jewelry store and loan 
establishment on Monroe Ave. here, re- 
turned to his home early this week after 
having been kidnapped by unidentified 
persons for several days. 


Mr. Siegel told Police Inspector Henry 
J. Garvin that about 7 o’clock on the 
day of his disappearance he went to his 
garage to put away his automobile, when 
he was seized by three men who threw 
a sack over his head. His captors drove 
about for two hours, Siegel said, and 
then locked him in a darkened room at 
a farm house. He said he knew it was 
a farm house, because he heard cows 
outside during the time of his captivity. 

Finally, he said, the men drove him 
back to the city and released him at 
Byron and Longfellow Aves., near his 
home. Inspector Garvin says he believes 
that Siegel was kidnapped by mistake. 








Kearney, N. J., Jeweler Loses Rings 
and Jewelry Worth $5,000 


in Hold Up 
NEwark, N. J., April 15.—Two 
bandits robbed Herman Moscowitz, 


Kearny, N. J., jeweler, of $5,000 in rings 
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and other jewelry at his store Saturday 
night. The thieves permitted Mr. Mos- 
cowitz to keep a ring valued at $1,000 
when he said it was a gift. 

One of the bandits covered Mr. Mos- 
cowitz and a customer with a pistol, 
while the other seized the jewelry. They 
left when given a warning signal by a 
“look-out” stationed in front of the shop. 








Three Men Arrested in Philadelphia 
Charged with Robbing Jewelry 
Salesman 


PHILADELPHIA, April 15.—Three men, 
captured by Germantown district police 
and accused of the holdup of Earl W. 
Peters, a jewelry salesman, have been 
held for court on charges of larceny and 
assault. They also are accused of hav- 
ing participated in several other hold- 
ups, about the same time. 

Peters was halted by the three ban- 
dits as he was about to enter his home 
at 925 Prince St., Germantown and at 
the points of pistols was compelled to 
hand over a package of silverware he 
was carrying. The silverware, valued 
at about $18, was not recovered. The 
prisoners gave the names of Joseph and 
Samuel Collemachini, brothers, and 
Peter Alpetro. 








Loot Worth $5,000 Stolen by Bandits 
Who Rob Cleveland Loan Office 


CANTON, OHIO, April 12.—Posing as 
customers who wanted to buy a watch, 
three robbers trussed up Nathan Wolin- 
sky, 68-year-old owner of the Canton 
Loan Co., and his daughter, ransacked 
the place from top to bottom and es- 
caped with jewelry valued at $5,000. 
Police and detectives are without trace 
of the thieves but are in possession of 
their description, together with a list of 
the loot they carried away. 

Despite the daughter’s screams for 
help, traffic was so heavy outside on the 
street that passersby did not know of 
the hold-up. Included in the plunder 
were 144 diamond rings, seven diamond 
set stickpins, a number of watches and 
a considerable amount of other jewelry 
and $275 in cash. It is said the strug- 
gle with the trio lasted 15 minutes. 








Detroit Police Hold Man Suspected 
of Robbing Diamond Salesman 
in Omaha 


Detroit, April 11—A young man, 25 
years old, was arrested here recently 
and held for the police of Omaha, Neb. 
According to information from the west- 
ern city the suspect is wanted in con- 
nection with the robbery of A. Popkin, 
New York diamond salesman, who lost 
gems worth $41,000. 

Two men concealed themselves in 
Popkin’s room in an Omaha hotel, on 
March 2, it is stated, bound and gagged 
him when he returned, and took the 
diamonds from wallets hidden under 
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his arms. It also is stated that another 
suspect was returned recently to 
Omaha from St. Louis. 








Tray of Rings Mysteriously Disap- 
pears from New York Establishment 


Le Count & Sims, dealers in silver- 
ware and jewelry, 9 Maiden Lane, New 
York city, were victims of a sneak thief, 
it is believed, on Thursday, April 11, 
when a tray of dinner rings valued at 
$2,500 mysteriously disappeared from a 
counter display case. The jewelry dis- 
appeared between the hours of 9 a. m. 
and 2 p. m., when the loss was dis- 
covered. 

No clues have as yet been found, and 
it is thought that the thief lifted the 
tray unseen when the firm’s employes 
were otherwise occupied. 








Man Accused of Stealing Bracelet 
from New York Store Held 
for Examination 


Next Friday, William Kraemer will 
be examined in the 57th St. Court on a 
charge of stealing a $6,000 diamond 
bracelet from the jewelry establishment 
of Wedderien, 22 E. 50th St., New 
York. Kraemer is now being held-in 
$7,500 bail. 

The defendant is a salesman and was 
arrested on Monday, April 8, after a 
chase down 50th St., which ended at 
Fifth Ave. Kraemer, it is charged, 
walked into the Wedderien store and 
asked to see some jewelry. While Al- 
bert Wedderien, member of the concern, 
turned away from his supposed cus- 
tomer for an instant, Kraemer, it is 
charged, snatched a bracelet from the 
showcase and ran from the store. Mr. 
Wedderien pursued Kraemer’ and 
caught him at 50th St. and Fifth Ave., 
being assisted by Traffic Patrolman 
Raipert, on duty there. 

According to the patrolman the box 
which held the bracelet was found in 
Kraemer’s pocket, and the bracelet was 
found under a nearby automobile. 








Trio Sentenced to State Reformatory 
for Boston Robbery 


Boston, MaAss., April 15.—George 
Coffey, Henry Zimmerman and John 
Cacciotto, South Boston, were sentenced 
April 11 to indefinite terms in the re- 
formatory in connection with the theft 
of watches, fountain pens and other 
property from the stores of the Hoyt 
Co. and Meyer Naigle. 

Coffey and his companions were ar- 
rested in Marlboro, March 24 by three 
policemen. 








The Golden Eagle jewelry store, 
owned by Frank R. Dobrowsky, Red- 
ding, Cal., is now located in elaborate 
new quarters at 507 Market St. The 
Golden Eagle store was founded in 1854 
by A. Dobrowsky, father of the present 
proprietor. 

















THE JEWELERS’ CIRCULAR April 18, 1929 








JADE 


BROOCHES BRACELETS 
NECK CHAINS 


MOUNTED WITH PEARLS OR DIAMONDS 


CROSSMAN COMPANY 


3 Maiden Lane New York 

















CharlesT Dougherty Co.Lnc. 


IMPORTERS 0% PEARLS & PRECIOUS STONES 
7-11 West 45%Street, NewYork. 
Pearls, Pearl Necklaces 
Pearl Ropes, Pear! Scarf Pins 
Black Pearls 








Walter Eitelbach & Co. Ine. 


PEARL NECKLACES 
and 


INDIVIDUAL PEARLS 





576 Fifth Avenue New York 























April 18, 1929 





THE JEWELERS’ CIRCULAR 


Bowling Prizes Awarded 





Boston Jewelers’ Bowling League Holds Annual Banquet 


Boston, MAss., April 12.—With the 
presentation of prizes, boxing bouts, 
dancing girls, and a banquet as the fea- 
tures, the Boston Jewelers’ Bowling 
League wound up the season last night 
at the Elks Hotel. Nearly 200 guests 
and members took part in the event 
which was the most enjoyable and suc- 
cessful in the league’s career. 

To the accompaniment of stirring 
music, the guests marched to the head 
table led by President Joseph Manning. 
With President Manning were the Rev. 
P. A. Killam, who invoked Divine bless- 
ing; Councillor Seth Arnold, represent- 
ing Mayor Nichols; George Fletcher; 
William L. Stone, president of the Bos- 
ton Jewelers’ Club; H. Rosenberg, former 
president of the league; Treasurer Har- 
old Briggs; Secretary John Ramsay; 
Lieut. Commander Kent Robottom, and 
Lieut. Commander W. D. Snyder, 
U. S.N. 

Following the dinner, President Man- 
ning congratulated the members on the 
successful season which had just come 
to a close, and called upon Councillor 
Seth Arnold to address the gathering. 

Mr. Arnold brought the greetings of 


Mayor Nichols, who was unable to be 
present. 

Next to the banquet, the chief feature 
was the presentation of prizes contrib- 
uted to the league by manufacturers and 
wholesalers. 

A silver cup, offered by the Gorham 
Co., to be won three times, was awarded 
as high team prize to the Thomas Long 
Co. This team won 78 games and lost 
26. 

Martin S. Wash, who had the high- 
est individual pinfall for the season, a 
total of 7932, was awarded a silver cup, 
which must be won three times to re- 
tain permanent possession. This cup 
was presented by Dominick & Haff. 
Many other beautiful prizes were award- 
ed to individuals and teams ranking 
highest in their particular classes. 

The following were elected for 1929- 
1930: President, Charles Orcutt; vice- 
president, Albert S. West; secretary, 
John Ramsay; treasurer, Harold Briggs; 
scorer, Morris Sheingold. 

The entertainment was a feature that 
kept the members vastly amused for a 
couple of hours and sent them all away 
happy. 





Jewelry Crafts Association, New 
York, to Hold Luncheon Meeting 
April 23 


The noon day luncheon meetings in- 
augurated some time ago by The Jewel- 
ry Crafts Association, New York, will 
be resumed by this organization on 
Tuesday, April 23. Notice of this ap- 
proaching event, which will be held in 
the historic room of the Blue Ribbon 
Restaurant, 145 W. 44th St., are now 
being sent to the trade. Attendance at 
these luncheon meetings is not limited to 
members, but a general invitation to the 
trade is being extended. 

Unlike previous luncheon meetings 
held by The Jewelry Crafts Association 
this one, and all future ones, will be ad- 
dressed by some member of the jewelry 
industry. Heretofore speakers have 
been obtained from other industries, but 
those in charge feel that the members 
and guests who attend are more inter- 
ested in trade topics. Live subjects will 
be considered, and it is assured that the 
serving of the luncheon and the delivery 
of the address will not take more than 
one hour. 

At the affair to be held on April 23, 
Walter P. McTeigue, prominent New 
York manufacturing jeweler and presi- 
dent of The Jewelry Crafts Association, 
will talk on “Style and Modern Art in 
Jewelry.” The subject is a live one, and 
the fact that Mr. McTeigue has just re- 
turned from abroad is assurance that 
those who attend will hear something 
worth while. 

It is the intention of the association 


to make these luncheons popular as well 
as short and snappy, starting promptly 
at 12.30 o’clock, and ending an hour 
later. The talks will all be brief, none 
longer than 15 or 30 minutes. 

The association has invited as its spe- 
cial guest Robert Tipping, former sec- 
retary. It is planned to present Mr. 
Tipping with a memento of appreciation 
for his many years of valuable service 
with the association. 








Jewelers From Three States Cooperat- 
ing to Make Minnesota Convention 
a Success 


MINNEAPOLIS, MINN., April 12.— 
Plans are being formulated for the 25th 
annual convention of the Minnesota Re- 
tail Jewelers’ Association to be held at 
the New Nicollet Hotel, Minneapolis, on 
May 13-14. Cooperating with the Min- 
nesota organization are the North and 
South Dakota jewelers. 

The speakers scheduled for the occa- 
sion include Robert Barton, Chicago, 
sales manager of the Elgin National 
Watch Co., who will talk on “Salesman- 
ship and Up-to-date Retail Merchandis- 
ing”; a representative of the National 
Jewelers Publicity Association, Newark, 
N. J., who will have as his subject 
“Business, Building Plans, Advertising, 
Displays, How to Talk ‘Shop’ at Your 
Clubs, Schools, Gatherings”; Tinley L. 
Combs, Omaha, regional vice-president, 
and A. W. Anderson, Neenah, Wis., 
treasurer of the American National Re- 
tail Jewelers Association, will both dis- 
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cuss “The National Association’s Work 
and Plans for the Future”; Bartley J. 
Doylé, Philadelphia, will tell about the 
“Doyle Plan—the Jewelers’ Institute of 
America.” This list will be augmented 
before the convention’s opening. 

The annual banquet, on the closing 
night of the sessions, will be sponsored 
by the Wholesale Jewelers Association 
of Minnesota. There will be many ex- 
hibits of merchandise at the convention 
and informal discussions of trade prob- 
lems will be held. The committee, 
through E. M. Schwenke, secretary, is 
working diligently to assure a record at- 
tendance and a successful convention. 











Michigan Retail Jewelers Arrange 
Instructive Program for Conven- 
tion at Grand Rapids April 
29, 30 and May 1 


South Haven, MicuH., April 13.— 
Preparations for the annual convention 
of the Michigan Retail Jewelers Associa- 
tion to be held at the Hotel Pantlind, 
Grand Rapids, April 29, 30 and May 1, 
are completed, and condensed copies of 
the program are being distributed. An 
unusually interesting program has been 
arranged for this three-day conclave, 
and the association is working hard to 
make this one of the most important 
gatherings in its career. 

Starting with the Mayor’s address of 
welcome at 2 p. m. on Monday, April 
29, the convention will be officially 
opened. This will be followed by Presi- 
dent Henry A. Williams’ report, after 
which the jewelers will listen to an ad- 
dress on “Credit Uses and Abuses” by 
James C. Deremo, manager of the 
Grand Rapids Service Bureau. The con- 
cluding address of the afternoon session 
will be made by E. D. Albertson, vice- 
president of the Grand Rapids. Savings 
Bank, whose subject will be “Jewelry 
Merchandising From the Banker’s View- 
point.” 

On Monday night the jewelers and 
their wives will be guests of the Grand 
Rapids jewelers at a theater party. 

Tuesday’s business session will not be 
opened until 1.30 p. m., but before this 
the jewelers and traveling representa- 
tives will gather for luncheon at the 
Pantlind Hotel. A “Purchaser’s Slant 


on the Jewelry Business” will be the 


first address delivered on Tuesday after- 
noon. This talk will be made by A. P. 
Johnson, Grand Rapids publisher and 
printer. What promises to be one of the 
best business talks ever delivered before 
a Michigan convention will be made by 
Ralph W. Carney of the Coleman Lamp 
& Stove Co., Wichita, Kan., whose sub- 
ject will be “Welding the Weakest 
Link.” At 3.15 Ernest Lamy, president 
of the Indiana Retail Jewelers Associa- 
tion, will discuss the question, “Is the 
Jewelry Business in the Gutter.” 

In the evening the jewelers and their 
wives will attend the annual banquet 
and dance of the association. 

The closing day’s sessions will open at 
10.30 a. m., at which time those im 
charge have planned what is termed as 
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a “surprise program.” Luncheon will 
be served at 12.30 p. m., and at 1.30 p. 
m. the business session will be resumed. 

There are three talks on the program 
for this session, one by A. C. Becken, 
Jr., whose subject is “Fun in the Whole- 
sale Jewelry Business” or “The Whole- 
sale Jeweler of Tomorrow.” “Store 
Merchandising” will be discussed by L. 
O. Duncan, sales manager of the Grand 
Rapids Store Equipment Corporation, 
while J. R. Spiegel, president of the J. 
R. Spiegel Advertising Service, Chi- 
cago, will deliver the last address of the 
convention, taking as his subject ‘“‘Mod- 
ern Tendencies in the Jewelry Business.” 
These talks will be followed by a busi- 
ness meeting, and the last official act of 
the convention will be the election of 
officers. In the evening the Wolverine 
Travelers will act as hosts to the jewel- 
ers and their wives at an entertainment 
and dance, at which a buffet lunch will 
be served. 

A number of features have been ar- 
ranged for the ladies who attend the 
convention, one of which is a luncheon 
which will be given on Tuesday, and on 
the following day the ladies will enjoy 
an automobile ride and a visit to a fur- 
niture factory. 

According to the program it is ex- 
pected that the following members of 
the trade will attend the convention: 
Earl Chamberlain, regional vice-presi- 
dent of the A. N. R. J. A.; Ralph Roess- 
ler, Max Jennings, Albert Ellbogen, and 
others. 








Florida Jewelers to Meet at Ocala on 
June 19 and 20 


MIAMI, FLA., April 13.—At a meeting 
of the directors of the Florida Retail 
Jewelers Association held April 7, at 
Ocala, steps were taken to combat a pro- 
posed sales tax bill which is to be intro- 
duced during the present session of the 
State Legislature. Funds were appro- 
priated and a committee composed of 
Alvin Magnon of the Adams Jewelry 
Co., Tampa, and Edward Somnick with 
the Greenleaf, Crosby Co., with Secre- 
tary Weil and President Middleton was 
appointed to go before the legislature if 
necessary. 

Plans were also laid for the annual 
State convention to be held at Ocala and 
the dates fixed as June 19 and 20. The 
directors will meet on June 19 and the 
speaking and entertainment program 
will be held the following day, with the 
banquet the closing event. 








The increasing popularity and demand 
for telechron springless electric clocks 
and timekeeping devises has necessitated 
an addition to the manufacturing plant 
of the Warren Telechron Co., Ashland, 
Mass. With the new unit added the 
factory is now more than double the 
size of the original unit. Floor space 
of the entire two units, including storage 
basement beneath the new unit, is over 
42,000 square feet. The latest develop- 
ments in factory construction are em- 
bodied in this building. 
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Dallas Jewelers’ Association Elects 
Officers and Plans for Convention 


DALLAS, TEX., April 13.—At a meeting 
of the Dallas Jewelers’ Association held 
recently, Charles I. Moore was again 
elected as president of the organization. 
Leon Rudberg was elected a director to 
succeed Robert Orkin. Members re- 
elected were: John L. De Grazier, Myron 
Everts, Simon Linz, C. L. Norsworthy, 
Paul Storm and H. H. Hawley. 

Paul Storm is chairman of the enter- 
tainment committee for the convention 
of the Texas-Louisiana Retail Jewelers’ 
Association to be held in this city April 
22 and 23. All retail jewelers of Dallas 
will be on a reception committee to re- 
ceive the 200 jewelers who are expected 
to attend the convention. A program for 
the meeting has been arranged and 
many speakers will appear. Lee Pan- 
dres of Dallas will speak on, “Why Dia- 
monds Are So Popular.” Other talks 
will be made and business of the asso- 
ciation will be transacted. 








Boston Gets 1930 Convention of 
Massachusetts Retail Jewelers’ 
Association 


BosTon, MaAss., April 15.—The next 
annual convention of the Massachusetts 
Retail Jewelers’ Association is to be 
held in this city, probably March 25 and 
26, 1930. This was voted at the first 
meeting of officers under the new regime 
with President Gidley presiding. 

The session took place at the Boston 
City Club, April 10, when, besides Presi- 
dent Gidley, the following were in at- 
tendance: Arthur Stern, Lynn, former 
president; national regional vice-presi- 
dent, Ed Lilley, Milford; first vice- 
president, James Kingman, Boston; sec- 
ond vice-president, A. H. Abbott, Low- 
ell; secretary, Louis S. Smith, Beverly; 
treasurer, Louis F. Poor, New Bedford; 
executive committee, Hollis S. Howe, 
Concord; F. Arnold, Providence; Arthur 
M. Smith, Brockton; W. F. Rainey, 
Pittsfield; H. Kahl, Pittsfield. 

It was voted also to conduct a mem- 
bership drive, a committee being ap- 
pointed to take charge. Committees also 
were appointed for the year for various 
duties. 








Membership Drive of New York State 
Retail Jewelers’ Association 
Meeting with Success 


BuFFALO, April 15.—President Ed- 
ward Leininger of the New York Retail 
Jewelers’ Association, left Buffalo last 
evening for Albany, where he will be 
joined today by William D. MeNeil, of 
Utica, and Charles T. Evans of New 
York, secretary of the A. N. R. J. A. 

They will solicit new members for 
the State organization in the Capitol 
district, as part of the State wide drive 
for members which has 500 new mem- 
bers by May 1, as its goal. Pamphlets 
giving 13 reasons why a retail jeweler 
should become a member, have been 
mailed from the office of L. M. Campbell, 
Canandaigua, State treasurer, and 
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chairman of the membership campaign. 

Reports reaching President Leininger 
at the conclusion of ‘the first week of 
the drive, were most encouraging and 
indicated that the drive will be a com- 
plete success. 








Plans Well Under Way for Conven- 
tion of Pennsylvania Retail Jewel- 
ers’ Association at Allentown, 
May 6 and 7 


PHILADELPHIA, April 15.—With the 
tentative program for the annual con- 
vention of the Pennsylvania Retail 
Jewelers Association at Allentown, 
Monday and Tuesday, May 6 and 7, com- 
pleted, Fred J. Cooper of this city, presi- 
dent of the organization, is convinced 
that the gathering will be one of the 
largest attended and most productive in 
the history of the group. Allentown 
jewelers and retailers in nearby cities 
and towns of the upper Lehigh Valley, 
have taken hold of the arrangements 
with a vim that indicates a more lively 
interest than has been shown for years. 
They have sent letters to every retailer 
in the State asking attendance and 
pointing out the benefits that will accrue 
to everyone by a big meeting to discuss 
the retail jewelers problems. 

President Cooper also has circularized 
every jeweler in the State. Pittsburgh 
will send a good sized delegation. 

Allentown and vicinity jewelers have 
arranged a fine entertainment program, 
both for the jewelers and their ladies 
and Mr. Cooper has drawn up an inter- 
esting and constructive schedule for the 
two-day business meeting. This includes 
an address by Robert Barton, sales man- 
ager of the Elgin National Watch Co., 
another by Harry C. Walter, accountant, 
of Walter & Co., this city, who will 
talk on, “Accurate Records, the Basis of 
Business Success.” Another interesting 
speaker from the Alexander Hamilton 
Business Institute of New York will also 
be heard, on “Retail Salesmanship.” 

On the second day’s program are 
Joseph D. Little of the International 
Silver Co. on, “The Art of Table Set- 
ting” illustrated by- lantern slides and 
table settings, while tea will be served 
by wives of Allentown jewelers. Bart- 
ley J. Doyle is down for a talk on 
“Merchandising a Jewelry Store.” 

The election of officers is set for 
Tuesday morning and reports of com- 
mittees will be heard. In the evening 
will come the annual banquet to be 
followed by a formal dance. 

During the Monday session the usual 
question box will be opened and help- 
ful suggestions invited. That evening 
will be devoted to a smoker for the 
men at the Hotel Allen, followed by a 
buffet luncheon while the ladies will be 
entertained at bridge in the Hotel 
Americus. 

The Allentown ladies also will see that 
the wives and daughters of the visitors 
have a good time and have arranged a 
number of events, including free at- 
tendance at two theaters during Monday 
afternoon. The program will be con- 
ducted on daylight saving time. 
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A Notable Exhibition of Hall Clocks 





Beautiful Specimens of English Master Clockmakers of the 
Seventeenth and Eighteenth Centuries on View at the 
New Art Museum at Philadelphia 


PHILADELPHIA, Pa., April 17.—Jewel- 
ers here are showing much interest in 
an attractive loan exhibition of English 
tall case and'bracket clocks of the 17th 
and 18th centuries now on view in the 
$20,000,000 new Art Museum here. The 
collection is one of the finest of the 
kind ever seen in the city. The features 
of the collection are two clocks made by 
Thomas Tompion, noted 17th century 
artisan and horologist, who died in 1713 
and is buried in Westminster Abbey, 
the highest honor in England at that 
time. Other famous makers represented 
are: Edward East, court horologist to 
Charles I; Thomas Moore, John Holmes, 
Daniel Quare, John Ellicott, clockmaker 
to George III; Christopher Gould and 
James Boyce. 

The clock cases follow the current 
styles of furniture from the marquetry 
of Charles I and II through the succes- 
sive walnut and mahogany stages of 
Chippendale. 

The most outstanding specimen is the 
famous Tompion tall clock from Hamp- 
ton Court, the once royal palace, and 
recently owned by the Duke of Cam- 
bridge. It is 10 feet high, runs three 
months between windings and has a 
perpetual calendar. Its dial is of brass, 
chased with masks and scrolls showing 
the month and day. The case is of 
Amboyna, a golden-colored tropical wood 
mounted with gilt bronze brackets. It 
stands on a pedestal of gilt bronze 
chiseled with cupids, flowers and scrolls 
and is surmounted by a statuette of 
Minerva. 

Another Tompion clock is of the 
bracket type and one of the finest works 
of his in existence, according to Britten, 
a recognized authority. Its pierced 
basket top is in one piece and covered 
with mercurail gilt. Hands and dials 
are engraved and pierced and the 
mechanism is typical of Tompion. Three 
other Tompion specimens are on view. 

A rare old clock by Edward East is 
of oak veneered’ with walnut oyster 
pieces and inlaid with colored marquetre 
in ebony panels. The top lifts to allow 
insertion of a lamp which shines through 
a curved slit in the dial so the time 
can be seen at night. A similar clock 
once owned by Catherine of Braganza, 
queen of Charles II, is mentioned in 
Pepys’ diary. 

Another bracket clock made _ by 
Thomas Moore about 1755, shows the 
passion of the age for novelty in horo- 
logy. As the hours strike a miniature 
orchestra emerges from the above the 
dial and plays three tunes in succession, 
on the flute, fife and spinet. The figures 
are costumed in rich :silk. The case is 
of mahogany with appliques of bronze 
in rococo style. 


An unusually fine piece of work is 
a clock by John Holmes about 1755. It 
has a coffin shaped case of mahogany in 
Chippendale style. 

Another long case clock is by Roland 
L. ‘Taylor and is cased in pewter with 
walnut marquetrie. The works are by 
T. Deykin of Worcester and were made 
about 1700. 

In addition to the English collection, 
the Museum shows several of its own 
specimens of clocks of that period, in- 
cluding works of Quare, Gould, Boyce 
and Ellicott. One by the latter is a 
beautiful specimen with cylinders of 
ruby and the dial enamelled on gold. 








Synthetic Gems 





Prof. Frank B. Wade Delivers Interesting 
Lecture Before American Chemical 
Society at Cincinnati 


CINCINNATI, OHIO, April 13.—Sap- 
phires and rubies made by man not 
only simulate closely those produced 
by nature herself, but the time to 
produce them is much shorter, declared 
Professor Frank B. Wade of Indian- 
apolis, Ind., before members of the 
American Chemical Society, at the Uni- 
versity of Cincinnati, Wednesday eve- 
ning. Synthetic jewels take the place 
of the long drawn out process of Mother 
Nature. “That the process is not a new 
one is recorded in the history of early 
peoples,” he said. “Even Solomon in 
all his glory, bedecked with the glass- 
blown jewels of early Egypt, would envy 
the perfectness of the modern synthetic 
ruby. 

“An attempt was made in ancient 
times by the Phoenicians and early 
Egyptians to make jewels, and for a 
long time it was thought that the large 
gems of ‘King Tut’ and other ancient 
rulers were genuine ones. 

“Glass cups were a later development, 
and are found’ in the cathedrals of 
Europe. It was not until 1830 that 
any stones of consequence that could be 
called true imitations of the genuine 
earth-born jewels were fashioned. 

“Then, in 1837, French chemists dis- 
covered from what material stones were 
made. Gaudin was the leader of these, 
and with the help of his associates he 
began to make rubies. Aluminum and 
porcelain were the materials used and 
the stones were blown through a furnace 
apparatus and stones the size of canary 
seed were fashioned. With the progress 
of the work due to the important dis- 
covery, a stone a third of a carat in 
weight was made in 1877 by Fremy. 
But this was too small to market. 

“A way was devised of melting the 
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little rubies into a mass and recon- 
structing them by cutting the stones to 
order. 

“The experimenting in _ synthetic 
jewels went ahead from this date by 
leaps and bounds, and by the intensive 
efforts of the French chemist Verneuil 
sapphires and rubies were produced to 
be cut to any size, shape or color and 
finally became highly marketable all 
over the world. The work was confined 
to three countries, France, Germany 
and Switzerland. 

“Experts may detect the difference 
between the synthetic stone and the 
genuine, but even they must use a high 
magnifying glass, and the differences 
are of only peculiar structural nature. 
Occasionally air bubbles are found in 
the artificial stone, but physical and 
chemical qualities are the same.” 








Veteran Traveler Retires After Spend- 
ing 53 Years in the Trade 


CuicaGo, April 13.—C. A. Kreich, a 
veteran traveling man connected with 
the jewelry industry, resigned his posi- 
tion with the Waterbury Clock Co., on 
Wednesday, April 10. For more than 
35 years, Mr. Kreich was associated 
with this concern traveling through In- 
diana, Illinois, west Ohio and southern 
Michigan and making his headquarters 
at the Chicago office. 

Mr. Kreich, who will be 79 years of 
age in May, became connected with the 
Gilbert Clock Co. in 1876. He remained 
with them for several years and then as- 
sociated himself with E. N. Welch. After 
six years of traveling for this concern 
he entered the employ of the Waterbury 
Clock Co. 


During the 53 years of his faithful 
service to the jewelry trade throughout 
the country, Mr. Kreich made many 
friends for both himself and the firm he 
represented and it is his wish that this 
friendship continue. Mr. Kreich is mak- 
ing his home at Quincy, IIl., with his son 
and daughter. 








Explosion Demolishes Windows in 
Detroit Jewelry Store 


Detroit, April 15—An’explosion that 
wrecked three buildings on E. Jefferson 
Ave., a short distance from Woodward 
Ave., at 6.23 o’clock on Thursday eve- 
ning, also demolished the show windows 
at the store of the Gorenflo Jewelry Co., 
153-59 Jefferson Ave. The time of the 
explosion was determined by clocks in 
the Gorenflo store windows. 

Looting started in the wrecked stores 
almost immediately, but was curbed by 
the arrival of 300 police reserves. 
Twenty policemen’ surrounded the 
Gorenflo establishment and saved it 
from invasion by thieves. All the win- 
dows were blown out. Watches, trophies, 
jewelry and silverware were strewn 
about the floor. 

The cause of the explosion has not 
been determined, although it is suspected 
it might have been caused by a bomb. 
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A Notable Exhibition of Hall Clocks 





Beautiful Specimens of English Master Clockmakers of the 
Seventeenth and Eighteenth Centuries on View at the 
New Art Museum at Philadelphia 


PHILADELPHIA, Pa., April 17.—Jewel- 
ers here are showing much interest in 
an attractive loan exhibition of English 
tall case and'bracket clocks of the 17th 
and 18th centuries now on view in the 
$20,000,000 new Art Museum here. The 
collection is one of the finest of the 
kind ever seen in the city. The features 
of the collection are two clocks made by 
Thomas Tompion, noted 17th century 
artisan and horologist, who died in 1713 
and is buried in Westminster Abbey, 
the highest honor in England at that 
time. Other famous makers represented 
are: Edward East, court horologist to 
Charles I; Thomas Moore, John Holmes, 
Daniel Quare, John Ellicott, clockmaker 
to George III; Christopher Gould and 
James Boyce. 

The clock cases follow the current 
styles of furniture from the marquetry 
of Charles I and II through the succes- 
sive walnut and mahogany stages of 
Chippendale. 

The most outstanding specimen is the 
famous Tompion tall clock from Hamp- 
ton Court, the once royal palace, and 
recently owned by the Duke of Cam- 
bridge. It is 10 feet high, runs three 
months between windings and has a 
perpetual calendar. Its dial is of brass, 
chased with masks and scrolls showing 
the month and day. The case is of 
Amboyna, a golden-colored tropical wood 
mounted with gilt bronze brackets. It 
stands on a pedestal of gilt bronze 
chiseled with cupids, flowers and scrolls 
and is surmounted by a statuette of 
Minerva. 

Another Tompion clock is of the 
bracket type and one of the finest works 
of his in existence, according to Britten, 
a recognized authority. Its pierced 
basket top is in one piece and covered 
with mercurail gilt. Hands and dials 
are engraved and pierced and _ the 
mechanism is typical of Tompion. Three 
other Tompion specimens are on view. 

A rare old clock by Edward East is 
of oak veneered’ with walnut oyster 
pieces and inlaid with colored marquetre 
in ebony panels. The top lifts to allow 
insertion of a lamp which shines through 
a curved slit in the dial so the time 
can be seen at night. A similar clock 
once owned by Catherine of Braganza, 
queen of Charles II, is mentioned in 
Pepys’ diary. 

Another bracket clock made by 
Thomas Moore about 1755, shows the 
passion of the age for novelty in horo- 
logy. As the hours strike a miniature 
orchestra emerges from the above the 
dial and plays three tunes in succession, 
on the flute, fife and spinet. The figures 
are costumed in richisilk. The case is 
of mahogany with appliques of bronze 
In rococo style. 


An unusually fine piece of work is 
a clock by John Holmes about 1755. It 
has a coffin shaped case of mahogany in 
Chippendale style. 

Another long case clock is by Roland 
L. ‘Taylor and is cased in pewter with 
walnut marquetrie. The works are by 
T. Deykin of Worcester and were made 
about 1700. 

In addition to the English collection, 
the Museum shows several of its own 
specimens of clocks of that period, in- 
cluding works of Quare, Gould, Boyce 
and Ellicott. One by the latter is a 
beautiful specimen with cylinders of 
ruby and the dial enamelled on gold. 








Synthetic Gems 





Prof. Frank B. Wade Delivers Interesting 
Lecture Before American Chemical 
Society at Cincinnati 


CINCINNATI, OHIO, April 13.—Sap- 
phires and rubies made by man not 
only simulate closely those produced 
by nature herself, but the time to 
produce them is much shorter, declared 
Professor Frank B. Wade of Indian- 
apolis, Ind., before members of the 
American Chemical Society, at the Uni- 
versity of Cincinnati, Wednesday eve- 
ning. Synthetic jewels take the place 
of the long drawn out process of Mother 
Nature. “That the process is not a new 
one is recorded in the history of early 
peoples,” he said. “Even Solomon in 
all his glory, bedecked with the glass- 
blown jewels of early Egypt, would envy 
the perfectness of the modern synthetic 
ruby. 

“An attempt was made in ancient 
times by the Phoenicians and early 
Egyptians to make jewels, and for a 
long time it was thought that the large 
gems of ‘King Tut’ and other ancient 
rulers were genuine ones. 

“Glass cups were a later development, 
and are found’ in the cathedrals of 
Europe. It was not until 1830 that 
any stones of consequence that could be 
called true imitations of the genuine 
earth-born jewels were fashioned. 

“Then, in 1837, French chemists dis- 
covered from what material stones were 
made. Gaudin was the leader of these, 
and with the help of his associates he 
began to make rubies. Aluminum and 
porcelain were the materials used and 
the stones were blown through a furnace 
apparatus and stones the size of canary 
seed were fashioned. With the progress 
of the work due to the important dis- 
covery, a stone a third of a carat in 
weight was made in 1877 by Fremy. 
But this was too small to market. 

“A way was devised of melting the 
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little rubies into a mass and recon- 
structing them by cutting the stones to 
order. 

“The experimenting in synthetic 
jewels went ahead from this date by 
leaps and bounds, and by the intensive 
efforts of the French chemist Verneuil 
sapphires and rubies were produced to 
be cut to any size, shape or color and 
finally became highly marketable all 
over the world. The work was confined 
to three countries, France, Germany 
and Switzerland. 

“Experts may detect the difference 
between the synthetic stone and the 
genuine, but even they must use a high 
magnifying glass, and the differences 
are of only peculiar structural nature. 
Occasionally air bubbles are found in 
the artificial stone, but physical and 
chemical qualities are the same.” 








Veteran Traveler Retires After Spend- 
ing 53 Years in the Trade 


Cuicaco, April 13.—C. A. Kreich, a 
veteran traveling man connected with 
the jewelry industry, resigned his posi- 
tion with the Waterbury Clock Co., on 
Wednesday, April 10. For more than 
35 years, Mr. Kreich was associated 
with this concern traveling through In- 
diana, Illinois, west Ohio and southern 
Michigan and making his headquarters 
at the Chicago office. 


Mr. Kreich, who will be 79 years of 
age in May, became connected with the 
Gilbert Clock Co. in 1876. He remained 
with them for several years and then as- 
sociated himself with E. N. Welch. After 
six years of traveling for this concern 
he entered the employ of the Waterbury 
Clock Co. 


During the 53 years of his faithful 
service to the jewelry trade throughout 
the country, Mr. Kreich made many 
friends for both himself and the firm he 
represented and it is his wish that this 
friendship continue. Mr. Kreich is mak- 
ing his home at Quincy, IIl., with his son 
and daughter. 








Explosion Demolishes Windows in 
Detroit Jewelry Store 


Detroit, April 15—An’explosion that 
wrecked three buildings on E. Jefferson 
Ave., a short distance from Woodward 
Ave., at 6.23 o’clock on Thursday eve- 
ning, also demolished the show windows 
at the store of the Gorenflo Jewelry Co., 
153-59 Jefferson Ave. The time of the 
explosion was determined by clocks in 
the Gorenflo store windows. 

Looting started in the wrecked stores 
almost immediately, but was curbed by 
the arrival of 300 police reserves. 
Twenty policemen surrounded the 
Gorenflo establishment and saved it 
from invasion by thieves. All the win- 
dows were blown out. Watches, trophies, 
jewelry and silverware were strewn 
about the floor. 

The cause of the explosion has not 
been determined, although it is suspected 
it might have been caused by a bomb. 
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We are now uptown... 


Conveniently located at 


48 West 48th Street, New York 


we are ready to offer our increased facilities to the trade .... toour 
patrons and friends. Larger quarters, augmented equipment and con- 
venience of location enable us to render an improved service. All orders 
will receive prompt and careful attention. 2 a a2 & & & & 


DREHER BROS. & WIDER 


Telephone Bryant 3643 














Genuine Pearls Cultured 
Necklaces and Individual Pearls 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
OSAKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASHI 
LONDON—205 Regent St., W. I. 
PARIS—7-9 BOULEVARD HAUSSMANN 


PEARL CULTURE FARMS 
GOKASHO BAY AND AGO BAY MIYEKEN 
OMURA BAY, NAGASAKIKEN NANAO BAY, ISHIKAWAKEN 
(ISHIGAKIJIMA, RIUKIU, JAPAN PALAO ISLAND 


K.MIKIMOTO 


535 FIFTH AVE NEWYORK 














April 18, 1929 


THE JEWELERS’ 


South African Diamond Cutting 
Industry 


Cape Parliament Sanctions Agreement for Establishment of Sub- 
sidized Cutting Shops—Independent Cutting Works Also 
Announced as Backed by DeBeers Interests 


WASHINGTON, D. C., April 13.—Direct 
shipments of cut diamonds valued at $53,- 
000 from the Union of South Africa dur- 
ing 1928 was a matter of comment but the 
shipments of cut diamonds now expected 
from this source will mark the com- 
mencement of the new diamond-cutting 
industry there as a small source of sup- 
ply for the United States. The Union 
Government’s agreement with Rosen- 
strauch Bros. and J. Korbf, Antwerp 
cutters, providing for the establishment 
of a subsidized diamond-cutting industry 
in South Africa was sanctioned by Par- 
liament June i, 1928, and the infant in- 
dustry commenced operations several 
months ago. 

The subsidy amounts to £30,000 spread 
over a three-year period and in return 
for that and other concessions the firm 
has agreed to cut, or partly cut, dia- 
monds to the value of £100,000 a year, 
increasing the output by a like amount 
to an annual total of £500,000 by the 
end of the fifth year. 

During the first year 50 per cent of 
the aggregate output is to be completely 
cut and polished and by the fifth year 
90 per cent, but the contractors may ex- 
port during this period partly manufac- 
tured stones which are remnants of 
stones completely cut on payment of a 
reduced export duty amounting to 2% 
per cent for two years and 5 per cent for 
the next three years. The regular export 
duty on uncut diamonds is 10 per cent 
and the provision for this reduction was 
one of the clauses of the agreement that 
was severely criticized during the de- 
bates in the House a year ago. 

The subsidized firm agreed to import 
40 skilled polishers, four cutters, four 
sawyers and two cleavers and to erect 
40 polishing mills within six months. It 
has also undertaken to train 500 South 
African apprentices in all branches of 
the industry during the five-year period. 
The government has agreed to insure 
an adequate supply of diamonds for the 
factory’s operations at prices not in ex- 
cess of those at which such diamonds 
are sold to other purchasers, to compen- 
Sate the firm for losses sustained on dia- 
monds spoiled by apprentices during the 
first year of their apprenticeship, for 
time lost by employes in training ap- 
prentices and generally for the commer- 
cial risks involved in the effort to estab- 
lish a diamond-cutting industry on an 
extensive scale in South Africa. The 
contractors have put up a guarantee of 
£10,000 as a guarantee of the fulfillment 
of the conditions imposed upon them. 

The government’s project to establish 
a cutting industry in the republic met 


with strenuous opposition from the big 
diamond interests but since then inter- 
ests behind the Diamond Syndicate have 
announced that they are planning to 
erect a modern diamond-cutting factory 
close by the great DeBeers’ mines in 
Kimberley. Twenty-five skilled men in- 
cluding cleavers, sawyers, cutters and 
polishers, are being brought from 
Amsterdam. It is reported that every 
facility will be provided for turning out 
first-class cut stones. The factory will 
be equipped to start with 50 mills and 
will be arranged so that it can be en- 
larged indefinitely as the industry 
grows. 

The spokesmen for the DeBeers in- 
terests have stated that no subsidy will 
be asked for but it is expected that the 
reduced export duty for partly cut 
stones and other concessions which have 
been granted to Rosenstrauch Bros. and 
Korbf will also be extended to the De 
Beers group. Although no authorization 
was made for a general application of 
these provisions in the agreement ap- 
proved by Parliament, the Minister of 
Mines and Industries has indicated that 
the government would follow such a 
course. 

There is considerable skepticism re- 
garding the ability of the Antwerp con- 
tractors to carry out all the committ- 
ments but it is felt that the government 
will be fully compensated if the large- 
scale producers, as a result of the gov- 
ernment’s determination, start cutting 
operations in the Union. 

Prior to establishment of the subsi- 
dized plant there were only nine small 
cutting factories in the Union, employ- 
ing 44 registered cutters and polishers 
and 34 apprentices. The government 
authorities felt for a long time, however, 
that the Union should do a representa- 
tive share of the world diamond cutting, 
and successive governments have en- 
deavored through one means or another 
to establish a large-scale industry. Al- 
though the subsidy scheme may not work 
out as anticipated, it has at least 
spurred the diamond producing interests 
into action, who in the past have been 
entirely uninterested, if not directly op- 
posed to establishment of a large cutting 
industry in the Union. 








A certificate of incorporation was 
recently granted to B. F. Roark, Inc., 
Charlotte, N. C. The firm will manu- 
facture, buy, sell and deal in jewelry 
of all kinds. The authorized capital 
stock was listed at $100,000 and the 
subscribed stock at $75,000. 
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Frem Here and There 





Funeral services for Schuyler M. 
Pray, 71, jewelry repairer, of Delta, 
Ohio, were held on April 8. Mr. Pray 
had been established in business 30 
years. 


One of two stores robbed the same 
night at Anita, Iowa, recently was the 
jewelry repair shop of Clyde V. East. 
Eleven watches, a bracelet and several 
other unchecked articles were taken by 
the thieves. 


The jewelry establishment of L. C. 
Stoll & Co., McCook, Neb., was one of 
the victims of a $125,500 fire which 
swept the McCook business center re- 
cently. Mr. Stoll estimated the damage 
to his store and apartment at $5,000. 


Merchandise to the value of $600 was 
stolen recently from the jewelry store 
of Maurice B. Graubart, 166 Jay St., 
Schenectady, N. Y. A small display win- 
dow was smashed in the store, which is 
approximately 500 feet from _ police 
headquarters. 


A mysterious fire which started re- 
cently in a window of the jewelry store 
of James B. Ray, Conshohocken, Pa., 
was checked before doing much damage. 
Quick action by a passerby in inform- 
ing Mr. Ray saved the stock from what 
might have been considerable damage. 


In order to take care of the firm’s 
growing jewelry trade, Frank & Seder, 
Pittsburgh, Pa., department store own- 
ers, have enlarged the jewelry depart- 
ment of the establishment. This policy 
is also in line with what has been going 
on in the Joseph Horne Co., Kaufmann’s 
Department Stores, Inc., and Gimbel 
Bros. All of these departments have re- 
cently been enlarged. 

George L. Rawlings of the Winget- 
Rawlings Jewelry Co., Gastonia, N. C., 
is receiving the sympathy of his many 
friends in the trade because of the 
recent death of his wife who passed 
away at the Baptist Hospital in Gas- 
tonia after a long illness. Besides her 
husband the deceased is survived by 
her father, mother, one sister, her uncle 
and numerous cousins. 


Frank Henson, alias “Garrison,” was 
sentenced to a prison term of three years 
at Lynchburg, Va., for robbing a Lynch- 
burg store of more than $400 worth of 
watches from a display window on 
March 7. Earl Henson, indicted on the 
same charge, was acquitted but recom- 
mitted to jail to await the arrival of a 
Federal marshal from South Carolina 
where he is wanted on a charge of coun- 
terfeiting. 

The 16th National Foreign Trade Con- 
vention is being held in Baltimore on 
April 17, 18, 19. Many of the country’s 
leaders in foreign trade will address the 
delegates. On the list of speakers are 
Hon. Robert P. Lamont, Secretary of 
Commerce; Senor Don Carlos G. Davila, 
Ambassador from Chile; Daniel Willard, 
president, Baltimore & Ohio Railway 
Co., and James A. Farrel, president, 
United States Steel Corp. 
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$1,000 REWARD 


For information leading to the recovery 
of man’s ring set with one blue diamond 
7.58 carats, in grooved platinum Tiffany 
setting. Scratch number 11730, or 
$1,000 REWARD for return of this 


ring to 


ALBERT R. LEE & CO., INC.. 
15 William Street, New York 


Telephone Hanover 0630. 
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OGhse Buyers’ Directory 
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FINE SINGLE STONES 





Rosemarie Pearl Co. 
132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 
BEADS of ALL KINDS 


| EXPERT PEARL RESTRINGING | 
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Single Pieces 
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INPERIOL CHINESE SADR 


FINE EMERALDS RUBIES AND SAPPHIRES 
STAR RUBIES AND STAR SAPPHIRES 
BLACK OPALS AQUAMARINES 


Direct importations of Imperial Chinese 


JADE from the BEST CUTTERS 


LUCIAN M. ZELL 


522 FIFTH AVENUE -- -- - NEW YORK, N. Y. 
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Prize Pattern Awards 





Artists, Architects, Educators and Students 
Among Successful Contestants in Holmes 
& Edwards Competition Awards 


At the conclusion of the Holmes & 
Edwards $5,000 Prize Pattern Compe- 
tition, Jan. 15, several thousands of de- 
signs had been received. Selection of 
the 10 designs most nearly answering 
the call for an original and inspired 
silverware design in fine American taste 
was then made by the notable jury of 
awards, consisting of: Chairman, 
Charles Dana Gibson, famous illustra- 
tor; Frank Alvah Parsons, president of 
the New York School of Fine and Ap- 
plied Art; Neysa McMein, noted por- 
trait painter; Mrs. Emily Post, well 
known authority on etiquette; and Elsie 
De Wolfe, distinguished interior deco- 
rator (unable to be present due to 
absence from country). 

It was a difficult work to select 10 de- 
signs from the thousands submitted. 
Those skilled in the principles of design 
had created new and distinctive silver- 
ware motifs, interpreting practically all 
periods of art. The entries were exe- 
cuted with remarkable ability in many 
forms of delineation. Designs were re- 
ceived from contestants in every State 
of the United States, except Nevada, and 
also from Canada, Mexico, Hawaii, 
Paris, London, and Czechoslovakia. 

The jury of awards discharged its 
commission with utmost sincerity of pur- 
pose and their selection of 10 designs 
was accomplished only after most pains- 
taking and diligent deliberation. 

Uniform reproductions of the 10 prize 
winning designs were prepared and a 
special staff from the personnel of 


‘Holmes & Edwards were called upon to 


secure the choice of preference of the 
women of this country. 

An interesting precaution taken by 
the committee of awards was that of ar- 
ranging the 10 designs in varying se- 
quence in the portfolios to be carried by 
each representative. In no two port- 
folios were the designs in similar order 
of position, thus avoiding any optical 
preference for any design. 

These representatives then obtained a 
true cross-section vote of the whole 
United States. Representatives were in 
New England, the eastern States, south- 
ern States, mid western States, and the 
Pacific Coast. 

Women in every walk of life were 
asked to express their choice of pref- 
erence of the 10 designs, as in the final 
analysis the women are the ones whose 


taste in silverware beauty must be 
pleased. In all 15,000 votes were se- 
cured. 


The 10 award winners are as follows: 
$2,500 award, Edna B. Tucker, 59 W. 
37th St., New York. Miss Tucker is a 
free lance artist devoting her efforts to 
commercial advertising. 

$1,000 award, I. C. Barousse. 445 N. 
York St., Elmhurst, Ill. Mr. Barousse 
Is engaged in the architectural profes- 
sion. 
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$500 award. The winner of the $500 
award, on request to sign application for 
design patent and assignment of pat- 
tern to the International Silver Co., de- 
clined. He withdrew the privilege to 
use his name and picture and returned 
check representing prize award. 

$300 award, Henrik Hillbom, 25 N. 
Elm St., Wallingford, Conn. Mr. Hill- 
bom is a designer and engraver. 

$200 award, Walter T. Rolfe, 106 
Sparks Ave., Austin, Tex. Mr. Rolfe is 
professor of architecture of the Univer- 
sity of Texas. 

$100 award, Hilton Leach, 336 Tyler 
St., East Haven, Conn. Mr. Leach is an 
art student. 

$100 award, Clyde S. Bain, 24 Garden 
Walk, New Rochelle, N: ¥Y. Mr. Bain is 
an artist conducting his studio in New 
Rochelle, N. Y. 

$100 award, Walter W. Wefferling, 
155 E. 42nd St., New York. Mr. Wef- 
ferling is an architectural designer. 

$100 award, Theodore E. Cayer, 23% 
Jackson St., Taunton, Mass. Mr. Cayer 
is a free lance artist. 

$100 award, William C. Sponholz, 
2437 Logan Boulevard, Chicago. Mr. 
Sponholz is a registered architect prac- 
ticing in the State of Illinois. 

The officials of the company regard 
the prize pattern competition as one of 
the most constructive and successful pro- 
grams they have ever sponsored. It has 
resulted in the creation of a new style 
silverware beauty, and one that has al- 
ready been approved by the personal bal- 
lot of thousands of women. Without 
doubt the competition has created a keen 
interest in silverware design among 
trained craftsmen throughout this coun- 
try as well as many foreign countries. 

It is with hearty congratulations to 
the winners and sincere appreciation for 
the efforts of all that this announcement 
of the awards is made by the committee 
of awards. 








Hull Street Jewelry & Optical Co., 
Richmond, Va., File Bankruptcy 
Schedules 


RICHMOND, VA., April 15.—The Hull 
Street Jewelry & Optical Co., Inc., which 
recently filed a voluntary petition in 
bankruptcy in United States District 
Court has been adjudicated a bankrupt. 
The first meeting of creditors will be 
held April 23 in the offices of Referee 
Thomas B. Snéad, 1118-1119 Mutual 
building. Peter Otey Miller is receiver 
under bond of $5,000. 

Schedules of the firm show assets of 
$11,000 consisting of stock in trade, $4,- 
000; personal property, $2,000, and debts 
due on open accounts, $5,000. Liabilities 
of $14,000 include: unsecured claims, 
$11,929; secured claims, $2,325; wages, 
$109; taxes, $98; other debts preferred 
by law, $287. 








The entire bankrupt stock of jewelry, 
diamonds and watches of C. J. Smith, 
Indianapolis, Ind., was purchased re- 
cently by L. E. Roos, 332 Illinois build- 
ing, Indianapolis. 
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Installment Jewelers Interested in 
Bill Introduced in Wisconsin 
Legislature 


MILWAUKEE, WIs., April 12.—Jewel- 
ers who sell on the installment plan in 
Milwaukee are interested in a bill intro- 
duced into the Wisconsin legislature by 
Assemblyman John Eber which provides 
that in cases of default in payment, the 
customer should be allowed to retain as 
much of the merchandise as his paid in- 
stalments would amount to at the sale 
price of the goods, if the merchandise 
is divisible. 

It is claimed by installment jewelers 
here that only a small proportion of 
goods sold are ever taken back by the 
sellers. 








Fire Damages Stocks of Two Cleve- 
land Jewelry Concerns 


CLEVELAND, OHIO, April 15.—Two 
Cleveland jewelry stores were damaged 
by fire last Wednesday when the Buck- 
eye building on Prospect Ave. and E. 
Fourth St., in which they were located, 
was swept by flames. The two firms 
were the H. Saks Co. on Prospect Ave. 
and the Sisser’s jewelry store on E. 
Fourth St. The principal loss was due 
to water and smoke as the firemen man- 
aged to confine the worst of the fire to 
the upper floors of the building. 

The fire broke out during the rush 
hour and is believed to have originated 
in an electrical repair shop. It gained 
rapid headway and the smoke soon 
filled all the downtown streets. Thou- 
sands of people on their way to work 
were attracted by the flames and traffic 
was soon demoralized. The total dam- 
age to the building and stocks of the 
various tenants was estimated at $800,- 
000. 

The Saks company was preparing to 
quit business and was holding a sale for 
that purpose. While they suffered con- 
siderably from water and smoke they 
are still able to occupy their store. Siss- 
er’s, however, were much harder hit and 
have established a temporary location 
across the street. 








The hearing scheduled for April 12 
in the Federal Trade Commission’s com- 
plaint against the Merchant’s Coopera- 
tive Advertising Service, Dallas, Tex., 
alleging misrepresentation in the sale 
of premium coupons for silverware, was 
canceled as a result of the latter’s fail- 
ure to appear after the commission had 
refused to grant the respondent’s request 
for postponement. The hearing had been 
assigned on the motion of Eugene Burr, 
the commission’s attorney, for the issu- 
ance of a supplementary complaint 
against the Dallas firm. That motion 
now is before the commission, and as 
the respondent did not appear today, the 
commission is expected to take action 
within a few days on the memorandum 
submitted by Attorney Burr explaining 
the circumstances, which, in his opinion, 
warrant the issuance of the supplemen- 
tary complaint. 
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The value of thoroughly covering the STONE MARKETS 


This value is reflected in new ideas, cuttings and style trends, acquirable 
only by constant touch and close proximity to the world markets and mines, 
for diamonds and other precious gems. 


Our Maurice Y. Nathan will soon be home, after a long tour that carried 
him throughout the Continent, including bustling days spent at Paris, 
Amsterdam, Antwerp, London and Eastern Europe. Many shipments have 
been received since he left for Europe. 


We are, indeed, well equipped to serve you. Try us on your next order. 


Diamonds, Pearls, Precious and Synthetic Stones 
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Joint Convention of Carolina Jewelers 








Full Report of the Opening Session of the North and South Carolina State Associations Being 
Held at Columbia, S. C—Good Attendance and Deep Interest Mark the Proceedings 


COLUMBIA, S. C., April 16.—The South 
Carolina Retail Jewelers’ Association 
opened a joint convention with the North 
Carolina Retail Jewelers’ Association 
here today at the Jefferson Hotel, with 
over 100 in attendance. Morning and 
afternoon sessions were held, and a 
banquet Was the climax of the first day 
of a two-day convention. 

The American National Retail Jewel- 
ers’ Association was well represented, 








R. C. BERNAU, WHO RESPONDED TO 
ADDRESS OF WELCOME 


both William G. Frasier, the president, 
and Harry Matthew, regional vice-presi- 
dent, being present and taking promin- 
ent parts in the program. Mr. Matthew 
addressed the joint convention in the 
morning, and Mr. Frasier spoke at the 
banauet in the evening. 

The two-day session bids fair to be 
the most successful and enlightening con- 
vention the North Carolina and South 
Carolina retail jewelers have ever at- 
tended. 

Everybody seems to be in the most 
optimistic of spirits and are entering 
into the work of the meeting with en- 
thusiasm and a determination to get 
something worth while from its pro- 
ceedings. Some of the wholesalers and 
manufacturers are also attending the 
convention. 

At 9 o’clock this morning there was 
a meeting of the executive committees. 
This was followed by all members, their 
wives and visitors registering and re- 
ceiving official badges. 

The morning session was called to 
order at 10 o’clock by R. W. Muncaster, 
of Florence, president of the South 
Carolina Association. The opening 





prayer was offered by the Rev. Lewis N. 
Taylor, Rector of the Good Shepherd 
Episcopal Church of Columbia. 
President Muncaster then made a few 
remarks on the need of prayer in busi- 
ness gatherings similar to that of the 
Jewelers’ Convention and the necessity 
of looking to the higher side of life. 
Mayor L. B. Owens of Columbia made 
the address of welcome. He classed the 
jewelers as belonging to a useful and 
artistic profession, and invited them to 
hold their next joint convention in Col- 
umbia, the central city of the State. He 
turned the keys over to President Mun- 
caster, and told the jewelers they were 





WILLIAM G. FRASIER, PRESIDENT OF 
THE A. N. R. J. A. 


welcome and that Columbia was proud 
to have them as their guests. 

Mr. Muncaster responded for the 
South Carolina Jewelers, assuring the 
Mayor that his city’s guests were like 
a great big family and appreciated the 
hospitality that had been accorded them. 

R. C. Bernau of Greensboro, N. C., 
responded for the North Carolinians. 
He declared that the jewelry profession 
was, indeed, an artistic one and that 
civilization and the jewelers’ art have 
developed extensively throughout the 
ages. In fact, we can trace past civili- 
zation through the specimens of its 
jewelry metal ware, he stated. 

Followng the welcome and responses, 
the wholesalers and manufacturers and 
their representatives introduced them- 
selves. Preliminaries were over by the 
time this was completed, and the two 
associations got down to business. 

Harry Matthew of Asheville, N. C., 
regional vice-president of the American 


National Retail Jewelers’ Association, 
made the only address of the morning 
session. He spoke briefly and to the 
point, stressing the fact that the honor 
of him being called upon to address, the 
convention was directed to the National 
Association, “of which the South Caro- 
lina and the North Carolina State Re- 
tail Jewelers’ Associations are sincere 
and firm supporters.” He told the 
jewelers something about the changes 





NATIONAL REGIONAL VICE-PRESIDENT 
H. G. MATTHEW 


that have been made in the National 
organization, the interest the associa- 
tion was showing in helping the State 
bodies and of the membership drives be- 
ing made by 17 State associations, in- 
spired by the successful membership 
campaign of the New York Association. 

Following Mr. Matthew’s address was 
a general discussion “for the good of 
the trade.” Most of this discussion 
centered around the question of credit 
in the jewelry trade. 

Following the discussion there were 
some important announcements and 
reading of telegrams from the National 
Association, jewelers who had been un- 
able to attend the convention, and others. 
Then the convention adjourned to have a 
picture made and to look over the dis- 
plays of the manufacturers and whole- 
salers. 

At 12:30 o’clock a luncheon for both 
associations (members and their wives 
only) was given. Arnold Schiffman of 
Greensboro, N. C., made the address at 
the luncheon. 

The afternoon meeting was called to 
order by H. G. Matthew, president of the 
North Carolina Retail Jewelers’ Associa- 
tion, at 2 o’clock. Addresses were made 
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during the afternoon by William G. 
Frasier, William Turrentine of Atlanta, 
Ga., and Claudius Pendill, of the Towle 
Mfg. Co., Newburyport, Mass. 

At 4 o’clock the convention adjourned. 
The ladies attending the convention were 
given a drive over the city and at 5 


REV. FRED N. DAY, WHO DELIVERED 
THE INVOCATION 


o’clock tea was served at the home of 
Mrs. Gustaf Sylvan for the ladies. 


The Banquet 


An elaborate banquet was given at 8 
o’clock in the evening at the Jefferson 
Hotel. R. W. Muncaster, of Florence, 
acted as toastmaster. The invocation 
was pronounced by the Rev. Fred N. 
Day of Winston-Salem, N. C. Music 
was furnished by a quartet from the 
Columbia High School orchestra, and the 
entertainment was furnished by the 
“Coed Follies” from the University of 
South Carolina. 

The speaker of the evening was Dr. 
Havilah Babcock of the University of 
South Carolina. Dr. Babcock’s address 
was very enlightening, entertaining and 
at times humorous. National President 
Frasier also gave a very interesting and 
entertaining talk. 

Tomorrow, Wednesday, after a break- 
fast in which members of both asocia- 
tions will join and hear a talk by Arnold 
Schiffman, the two associations will hold 
separate meetings which will be purely 
business sessions. At these sessions, of- 
ficers for the ensuing year wil] be elected 
by both bodies, resolutions adopted, com- 
mittees appointed and delegates of the 
national convention selected. A full re- 
port of the final session which convenes 
after THE JEWELERS’ CIRCULAR goes to 
press will appear in the next issue. 








Jake Lowe, of the Keller-Youngblood 
Jewelry Co., Shreveport, La., recently 
engraved initials on a fountain pen 
while in an airplane, 2500 feet over 
Shreveport, La. This is the first time 
this feat has been accomplished so far 
as is known. 
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Horological Institute of America to 
Hold Annual Meeting in Wash- 
ington, D. C., May 8 


The Horological Institute of America 
will hold its annual meeting at the 
building of the National Academy of 
Sciences and National Research Council, 
21st and B Sts., Washington, D. C., on 
Wednesday, May 8. 

On the two preceding days the con- 
vention of the jewelers of Maryland, 
Delaware, and the District of Columbia, 
will be in session at the Mayflower 
Hotel. A number of prominent speakers 
will address this convention including 
senators: and congressmen, as well as 
the president of the American National 
Retail Jewelers Association, William G. 
Frasier. E. H. Hufnagel and Bartley J. 
Doyle, are also scheduled to address the 
convention. There will be a dinner at 
the Mayflower on Monday evening. 
Tuesday afternoon has been set aside 
for recreation. 

The meeting of the Horological Insti- 
tute on Wednesday will be an important 
one. Dr. Julius H. Parmelee, director 
of the Bureau of Railway Economics, 
of the American Railway Association, 
will present the subject of the impor- 
tance of accurate time and timepieces. 

The survey sponsored by the Elgin, 
the Hamilton and the Waltham watch 
companies, as suggested last year and 
now ready for discussion will give food 
for thought and action. The notable 
collection of watches of the late James 
Ward Packard, now the property of the 
Institute, will be exhibited. It is pos- 
sible that a new development will also 
be presented. 

The Powhatan is the hotel nearest to 
the meeting place. Secretary Paul 
Moore will furnish any additional in- 
formation about the convention or hotel 
accommodations and can be reached by 
addressing him at the National Re- 
search Council, Washington, D. C. 








President of Greater Council Bluffs 
Association Notes Demand for 
Higher Grade Goods 


OMAHA, NEB., April 12.—Frank H. 
Garrett, president of the Greater Coun- 
cil Bluffs Association, Council Bluffs, 
Iowa, speaking at a meeting of the 
Jewelers’ Guild of Omaha and Council 
Bluffs, stated that the day when the 
public bought only cheap jewelry is past. 

“Time was when the jeweler displayed 
cheaper goods prominently,” said Mr. 
Garrett, “and kept the high-priced 
jewels in his vault. That is not the 
case today. The public at large demands 
quality and it does not quibble about 
paying a fair price for a good article. 
And ‘quality goods’ is the best buy for 
them and the best for the merchant to 
sell.” 

The meeting was held at the Hotel 
Chieftain, Council Bluffs, Iowa. Joseph 
P. Byrne, newly elected president of 
the Guild, outlined the policies and pro- 
gram of the organization for the com- 
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ing year. Much of the work is not yet 
definitely planned, but some extensive 
advertising is tentatively planned for 
the jewelers of Omaha and Council 
Bluffs. . 

Other speakers were Al Brodegaard, 
vice-president of the Guild; George 
Gerner, director; Oscar C. Homan, 
chairman of the retail division; Rudolph 
Hendrickson, secretary; and R. C. Ley- 
decker, promotion manager of the retail 
division. 
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Metropolitan Jewelers Receive Win- 
dow Signs Urging the Public to 
Buy Jewelry for Mother's 
Day Gifts 


Sunday, May 12, has been designated 
as Mother’s Day, and this week between 
400 and 500 jewelry stores in Greater 
New York will have on display attrac- 
tive cards reminding the public of this 
fact. For the past two years the Brook- 
lyn Retail Jewelers Association has 
made a concerted effort to urge the pub- 
lic to buy jewelry for Mother’s Day, but 
this year the movement has spread to 
every part of the metropolis. 


At a recent meeting of the Executive 
Board New York City Retail Jewelers 
composed of the Bronx, Metropolitan, 
Brooklyn, and East New York retail 
jewelers associations, it was decided to 
originate an attractive sign appropri- 
ately worded which members could dis- 
play in their store windows. These signs 
were received by the various organiza- 
tions within the past few days, and are 
now being distributed to those repre- 
sented in the membership of the Execu- 
tive Board. 

The signs are of a pale blue color, 
and are lettered in gold. They measure 
10 inches wide and seven inches high, 
and have the following wording: “Say it 
with Jewelry 12th of May, Mother’s 
Day.” It is being urged by the officers 
of the Executive Board that the mem- 
bers who receive these cards display 
them conspicuously in their store win- 
dows, and surround them with jewelry 
suitable for Mother’s Day gifts. 








Pittsburgh Judge Issues Charter to 
Jewelry Trade Tri-State Association 


PITTSBURGH, Pa., April 15.—Judge Jo- 
siah Cohen of Common Pleas Court to- 
day signed a decree granting the Jewelry 
Trade Tri-State Association a charter, 
this being composed of virtually all of the 
leading retail jewelers of this section 
and other States. The organization, 
which was formed last year, made appli- 
cation through Attorney Albert C. Hirsch 
for a charter, so as to be in position to 
accomplish the work which it has set 
out to do. 

Paul S. Hardy of the Hardy & Hayes 
Co. is the president of the association. 
What the organization is now aiming at 
is to do away with certain trade abuses 
which the jewelry trade has been heir to. 
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Price Maintenance Bill Again Intro- 
duced Into Congress by 
Representative Kelly 


WASHINGTON, April 15—The cam- 
paign for enactment of legislation to 
legalize resale price maintenance was 
renewed today with the introduction into 
the T7ist Congress by Representative 
Kelly, of Pennsylvania, of his bill to 
authorize producers and manufacturers 
of trade-marked and branded products 
to fix by contract with distributors the 
resale price of such merchandise. The 
bill bears its old designation as H. R. 11 
and was referred to the House Com- 
mittee on Interstate and Foreign Com- 
merce. 
~Just prior to adjournment of the last 
Congress in March the House Committee 
on “¥nterstate and Foreign Commerce 
voted to receive from the subcommittee 
in charge of the Kelly bill a favorable 
report on the measure. As all pending 
législation died with the expiration of 
the 70th Congress on March 4, Repre- 
sentative Kelly was obliged to re- 
introduce the bill in the new Congress. 
It has’ been referred as a matter of 
course. to the Commerce committee, but 
as that committee will not be organized 
until the regular session next December, 
the bill cannot be considered in the 
Houséduring the present session and it 
is*nét probable that the Senate Commit- 
tee on Interstate Commerce will give it 
any attention. 








Officers and Directors of Gorham Co. 
Re-elected and Dividends Approved 
at Meeting of: Stockholders 


PROVIDENCE, R. I., April 13.—The an- 
nual meeting of the stockholders of the 
Gorham Mfg. Co. was held at the offices 
at. Elmwood last week when all of the 
officers were reelected and all the direc- 
tors reappointed with the exception of 
H. B. Kelly to take the place of a re- 
cently deceased member. Stock divi- 
dends were approved as voted by the 
directors at a previous meeting. 

It was revealed at the meeting that 
holders of 1143 shares of the preferred 
stock did not exercise the conversion 
privilege which expired March 1. As 
this means a considerable loss there was 
some demand for an extension of the 
privilege to a later date by the de- 
linquents, but this cannot be done as 
the charter of the company does not 
provide for such an arrangement. Hold- 
ers were given ample warning, it was 
stated, of the expiration of the privilege 
by the company so that there is no real 
source of complaint. 

Dividends have been declared on the 
common stock as follows: Fifty cents 
a share payable on June 1 to stockhold- 
ers of record of May 1; 50 cents a share 
payable Sept. 1 to stockholders of record 
of Aug. 1 and 50 cents a share payable 
on Dec. 1 to stockholders of record of 
Nov. 1. There has also been declared 
a dividend payable in common stock at 
the rate of five per cent or one-twentieth 
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for each share of. common stock out- 
standing payable June 1 to stockholders 
of record of May 1. 








Agitation for Conference to Consider 
Calendar Reform Renewed 
in Congress 


WASHINGTON, April 15.—The proposal 
for an international conference to con- 
sider calendar simplification was _ re- 
newed today with the introduction in 
the new Congress by Representative 
Porter, of Pennsylvania, of his resolu- 
tion requesting the President either to 
call a conference for that purpose or to 
accept on behalf of the United States 
an invitation to participate in a con- 
ference called by any other nation or 
by the League of Nations. The resolu- 
tion has been referred to the House 
Committee on Foreign Affairs of which 
Representative Porter is chairman. 

Representative Porter’s proposal 
stirred great interest during the last 
session among scientific, industrial and 
business men who are impressed with 
the advantages that are claimed for 
calendar reform. Opposition to the 
proposal comes principally from _ re- 
ligious organizations which content that 
any change made in the calendar system 
would have a disturbing influence on the 
proper observance of religious festivals. 








Lowell, Mass., Retail Jewelers Re- 
organize and Elect Officers 


LOWELL, MAss., April 12.—The Lowell 
Retail Jewelers Association, which has 
been inactive for some time, was reor- 
ganized at a meeting held last Tuesday 
in the rooms of the local chamber of 
commerce. Officers were chosen and plans 
were made for more active participa- 
tion in trade movements. 

The officers elected are as follows: 
President, Henry P. Reeney; vice-presi- 
dent, Willis J. Peltier; secretary-treas- 
urer, Edward Belley; executive commit- 
tee, the three above-named officers 
and Adelbert Abbott and A. L. Des- 
rosiers. 

The reorganization meeting was the 
outcome of a similar meeting held a 
week ago, at which time temporary 
plans were talked over and arrange- 
ments made for a larger and more com- 
plete attendance. By-laws were adopted 
and plans were made for another meet- 
ing of the association on Monday eve- 
ning, April 22, at 7 o’clock. 

Last Tuesday evening’s meeting was 
addressed by Executive Secretary 
Charles D. A. Grasse and his assistant, 
Michael F. Quinn, of the Lowell Cham- 
ber of Commerce, both of whom stressed 
the value of organization to attain full 
benefits of the trade in Lowell. At the 
conclusion of the business meeting, the 
Chamber of Commerce was given a ris- 
ing vote of thanks for its efforts in re- 
organizing the jewelers. 








J. W. Wigginton, Larkspur, Cal., has 
moved to San Diego. 
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Federal Court Judge Rejects Plan to 
Reopen Store of Hellerud’s, Daven- 
port, Iowa, Following Bank- 
ruptcy Action 


DAVENPORT, IowA, April 11. — The 
Citizens Trust & Savings Bank has been 
appointed receiver for Hellerud’s, retail 
jeweler, this city. The concern was pe- 
titioned into bankruptcy on March 27 
by Norris, Alister, Ball, Bridges Co., 
Steven H. Bridges and the C. & E. Mar- 
shall Co. 

Creditors have been offered a settle- 
ment of 15 cents on the dollar but the 
offer was not considered. Examinations 
into the concern’s affairs are now being 
conducted under Section 21A of the 
Bankruptcy Act. 

An attempt was made recently to reopen 
the Hellerud store under the receiver- 
ship, but this plan was rejected by Fed- 
eral Judge Charles A. Dewey. The 
court, however, did order the receiver 
to proceed with an inventory to deter- 
mine the exact value of the assets of the 
firm. 

It is understood that the concern owes 
about $130,000 while the assets are ap- 
praised at approximately $17,313 and in- 
voices, $31,981. 








Business Changes 





The Hewer Jewelry Co., Norfolk, 
Neb., has sold out to W. Putters. 

James A. Graham, jeweler, of Corn- 
wall, Ont., has sold his business to G. 
Noblett. 

C. A. Calkins has purchased the 
jewelry store of L. M. Calkins at Lady- 
smith, Wis. 

S. E. Edises, 19 E. Second St., Reno, 
Nev., has purchased the Radcliffe & 
Monde store at Reno. The store is being 
remodeled and Mr. Edises will move into 
it about June 10. 








Removals 





F. Oakes Bryson has moved from the 
Putnam Arcade to the Exchange block, ~ 
Houlton, Me. 

J. Weinstein & Co., wholesale and re- 
tail jewelers, have moved from 1410 E. 
Main St., Richmond, Va., to 919 E. 
Main St. This firm has been doing 
business in Richmond for the last 38 
years. 

Needing more space, Swan O. Wall- 
gren, Everett, Wash., jeweler, is mov- 
ing his store across the street from his 
present site. Mr. Wallgren is a pioneer 
business man in Everett, having estab- 
lished his store 28 years ago. 








The Antwerp Diamond Co., 712 
Penobscot building, Detroit, Mich., has 
recently been incorporated. Its capital 
stock is $100,000. The owners are 
Joseph Samuels, L. H. Sobul and Charles 
Westen. 
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Kansas Jewelers Continue National Affiliation 


Resolution to Withdraw from A. N. R. J. A. Tabled at Annual Convention of State Association 
Held in Tokepa, April 10 and 11—Interesting Addresses Delivered and Officers 


TOPEKA, KAN., April 12.—Despite the 
ominous clouds of war and disruption 
that threatened at the outset of the 24th 
annual convention of the Kansas Retail 
Jewelers’ Association as it swung into 
action in this city on Wednesday for a 
two days’ session, the sunshine of har- 
mony and understanding dispelled the 
storm and the Kansas organization held 
firm in the ranks with an affiliation in 
the American National Retail Jewelers’ 
Association. 

As the meeting convened, much talk 
was held in the hotel lobbies concerning 





H. J. THOLEN, REELECTED PRESIDENT 


the disbanding of the organization and 
the adoption of the “Doyle Plan.” In- 
. surgents from the organization banner 
were busy circulating rumors of the 
great benefits to be derived from the 
adoption of the “Plan” and assuring 
the delegates that a panacea for all 
jewelers’ ills had been found. No one 
seemed to know just what the remedy 
proposed, but many were agreed that the 
old organization was a dead letter and it 
was to be scrapped in favor of the new 
and alluring Jewelry Trade Association. 


Wednesday 


With the rumors flying thick and fast, 
it was natural that when the convention 
was called to order by President H. J. 
Tholen, only perfunctory attention was 
given to the routine order of business. 

Secretary-Treasurer D. E. _ Sieg, 
Greensburg, gave his annual report 
showing 28 paid members and a de- 
ficiency in the treasury. However, de- 
spite this condition, many of the old 





timers of the organization who had bene- 
fitted from the 24 years of its existence, 
held that it was folly to abandon the 
ship until a more seaworthy craft had 
been proved to be of service. A second 
group believed that it might be well to 
try the new plan and still retain the 
State organization, letting the national 
affiliation lapse. The third and militant 
group of insurgents were all for scut- 
tling the State association and joining 
the J. T. A. 

Such was the condition of affairs when 
Ralph W. Carney, of the Coleman Lamp 
Co., Wichita, took the floor to make the 
opening address of the convention. His 
topic was “Welding the Weakest Link.” 
In this talk he emphasized the im- 
portance and dignity of the clerk or 
retail salesman. It is through this man, 
Mr. Carney stated, that every item of 
retail goods must pass. “It is the weak- 
est link in the whole merchandising 
scheme and the most neglected. By in- 
telligent study of customers and their 
needs coupled with the power of sug- 
gestion, retail clerks and salesmen may 
easily double their usefulness,” remarked 
Mr. Carney. 

Before this session adjourned for 
lunch President Tholen appointed the 
following committees: 

Auditing: Frank Bangs, Salina, and 
E. L. McDowell, Arkansas City. 

Nominating: V. W. Huffman, Hering- 
ton; Ross Francis, Holton, and L. B. 
Kimball, Eldorado. 

Prof. H. F. Holzclaw, of the Uni- 
versity of Kansas, opened the next ses- 
sion of the meeting with a talk on “Sales- 
manship.” He reviewed the history and 
growth of salesmanship, emphasizing the 
importance of integrity and truthfulness. 

He was followed by Charles D. Sweet, 
advertising expert of the Capper Publish- 
ing Co. Mr. Sweet told of the various 
methods used in creating demand for va- 
rious products. He also stressed the fact 
that a well advertised product was half 
sold, but he insisted that the final half 
of the process was equally important. 

The final address of the opening day 
was given by A. W. Anderson, Neenah, 
Wis. He outlined the advantages of the 
protection offered by the Jewelers’ Mu- 
tual Fire Insurance Co. The importance 
of protection and amounts of insurance 
that should be carried were discussed by 
Mr. Anderson. 

Kaw Krows Entertains 

The Kaw Krows, a band of salesmen 
who travel in Kansas and call upon jew- 
elers, entertained the delegates at a 
banquet and dance on the Hotel Kansan 
roof garden during the evening. E. W. 
Locke, president of the Krows, was mas- 


Re-elected—Kaw Krows Entertain 


ter of ceremonies, and he was ably as- 
sisted by A. H. Clark and Fred Sands, 
other officials of the organization. More 
than 100 jewelers joined in the fun. A 
woman’s orchestra furnished the music 
and specialty numbers. 


Thursday 


As the final session of the convention 
opened yesterday morning, interest in the 
organization’s future grew tense. Only 
three addresses and a business meeting, 
including the annual election, remained 
on the convention calendar. j r 





T. L. COMBS, REGIONAL VICE- 
PRESIDENT 


It was the first speech of the day, 
given by Tinley L. Combs, regional vice- 
president of the American National Re- 
tail Jewelers’ Association, that decided 
the fate of the Kansas association. 

Taking “I speak for the preservation 
of the Union. Hear me for my cause,” 
from the famous speech of Daniel Web- 
ster, Mr. Combs set forth the policies of 
the A. N. R. J. A. in a frank statement 
that at once won him a kindly regard 
from all factions. While not opposing 
the “Doyle Plan,” he deplored the “nega- 
tive attitude” adopted by some of its ad- 
herents as one of the most dangerous 
agencies at large in the jewelry wor, 4 
He stated that he hoped the “Plan” yO"! 
achieve its coveted 10,000 member: 2” 
would accomplish the aims set fort by 
its spokesmen. While praising the 2!™* 
of the J. T. A., Mr. Combs spoke of ob!§ 
resentment toward the policy of destruc*s 
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New York Notes 


The J. L. Kaufman Corp. will move 
on or about May 1 from 100 W. 21st St. 
to 21 W. 46th St. 


Joseph Reichblum, of Reichblum’s, 
Steubenville, Ohio, was here this week 
on a purchasing trip. 

John Weiss, dealer in diamonds is now 
located at 580 Fifth Ave., having moved 
April 15 from 170 Broadway. 


Sherman & Henken, importers of dia- 
monds, 15 Maiden Lane, are moving on 
May 1 to more spacious quarters at 2 W. 
46th St. 


Samuel Stern, platinum jewelry manu- 
facturer, 71 Nassau St., is moving to 
larger quarters in Room 502 in the same 
building. 

Albert Pflueger, 69 years old, an em- 
ploye of the Gorham Co. for 35 years, 
died at his home in Brooklyn last Satur- 
day evening. 

Hoffman Bros., Inc., watches, now at 
565 Fifth Ave., will be located on and 
after May 1 in new and larger quarters 
at 8 W. 46th St. 

Sol Van Wezel, cutter of diamonds, 
74 W. 46th St., recently returned from 
a trip of five weeks to the European 
diamond markets. 

Gold, Most & Fogel, Inc., manufac- 
turers of gold and platinum novelties, 
33 W. 46th St., have taken additional 
space in the same building. 

On May 1 the Loeb Bros. Co., impor- 
ter and manufacturer, 65 Nassau St., 
will move to 44 W. 48th St., where the 
concern will show its new line of jewelry 
novelties. 

Kahn & Dinhofer, 142 Fulton St., are 
moving their offices on or about May 1 
to 44 W. 48th St. Mr. Kahn returned 
recently from an extensive diamond pur- 
chasing trip to Europe. 

The creditors of David Raises, 33 Sut- 
ter Ave., Brooklyn, have been offered 
a settlement of 50 cents on the dollar, 
payable 20 per cent in cash and the bal- 
ance in 11 monthly payments. 

Samuel Spivak will open a jewelry 
Store at 26 E. Main St., Babylon, L. L., 
having recently purchased the business 
of P. E. Robinson, located in that place 
for 43 years. Mr. Robinson, it is under- 
tood, will retire. 

Fred T. Cole, for 20 years with N. H. 
hite & Co., 21 Maiden Lane, has 





joined the firm of Alpheus L. Brown, 
15 Maiden Lane, as representative in 
the Metropolitan district. Mr. Cole re- 
cently recovered from a serious illness. 

Among the passengers on the Aqui- 
tania, which arrived in New York last 
week, was Henry I. Jacobson, of Jacob- 
son Bros., cutters of diamonds, 551 Fifth 
Ave. Mr. Jacobson has been abroad for 
several weeks visiting the European dia- 
mond markets. 

It was announced last week that 
Messrs. Steinberg and Resnik have with- 
drawn from the firm of S. Schataik, 
Inc., and are now engaged in business 
on their own account. They are located 
at 64 Fulton St., where they manufac- 
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ture gold and platinum rings under the 
firm style of Steinberg-Resnik. 

Max Duraffourg, of Max Duraffourg, 
Ltd., importer of precious and semi-pre- 
cious stones, 580 Fifth Ave., sailed last 
Saturday on the Roma for Italy, where 
he will call on his customers in that 
country prior to going to his Paris office. 
Before returning to New York he in- 
tends to make extensive purchases in the 
European markets. 

An involuntary petition in bankruptcy 
was filed last Thursday at the United 
States District Court against Joseph 
Rossi, retail jeweler, 2781 Broadway. 
The petitioning creditors were the 
Charlsam Co. with a claim of $300; 
Joseph Frackman Co., Inc., $300, and the 
Gubro Watch Co., Inc., $100. The Irving 
Trust Co. has been appointed receiver. 

Sol J. Kahn, retail jeweler, 42 Flat- 
bush Ave., Brooklyn, filed a voluntary 
petition in bankruptcy recently in the 
Federal Court in Brooklyn. Liabilities, 
including unsecured claims of $7,554, 
secured claims of $200, and wages to 
the amount of $80, are listed at $7,834. 
The assets are scheduled at $10,549, and 
include stock in trade, $5,000; machinery, 
tools, etc., $4,250; deposits of money in 
banks and elsewhere, $675; debts due 
to open accounts, $524; household goods, 
etc., $50, and property claimed to be 
exempt, $50. 

Two voluntary petitions in bank- 
ruptcy were recorded in the Eastern 
District of the Federal Court in Brook- 
lyn last week. On April 8, Mac Kranz, 
also known as Maxmillian Blumenkranz, 
retail jeweler, 1100 Rutland Road, 
Brooklyn, filed a petition showing $1,831 
in liabilities and $950 in assets. The 
liabilities constituted unsecured claims, 
while the assets consisted of stock in 
trade, $350; household goods, $150; and 
machinery, tools, etc., $450. The other 
petition was filed by Walter G. Turpisch, 
jeweler, 580 Bay St., Stapleton, S. I. His 
liabilities were listed at $11,775, con- 
sisting of $10,585 in secured claims, 
$190, wages, and $1,000 accommodation 
paper. The assets were listed at $1,100, 
of which $200 represented stock in trade, 
and $900 for debts due on open ac- 
counts. 

The Brooklyn Retail Jewelers Associ- 
ation held an exceptionally well at- 
tended meeting last Thursday evening 
at the Hotel St. George. The guest of the 
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evening was Charles T. Evans, secre- 
tary of the A. N. R. J. A., who spoke 
on the advantages of membership in 
both the state and national associations. 
Considerable enthusiasm was aroused 
over the drive started last week by the 
New York State Retail Jewelers As- 
sociation. Last Thursday, Phineas 
Peters and Samuel Feldman of the 
Brooklyn organization, together with 
Jerome Roller of the East New York 
erganization called on many prospects 
on Long Island, and enrolled a number 
of new members. The result of the drive 
being made in Brooklyn will probably be 
announced later in the month. I. Malvin 
and M. Peters were appointed a com- 
mittee to make arrangements for a get- 
together affair which will be held on 
May 5, and to which only the members 
and their friends will be invited. 


M. H. Shiman of M. H. Shiman & Co., 
Inc., 48 W. 48th St., after spending the 
winter in Florida, returned to this city 
last Monday. 

The Rosemarie Pearl Co. has enlarged 
its quarters at 132 Nassau St., where 
the concern now has double the space 
it formerly occupied. 

Golowen Bros., dealers in gold jewel- 
ry, will move about April 22 from 93 
Nassau St. to better and larger quarters 
in Room 802 at 9 Maiden Lane. 


A collection of antique watches from 
the collection of Frank T. Moyer is on 
display at the establishment of Theo. A. 
Kohn & Son, Inc., 321 Fifth Ave. 


The Globe Gem Co., importer of pre- 
cious and semi-precious stones, will move 
today (Thursday) from 15 Maiden Lane 
to new quarters at 545 Fifth Ave. 


Alfred J. Shlakman, formerly con- 
nected with Mack H. Shlakman, is now 
representing Folmer Prip, manufacturer 
of flexible platinum bracelets, 74 W. 46th 
St. 


Charters of incorporation were 
granted last week at Albany to the 
White Rose Jewelry Co. and the Ro- 
chambeau Jewelry Co., each with a capi- 
talization of $10,000. 


Will Weisberg, jeweler, and Sol Lip- 
kind, accountant, of the personnel of 
Malkin & Teaman, manufacturing jewel- 
ers, 74 W. 46th St., left recently on an 
extensive auto tour to California. 


John Hackes, of the American Gem 
& Pearl Co., 6 W. 48th St., accompanied 
by his family, was a passenger on the 
President Harding, which sailed from 
this city last Saturday. 

H. Golowen, secretary of the Metro- 
Politan Retail Jewelers Association, is 
notifying the members of the organiza- 
tion that after April 22 his office will be 
located at 9 Maiden Lane. 


Richard §. Wormser, importer of 


pearls, 22 W. 48th St., arrived home last 
Monday after an extensive business 





THE JEWELERS’ 


visit to the European markets. Mr. 


Wormser was gone two months. 


Ernest Pritchard, until recently mak- 
ing his office with May & Smiles, Inc., 
is now located at 542 Fifth Ave. Mr. 
Pritchard was formerly associated with 
Marcus & Co., and Dreicer & Co. 


Mr. Kleinfeld of the Star Jewelry Co., 
Inc., 307 Fifth Ave., sailed for Europe 
yesterday (Wednesday) on the Aqui- 
tania. He is going abroad to visit the 
foreign markets in search of new mer- 
chandise for the coming fall. 


A. D. Leveridge of the diamond firm 
of A. D. Leveridge, 12 E. 54th St., this 
city, and Vaucresson S. & O. France, 
who arrived in New York recently for 
a brief visit to this firm’s clients, sailed 
for Europe last Saturday on the Presi- 
dent Harding. 

During the past week the Hemmers- 
bach Trade School, established for the 
purpose of teaching jewelry engraving, 
diamond setting and designing, was 
opened in Room 1914 at 303 Fifth Ave. 
A. P. Hemmersbach, founder and in- 
structor, has been associated with the 
jewelry business over 25 years. 

Dreher Bros. & Wider, who, it was 
announced in these columns last week, 
would move on or about May 1 from 37 
Maiden Lane to 48 W. 48th St., were 
able to make arrangements which they 
had not anticipated and as a result are 
now located in their new quarters at the 
above address. The concern went into 
its new home last Thursday. 

Prentice Luckey, retired vice-presi- 
dent and treasurer of Wm. Wise & Son, 
Inc., Brooklyn, was recently tendered a 
testimonial dinner at the home of J. E. 
Stern, of Stern Bros. & Co., New York 
city. Mr. and Mrs. Luckey were pre- 
sented with a silver tea set by Mr. Stern 
in commemoration of the former’s 15 
years of service. About 30 were present 
to pay tribute to Mr. Luckey. 


A new company, incorporated last 
week as the Perpetual Self-Winding 
Watch Co., has been formed with a cash 
capital of $800,000 to promote the dis- 
tribution and sales of the new self- 
winding watch invented by John Har- 
wood, an English watchmaker. William 
L. Royall, supervisor of the New York 
Life Insurance Co., is chairman of the 
board, and Harry F. Sinclair is one of 
the directors. It is said that the watch has 
already been introduced into about 400 
leading jewelry stores throughout the 
country. 








Weekly meetings are being held by 
Allentown, Pa., jewelers and plans are 
being formulated for the holding of 
the convention of the Pennsylvania re- 
tail jewelers in Allentown, May 6 and 7. 
The new Americus Hotel has been de- 
signated as the convention headquarters. 
Carl Apple is president, Ira H. Landes, 
secretary, and Arthur Keller, treasurer, 
of the local jewelers’ guild. A program 
of events, both interesting and educa- 
tional, is being mapped out by the vari- 
ous committees in charge of the con- 
vention proceedings. 
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Buffalo 


Saul Hershberg, for several years 
manager of Sol. L. Levy’s jewelry store, 
521 Main St., plans to enter business 
for himself in Rochester early in May. 
Premises at 1 and 3 East Ave. have 
been leased and are at present being 
remodeled. Jewelry and optical goods 
will be sold on the instalment plan. 

The Twenty-Four Karat Club held 
its regular spring dinner-meeting in 
Hotel Lafayette last evening, when 
plans were discussed for holding a 
family outing this summer. It finally 
was agreed that Wednesday, July 10, 
would be an appropriate time and that 
Grand Island would be the probable 
scene of the affair. Arrangements were 
left to President Edward Leininger. 











Business Records 





“Henerlau” (Inc.), Milwaukee, Wis., 
has assigned to Oscar Schewemer. 

The Star Jewel Shoppe, Pittsburgh, 
Pa., has filed a voluntary petition in 
bankruptcy. 

Mowry E. Means, Cleveland, Ohio, 
has made a general assignment for the 
benefit of creditors. 

It is reported that the Rogers Jewelry 
Co., Wheeling, W. Va., is offering to 
settle with creditors on the basis of 35 
cents on the dollar. 

Moses M. Semler, Los Angeles, Cal., 
has filed a voluntary petition in bank- 
ruptcy. The assets are listed at $1,619, 
and liabilities at $12,129. 

Abraham Colitz, Woonsocket, R. I., is 
reported to have filed a voluntary peti- 
tion in bankruptcy. Assets are given as 
$1,000, and liabilities at $12,740. 

Schedules in bankruptcy filed last 
week by James Frankel, 510 Scofield 
building, Cleveland, Ohio, show liabili- 
ties of $25,059 and assets of $1,565. 

A voluntary petition in bankruptcy 
was filed in United States District Court 
in Cleveland, Ohio, by P. Leonce Marion, 
retail jeweler, 1408 Boulevard, Kenmore, 
Ohio. Liabilities are listed at $3,345 
and assets at $150. 








A dinner given by the South Bend, 
Ind., dealers in watches and jewelry 
was attended by 60 persons. Jewelers 
from cities within a radius of 100 miles 
around South Bend were in attendance, 
including representatives from Kalama- 
zoo, Niles, Jackson and St. Joseph, 
Mich.; Mishawaka, Ligonier, Kendall- 
ville, Michigan City and South Bend, 
Ind. The speakers of the evening were 
Robert Branch and Fred M. Loofbour- 
row of the Elgin National Watch Co.’s 
Chicago office. 








The jewelry store of N. M. Alexander, 
Batesville, Ark., was robbed by thieves 
who broke a front plate glass window. 
The loss, including the window damage, 
is estimated at $200. 
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Providence 


Marcus Crahan has given a mortgage 
for $4,000 to the Industrial Trust Co. 
on lot and buildings at Cedar and Adis 
Sts. 

Albert A. Asselin, watch and jewelry 
repairing and specializing in diamond 
setting and remounting, is now located 
at Franklin and Cutler Sts., Warren. 


The Kestenman Bros. Mfg. Co. has 
taken the other half of the fourth floor 
at 150 Chestnut St., thus doubling its 
factory space. 

Notice has been filed at the office of 
the Secretary of State that the Abrasive 
Machine Tool Co. of this city has in- 
creased its capital stock from $150,000 
to $200,000. 

The Gertsacov Jewelry Co., 158 Pine 
St., has purchased the stock, tools, ma- 
chinery, etc., of R. B. Macdonald & Co., 
manufacturers of lockets and compacts 
at Attleboro, which is now being offered 
for sale. 

After hearing the case of the Art 
Gravure Corporation against the Japa- 
nese Novelty Co., before Judge Capo- 
tosto in Superior Court last week the 
jury returned a verdict in favor of the 
plaintiff for $2,618.42. 

Judgments in favor of the Kay Jewel- 
ry Co. were entered by Judge Rueckert 
in civil session of Sixth District Court 
last week in nine suits on book accounts, 
totaling $215.30 with costs in each in- 
stance. The accounts ran from $2.90 to 
$90.50. 

A final decree was entered by Justice 
Baker in Superior Court last week con- 
firming the report of the permanent re- 
ceiver for the Jors McGowan Mfg. Co., 
Inc., manufacturing jewelers of this 
city, discharging the receiver and dis- 
solving the respondent corporation. 


A hearing on the petition of Arthur 
L. May, temporary and permanent re- 
ceiver of the National Novelty Co., for 
allowance and approval of his first and 
final account and a discharge with dis- 
solution of the corporation will be held 
in Superior Court on April 22 at 9.30 
o’clock. 

William P. Chapin, Jr., has completed 
his administration of the estate of Craft 
& Newton, Inc., of which he was the 
assignee. He has mailed a first and fina! 
dividend of 22.075 per cent to all of 
the creditors and has filed his written 
report with the clerk of Superior Court 
and a hearing will be held upon the re- 
port on April 22 at 10 o’clock. 


Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Braster 
of Calhoun Robbins Co., New York city; 
Miss Donaldson and Miss Birkenbuhl, of 
Marshall Field & Co., Chicago; Mr. 
Hiller, of the Hiller Jewelry Co., New 
Orleans; Mr. Kleinfeldt, of the Star 
Jewelry Co.. New York city. and Mr. 
Schem, of Wolff. Bros., New York city. 


Alfred J. Curry, this city, has been 
appointed temvorary receiver for A. 
Shenhan & Co., Inc., manufacturing 
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jewelers under a decree entered in Su- 
perior Court by Justice Baker. The re- 
ceiver’s bond was fixed at $2,000. The 
petition for the appointment of the re- 
ceiver was filed by Aram Shenhan fol- 
lowing aevote of the stockholders for the 
dissolution of the concern and liquida- 
tion of the business. 


Fire éarly one morning recently 
destroyed the interior of the plant of 
the Rhode Island Nickel Plating Co., 
and caused considerable damage by 
water and smoke to the other occupants 
of the Kescot building, corner of Friend- 
ship and Garnet Sts. Firemen respond- 
ing to the alarm found the flames had 
consumed most of the woodwork in the 
plant of which Nels G. Berkander is 
proprietor. The shop is on the second 
floor of the building, which is of brick 
and six stories high occupied entirely 
by manufacturing jewelry and allied 
concerns. 

Robert Rawcliffe, for the past 25 
years with the Gorham Mfg. Co., and a 
native of Lancashire, England, died 
April 13 at the home of his son, Arthur 
B. Rawcliffe, 33 Brandon Road, Auburn, 
as the result of a five-weeks’ illness. He 
was in his 80th year, having been born 
Jan. 20, 1850 and came to this country 
in 1879 to become associated with Reed 
& Barton at Taunton, Mass., where he 
remained until 1902. He then came to 
Providence to the Gorham Mfg. Co., as 
an electroplater, a position which he oc- 
cupied until April 1, 1928 when he was 
retired. He leaves a daughter, two sons 
and five grandchildren. 








Attleboros 


Leander A. Whaley, 60 years of age, 
for a number of years watchman at the 
Watson silverware plant on Mechanic 
St., died suddenly at. his home, 20 Pros- 
pect St.. last week. 

The Mason Box Co. has established 
mid-western headquarters at Chicago, 
which will be in charge of George 
Weller, who has been in charge of the 
Providence branch of the business. 

Beniamin Young, who was associated 
with the James E. Blake Co. for 39 
years. but for the last few years with 
the Thomas Co., died last week at his 
home on Mechanics St. He is survived 
by his widow and four children. 

A fire. believed to have started from 
an electric heater left going on a bench 
in the plant of the F. H. Sadler Co., in 
the Bigney building, on County St., 
caused considerable excitement the other 
evening. but the flames were quickly 
extinguished. 








A few articles of minor value were 
lost by John H. Thomason, Fort Pierce, 
Fla., recently when amateur burglars 
broke into his jewelrv store. The mis- 
creants tampered with the safe, but 
were apparently frightened away before 
getting any loot. 
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Philadelphia 


Lizzie Kimmel and Max Litvin have 
registered themselves under the trading 
act as the Kimmel, Litvin Jewelry Co., 
with an office at 731 Sansom St. 


The store of Jacob Morrill, 301 N. 
15th St., was entered by thieves who 
used a ladder to reach the third floor, 
from which they got into the store. 
Eleven watches, several rings and other 
articles were included in the loot. 


Two men posing as diamond salesmen 
from a local jewelry store, called at the 
home of Mrs. Molly Albert, 5309 Berks 
St., and robbed her of jewelry valued at 
more than $1,000 and $130 in cash. Mrs. 
Albert told the police they forced their 
way into the house, telling her the front 
porch was not a safe place for them to 
show their wares. When one of them 
seized her roughly by the arm, the 
woman fainted and when she recovered 
found the men and her jewelry and 
money gone. 

Local installment store men attended 
the hearing before the senate judiciary 
committee at Harrisburg and urged pas- 
sage of the bill permitting creditors to 
garnishee debtors for unpaid obliga- 
tions. The bill was urged as a measure 
badly needed against the persistent 
credit crook who buys goods on the in- 
stallment plan with no intention of pay- 
ing. It provides that merchants may 
obtain judgments against such debtors 
and then file a lien with employers 
against the debtor’s salary, the employer 
to deduct 10 per cent of the person’s 
wages weekly toward settlement of the 
account. No opposition was registered 
against the bill at the hearing. 








Memphis 


The new Bry’s jewelry department 
acquired the stock of the North Mem- 
phis jewelry store formerly operated by 
E. C. Nemetz. The former concern also 
took over a large stock of an Evans- 
ville, Ind., house. 

The N. B. Shyer Jewelry Co., Nash- 
ville, has applied for a charter, and will 
open a new store in Louisville, Ky. Two 
other stores will be established at Mem- 
phis and Birmingham. Leonard Saw- 
yers, one of the incorporators of the 
company, will manage the Louisville 
store. N. B. Shyer, Harold Shyer, Leah 
B. and Gertrude Shyer are the other 
incorporators. 

Starting Monday the Mulford Jewelry 
Co. will celebrate its 49th anniversary. 
J. N. Mulford, veteran head of the house 
is in the city and will extend his greet- 
ings to visitors. A. C. Wooten, his 
nephew, general manager and secretary 
of the corporation and the staff of em- 
ployes will also be on hand to meet well 
wishers. Mr. Mulford in 1881 at the age 
of 29, left C. L. Byrd & Co. and started 
his own store in Memphis. 
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Chicago Notes 


Walter C. Taylor, of the Elgin Ameri- 
can Mfg. Co., is making a business trip 
through the South and will be away for 
several weeks. 

A second dividend of 6 per cent was 
sent to creditors of S. L. Simmons & 
Co. last week through the offices of Louis 
Goldman, of Goldman, Allshouse & 
Healy, trustee. 

Harold Lackman, of the Harold Lack- 
man Co., Jewelry Mart, returned last 
week from California, where he spent 
several weeks visiting with his mother, 
who makes her home there. 

Philip Abrams, who has been connect- 
ed with the diamond department of the 
Stein & Ellbogen Co. for several years, 
left last week on his initial trip through 
his territory. 

Lou R. Anderson, of Dwyer & Ander- 
son, Rockford, Ill., was a visitor in Chi- 
cago last week calling on her favorite 
wholesale houses and renewing old ac- 
quaintances. 

Ed. Bastheim, of the E. Bastheim Co., 
Los Angeles, Cal., accompanied by his 
wife, called on many of their friends 
in Chicago last week. Mr. Bastheim left 
here for the eastern markets, where he 
will remain for about a week. 

S. C. Eppenstein, president of the IIli- 
nois Watch Case Co. and the Elgin 
American Mfg. Co., and Mrs. Eppen- 
stein returned recently from an extend- 
ed pleasure trip through the South and 
California. 

Howard C. Rowbotham, manufac- 
turers’ representative, returned last Fri- 
day from an extended business trip 
through the South. Mr. Rowbotham will 
remain in Chicago now for a few weeks 
calling on the wholesale trade. 

Jack Miller, manufacturers’ repre- 
sentative, has removed his offices from 
35 E. Wacker Drive to Suite 1203, Hey- 
worth building. Mr. Miller calls on the 
wholesale trade through the Middle West, 
South and West. 

George Hilsinger, representing the 
Acme Ring Co., and Lassner & Bam- 
berger, arrived in Chicago last Thursday 
to spend a week here calling on the trade. 
Mr. Hilsinger is making his usual trip 
through the Middle West. 

Bert A. Merrill, buyer of fancy jewel- 
ry for the A. C. Becken Co., is spending 
a couple of weeks in New York and the 
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East looking over the markets. Mr. 
Merrill is expected home some time the 
later part of this week. 

Frank C. Buckland, jewelry buyer for 
Carson, Pirie, Scott & Co., sailed last 
week from New York for the European 
markets. Mr. Buckland is connected 
with the retail store and makes this trip 
twice a year. He will be gone for about 
two months. 

Charles Moore, of the Moore-DeGrazier 
Co., Dallas, Tex., accompanied by his 








Old Chicago Watch House Taken 
Over by the National Railway 
Time Service 


CuHicaGo, April 15.—The good will 
and entire assets and business of Scott 
& Barger, wholesale watch house, was 
sold last week to the National Railway 
Time Service, 58 E. Washington St. 
Walter Scott and Robert L. Barger were 
the members of this firm, and Mr. Bar- 
ger has associated himself with the Na- 
tional Railway Time Service. Mr. Scott 
will retire from active business for a 
few weeks before making other connec- 
tions. 

In 1895 Samuel Scott and M. F. Bar- 
ger entered into the wholesale watch 
business under the trade name of M. F. 
Barger & Co. In 1904 Mr. Scott with- 
drew and entered into the business of his 
sons, Scott Bros., wholesale jewelers. 
Robert Barger, son of M. F., joined the 
company in 1922, and the name changed 
to Scott & Barger. They discontinued 
the wholesale jewelry end and handled 
watches only. This business continued 
until last week when the sale was made. 

The National Railway Time Service 
has been in existence since 1916. Milton 
Hess and B. R. Hopper are the exclusive 
owners of this business. 








wife and daughter, spent several days 
in Chicago last week visiting with 
friends en route to the East. Mr. Moore 
will spend several weeks in the East 
looking over the markets. 

The Madison Jewelry Co. was incor- 
porated last week under the laws of IIli- 
nois with a capital of $2,000 paid in. 
Members of this corporation are Max 
M. Siegal, Phil Mainster, and Samuel 








F. Elson. This company will be located 
on the 12th floor of the Mallers build- 
ing, 5 N. Wabash Ave. 

J. Rosenson & Co., 203 W. Madison 
St., have executed a deed of trust to 
Louis Goldman, of Goldman, Allshouse 
& Healy, for the benefit of creditors. 
The assets will be sold at public auction, 
date to be announced later, as this es- 
tate is to be liquidated. Mr. Goldman 
is acting in conjunction with a cred- 
itors’ committee appointed by the Manu- 
facturing Jewelers Board of Trade. 

Howard W. Buckmaster has again 
associated himself with the sales depart- 
ment of J. R. Wood & Sons. Mr. Buck- 
master is going to represent them 
through Wisconsin, Illinois, and Mis- 
souri. For several years Mr. Buck- 
master was connected with this firm as 
a representative, but resigned his posi- 
tion with them last fall to assume man- 
agement of a retail store in Iowa. 

M. A. Mead & Co. announced last 
week that “Joe” Block of Dallas, Tex., 
and C. R. Billimack have been added 
to their sales force. Mr. Block will rep- 
resent them through Texas, Louisiana, 
and Arkansas, making his headquarters 
at Dallas. Mr. Billimack will call on 
the trade through southern Illinois and 
Indiana. Both these men are well known 
to the trade and have a host of friends, 
who wish them success. 

N. Shure & Co. are now located in 
their new quarters on the northwest 
corner of Wells and Adams Sts. They 
occupy the entire building, which con- 
sists of five floors. N. Shure & Co. pur- 
chased the building and then remodeled 
it throughout, making it modern in every 
respect. This firm for a great many 
years was located at Franklin and W. 
Madison Sts. Nathan Shure and his 
two sons, Samuel and Joseph, are the 
principal members of this concern. 

Nicholas Drolenga and Anna Schur- 
man have entered into a partnership 
under the name of Schurman & Co. to 
operate as watch repairers to the trade 
and to do a wholesale jewelry business. 
Mr. Drolenga is a school teacher and 
will not give his entire time to the busi- 
ness. Mrs. Schurman is the wife of the 
late Richard Schurman, and since his 
death has taken care of his repair busi- 
ness. H. A. Rietdyk has been placed 
in charge as manager. The business 
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Chicago Notes 


(Continued from page 91) 











will be continued in its old location at 
159 N. State St. 

Otto Starke, of the Star Watch Case 
Co., Ludington, Mich., spent a few days 
of the past week in Chicago visiting at 
their local offices and calling on mem- 
bers in the trade. 

Fred Hyatt, of the Keystone Watch 
Case Co., is in Chicago visiting his many 
friends in the trade, and making his 
headquarters at their local office in the 
Jewelry Mart. 

Jules Schwob, of Adolphe Schwob, 
arrived in Chicago on Friday to visit 
with “Jim” Tice, their local manager. 
While here Mr. Schwob will call on many 
of his friends. 

William Beckwith, manufacturers’ 
representative, with offices in the Jewel- 
ry Mart, is making a business trip to 
Detroit, and the Middle West. Ben 
Boosel, also, of this concern just re- 
turned from the Middle West. 

Joseph T. Brennan, western coast rep- 
resentative for Buss-Linthicum-Thorson, 
completed an extended business trip 
over his territory and is spending a few 
days at the home offices replenishing his 
stock. 

Franklin Meyers & Son, diamond brok- 
ers, are removing their offices from the 
16th floor of the Heyworth building to 
Suite 605 of the same building. In 
making the move they. will have more 
window space facing the north light. 

Steve Leubusher, of Leubusher-Schu- 
mann & Co., returned Friday from a 
short visit to Detroit. William Schu- 
mann, ‘is out on his territory and will 
be away for another two weeks. Ed. 
Gerken, also of this firm, is making an 
extended trip through the North West. 

Dodge. & Ascher, manufacturers of 
fraternity jewelry, has leased ground 
floor space in the Jewelry Mart, and 
will open a retail jewelry business there 
about May 1. The space is located on 
the Wacker Drive side just to the east 
of the entrance of the building. This 
concern has offices on the eighth floor 
of the building, and they are giving up 
this space and moving the general offices 
to their manufacturing plant at 706 N. 
Townsend St. 


Ohio Notes 


D. F. Rutter, who for the past several 
years has conducted his own retail store 
at Third and Cleveland Ave., N. W., 
Canton, Ohio, has moved to a new loca- 
tion at 212 Market Ave. N. 

Rogers has opened a new retail jewel- 
ry store at 207-209 E. Federal St., 
Youngstown, Ohio. There is more than 
3000 square feet of floor space in the 
new store. L. D. Jack is manager. 

What is expected to be one of the most 
modern jewelry shops in the entire Mid- 
dle West is included in plans for the 
new $3,500,000 department store of the 
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A. Polsky Co., Akron, Ohio, to be opened 
this year on S. Main St. The firm will 
start construction of the new store with- 
in 90 days, on a site purchased several 
years ago for $850,000. The new store 
will cover an entire city block. The 
Polsky store is one of the units of the 
Hahn Department Stores, Inc. 








Detroit 


John Schults, for a number of years 
in the retail jewelry business at Gratiot 
and Mount Elliott Aves., has recently 
moved to a much more expansive store 
on W. Warren Ave. 

The Brown Credit Jewelers, Highland 
Park, recently purchased the retail 
jewelry store owned and operated for 
a considerable time by F. S. Johnson, 
in River Rouge, a suburb of Detroit. 
The Brown organization also operates 
retail stores at Port Huron, Flint, Jack- 
son, and the main store in Highland 
Park. 

The Greater Detroit Retail Jewelers’ 
Association, starting May 7 which marks 
the regular monthly meeting, will make 
its headquarters at the Fort Wayne 
Hotel, Cass and Temple Sts. Heretofore 
the organization has held its meeting at 
the Detroit-Leland Hotel. The first 
meeting at the new place will be in the 
nature of a smoker and will be open 
for both wholesalers and retailers, it is 
announced. 











Milwaukee 


Milwaukee jewelry stores will again 
close a half-day on Saturdays during 
July and August, it has been announced 
here. 

Mrs. E. A. Boeder, who was associated 
with her father, Mr. Gustenberg, in a 
jewelry repair shop in Milwaukee, Wis., 
many years ago, has now opened a 
jewelry store of her own at 1576 Hop- 
kins St., Milwaukee. 

The annual meeting of the American 
Electroplaters’ Society was held recently 
in Milwaukee. “Chromium Plating—A 
New Lease of Life for the Plater,” was 
the subject of a talk by Nick de Cesare, 
and “Overcoming Spotting on Plated 
Articles” was the subject of a talk by 
R. J. Hazucha. 

Louis R. Bunde of Bunde & Upmeyer, 
retail jewelers, has been appointed 
chairman of the publicity committee of 
the Milwaukee Association of Commerce, 
and Henry F. Stecher, treasurer of the 
National Jewelers’ Mutual Fire Insur- 
ance Co. and of the Wisconsin Retail 
Jewelers’ Association, has been ap- 
pointed chairman of the credit bureau. 

A code of ethics to be followed by all 
lines of retail business in Milwaukee is 
in process of preparation by a commit- 
tee of the Milwaukee Association of 
Commerce which proposes to establish 
standards of stores in dealing with the 
public, with employes and in general 
business methods. The object is to cor- 
rect certain trade abuses. It has been 
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voted to take the recently issued code of 
ethics for all business, submitted by the 
United States Chamber of Commerce, 
and adapt these rules to particular needs 
of local retail concerns. 








Kansas City 


M. B. Wright, who has been in busi- 
ness in Shawnee, Okla., for the past 20 
years, has sold out to the Gray Jewelry 
Co. 

Among the Kansas City jewelers who 
attended the Kansas State convention 
at Topeka were: C. B. and H. J. Norton 
and Ward M. Lewis, of the C. B. Norton 
Jewelry Co.; E. A. Kiger, A. H. Halbeck 
and Ira Seigfried, of the C. A. Kiger 
Co., and N. R. Fuller, of the Edwards- 
Ludwig-Fuller Jewelry Co. 

Among the recent visitors in the city 
were: S. C. Walker, Dodge City, Kan.; 
Val Hagen, Alamosa, Colo.; Mr. and 
Mrs. Edward Fisher, Pueblo, Colo.; 
Franz Rohloff, St. Joseph, Mo.; C. A. 
Whitehead, Raton, N. M.; H. K. Polson, 
Sutton, Neb.; H. E. Kimber, Excelsior 
Springs, Mo. 











Denver 





During the early hours one morning 
recently someone hurled a brick through 
the show window at the store of the 
Hansen & Hansen Jewelry Co., Denver, 
Colo., but was frightened away before 
any of the goods on display could be 
secured. 

Mark S. Ward, 75 years old, who con- 
ducted a jewelry store in Denver, Colo., 
for many years, retiring some time ago, 
died April 7. The Wards recently cele- 
brated their golden wedding anniver- 
sary. 

J. C. Bloom has disposed of his in- 
terests in the J. C. Bloom Jewelry Co., 
of which he has been the managing head 
for about 40 years. The business has 
been liquidated, and he has gone into 
the exclusive optometric practice in an 
upstairs office, which has been fur- 
nished and equipped with the newest 
and most modern furnishing and equip- 
ment. The jewelry business, which his 
concern has disposed of was established 
in Denver in 1871. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 
London U.S. Gov’t New York 
Date Official Assay Bars Official 
April 9... 25% 58 3% 56 
= @6:.. “pee 58% 56 
11... 253% 58% 56% 
2... Bae 583% 56 
13... 35a 581% 55% 
15... 369% 58 5556 








Ruddy & Costello, Inc., New London, 
Conn., have taken a five-year lease on 
the premises at 52 State St. The an-- 
nual rental is placed at $4,600. 
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Cincinnati 





Herman Lange, retail jeweler, for 
many years located at the Emery Arcade, 
will move about June 1 to 618 Vine St. 


Sig Strauss, diamond importer, has 
moved his establishment from the third 
floor of the Carew building to the eighth 
floor of the Enquirer building ‘on 
Vine St. 


Louis Hummel, retail jeweler, an- 
nounces that on or about May 15 he will 
be located at 435 Walnut St., four doors 
below the Hotel Gibson. The tearing 
down of the old Emery Arcade forces 
the change of address. 


Williams & Hirsch, manufacturing 
jewelers and diamond setters, are now 
in their new quarters in Room 633, of 
the Hulbert Block. Both Mr. Williams 
and Mr. Hirsch were formerly with 
E. J. Swigart & Co., but are now con- 
ducting their own business. 


The Lind Jewelry Co. formerly located 
at 421 Race St., in one of the Emery 
properties near the Arcade will move 
into the Glenn building across Race St. 
at Fifth St. The Lind concern took a 
five-year lease on number 708 Glenn 
building from Kline, Inc., owners of the 
structure for a monthly rental of $75. 


Carrie Paris, specializing jeweler on 
the third floor of the Ingalls building, 
Fourth and Vine Sts., will open a novelty 
and antique shop at 813 Walnut St. 
She has assumed a five-year lease on 
the store room at the Walnut St. ad- 
dress at a total rental of $15,000. Miss 
Paris will continue her jewelry estab- 
lishment in addition to her novelty 
store. 


One of the show windows of the 
Mayor Jewelry Co. on Vine St., opposite 
Opera Place was broken early Wednes- 
day morning, April 10, and a number 
of strap watches taken. This is the 
second offense against this concern with- 
in recent weeks. The exact loss was 
not reported but officials told the police 
that a quantity of timepieces were 
missing. The theft was discovered by 
policemen on the beat who were making 
their last rounds. 








Canada Notes 


A. J. Jackson, jeweler, St. Catharines, 
Ont., died recently. 


C. W. Lane, jeweler, Kingston, Ont., 
has sold out his business. 


Louis Cowan Reg, wholesale jeweler, 
and La Bijouterie Parisienne, are regis- 
tered at Montreal, Que. 


Clapperton & Sons, Ltd., Toronto, 
have been incorporated to manufacture 
and deal in glassware, silver, and plated 
goods, with a capital of $100,000. Pro- 
visional directors are Harry Clapperton, 
Walter M. Clapperton and Isabel Clap- 
perton. 


D. Smellie & Sons, Ltd., Toronto, have 
been incorporated as dealers in articles 





THE JEWELERS’ CIRCULAR 


usually carried by jewelers, silversmiths, 
clock and watchmakers, with $100,000 
capital stock. Provisional directors are 
John B. O’Brien, Rutherford Langdon, 
John F. Lucas and others. 

The jewelry store of A. A. Beauchamp 
of 383 Notre Dame St. W., Montreal, 
was robbed by burglars on the night of 
April 7. The thieves smashed a plate 
glass window with a stone and drew 
toward the aperture the cloth on which 
rested the clocks, watches and jewelry 
displayed in the window. Mr. Beau- 
champ estimates the loss at about $100. 
This is the fourth time since last July 
that the store has been robbed by win- 
dow smashers and the goods exposed 
to view were of comparatively small 


Cleveland 


The regular monthly meeting of the 
Twenty Four Karat Club was held at 
the Winton Hotel last Friday night. 
President Frank X. Russert presided. 
Following routine business there was a 
general discussion of trade problems. 

Phil Hecker, retail jeweler, Wooster, 
Ohio, was the victim of a window 
smasher last week. The robbery oc- 
curred early in the morning and about 
six American watches were taken. A 
watchman discovered the window broken 
at 3 a. m. 

The April meeting of the Cleveland 
Credit Stores Association was held last 
Thursday night at Hotel Cleveland. The 
principal business was the election of 
officers for the ensuing year and resulted 
as follows: President, Ralph D. Hart- 
man; vice-president, Milo O. Benning, 
of the Lewis Jewelry Co.; treasurer, 
Phillip Robbins, and secretary, John D. 
Head. Trustees: Albert Weiss, Edwin 
J. Rosewater, Jacob W. Heller, Ferd 
Bejach, and Edward C. Sadler. Dinner 
preceded the business meeting and there 
was a good attendance. The association 
has shown a remarkable growth and 
practically all credit jewelry stores are 
active members. 

















Los Angeles 


Gardiner & Denman have moved from 
724 Flower St., to 714 S. Hill St., in 
the Sun building. 

George Kerrigan has bought the 
jewelry store of J. A. Johnson, 4360 
University Ave., San Diego. * The loca- 
tion is considered one of the most advan- 
tageous outside of the business center, 
it being next to one of the largest thea- 
ters in the southern city. 

G. W. Collis & Co., 58 E. Colorado St., 
Pasadena, will occupy temporary quar- 
ters while a new building is being erected 
at his old location. When this is con- 
structed he will take the greater part 
of the floor space and will then have 
one of the finest stores in the millionaire 
suburb to Los Angeles. 

Reports from Leland H. Driver, who 
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is in the Denver-West territory for the 
James A. Apffel Co., Title Guarantee 
building, show that prospects for the 
year 1929 are much better than they 


were at the same time last year. Orders 
are being given much more liberally 
than in 1928 and for a higher class of 
goods, Mr. Driver announces. 

John N. Ernsting, formerly with his 
father, C. W. Ernsting who recently 
sold his business in San Diego, and re- 
tired, has opened a new store at Fourth 
and C Sts., and will carry a full line 
of jewelry, watches and diamonds. L. 
P. Hill, auditor and credit manager, 
who had been with Mr. Ernsting, senior, 
will be connected with young Mr. Ernst- 
ing’s store. 

W. B. Sunderland, who is on the road 
in the interests of Sunderland & Miller 
Co., wholesale jewelers, of which he is 
president, declares that his business for 
the first quarter of 1929 is far ahead 
of that of 1928, with orders still piling 
up. The branch, which the company 
recently put in San Francisco to be more 
accessible to that territory’s customers. 
also is rushed with orders. : 

The M. S. Robbins Co. recently gave 
a dinner to its employes in the orange 
room of the Elks’ Club. During the 
course of the dinner, H. J. Finn, man- 
ager of the credit department, delivered 
a talk on the extending of credits which 
was later on taken up for discussion. 
The company had as its guest of honor, 
George Epstein, Pacific Coast represen- 
tative of the Hipp. Didisheim Co. 

Police here have received word that 
two bandits arrested in San Francisco 
are believed to be responsible for the 
robbery of Jacob Perl, a diamond broker, 
when he was held up in the corridor on 
the fifth floor of the Jewelers Exchange 
building, and $100,000 in unset gems 
stolen, July 11, 1928. The bandits will 
be turned over to the Los Angeles au- 
thorities as soon as the police in the 
northern city have completed their in- 
vestigation. 

E. W. Reynolds & Co., wholesale 
jewelers, have completed preliminaries 
for taking the entire third floor of the 
Metropolitan building, where the com- 
pany has been occupying about two- 
thirds of this enormous space for many 
years. The greater part of the fourth 
floor is also occupied by the company 
and this will also be retained as the 
expansion of business requires much 
more space than the company has. been 
utilizing. Remodeling will begin at 
once and departments will be arranged 
much more economically and systematic. 
The jewelry sections will be separated 
entirely from the optical sections and 
an aisle will be placed down the center: 
of the main room, which extends from 
the alley on Fifth St., to Hill St. This 
will make the Reynolds company, the 
largest wholesale house this side of Chi- 








Hyman Golden, engraver and jeweler, 
8 Broughton St. E., Savannah, Ga., re- 
cently became engaged to Miss Fannie 
Dorothea Lang, an active and prominent 
member of the Savannah Business and 
Professional Woman’s Club. 
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Benefiting By (operation 


Secretary of Dallas Jewelers Association Tells of Benefits That Have Accrued to the 
Jewelers of That City by Working in Harmony 


to jewelers in the other sections of the country in 
the way of cooperation that is producing not only 
harmony in the relations of the different merchants in our 
industry in that city but is also having a fine effect upon 
the public in establishing the real jewelers as gift coun- 
sellors and experts to whom the buyer can turn for advice. 
What has been done in that city is briefly outlined in the 
following letter just received by THE JEWELERS’ CIRCULAR 
from the secretary of the Dallas organization, which says: 
“Dallas Jewelers’ Association, 
April 12, 1929. 
“Editor of THE JEWELERS’ CIRCULAR: 

“Your editorial of Feb. 7 on trade organizations and 
the strength and benefit to be obtained, is being proved 
in the organization of the Dallas Jewelers’ Associa- 
tion. Each month more members are attending and 
the larger stores ask their salesmen to attend for the 
open discussions helpful to all in the business. 

“As the association consists of retail, wholesale and 
manufacturing jewelers, many various viewpoints are 
obtained. During December, a very interesting cam- 
paign of cooperative advertising was run in three 
newspapers, consisting of one-half page advertise- 
ments. The cuts and layouts were specially drawn 
and very effective and each advertisement put over the 
idea of ‘Buy Gifts that Last from Your Jeweler.’ The 
reputation and integrity of the jeweler was stressed 
as well as the distinction of presenting gifts from a 
jeweler and the large range of prices from which to 
choose. The association intends to continue the ad- 
vertisements through the year and will feature wed- 
ding, graduation and all-year-round gifts. 


7: HE jewelers of Dallas, Tex., have set an example 


“Many in the trade have a habit of ‘knocking’ mer- 
chandise purchased from a competitor. It was the 
consensus of opinion among the members that this 
practice creates a feeling of suspicion of all jewelers 
in the mind of the customer and tends to lower the 
joy and appreciation of either the gift or the purchase. 

“The Dallas newspapers are cooperating with the 
association as to the stories and articles appertaining 
to jewelry and a committee has been appointed to pass 
on anything harmful to the trade. 

“We feel that the round-table discussions are bring- 
ing all members closer together both in thought and 
friendly feeling. The officers of the association are 
well pleased with the progress made in so short a time, 
as the organization is not as yet one year old. 

Yours very truly, 
DALLAS JEWELERS’ ASSOCIATION, 


Signed (Miss) Cecile Lowenstein, 
Secretary. 


The aim of the Dallas Jewelers’ Association is to fur- 
ther maintain the higher ideals of the jewelry business in 
order that the public and the jewelers may receive the 
highest type of service possible, and among the leading 
members are: Alvin Jewelry Co., Bailey-DeGrazier Co., 
Henry Carter, Arthur A. Everts Co., Gift Shop, L. G. 
Hunt, H. H. Hawley & Co., Houghton Reardon Co., Lee 
Jewelry Co., Linz Bros., Macy’s, Moore-DeGrazier Co., 
A. A. Nilson, C. L. Norsworthy Co., Orkin Mfg. Co., Pike 
& Kramer, A. H. Peacock, H. J. Plath, Leon Rudberg, 
Storm-Cummings Co., Shuttles Bros. & Lewis, Shaw Jewel- 
ry Co., Swenson’s, L. P. Sigler, Taber Mfg. Co., Tully’s, 
Inc., and Tynes-Price Co. 





Lhe Silversmiths of Little Rest 


(Continued from page 40) 


promise, as may well be judged by the few pieces of his 
work which are still extant.” 

Helme was born in South Kingstown in Dec. 24, 1761. 
There is no conclusive proof that he worked in Little Rest 
other than the fact that his brother, James, resided there. 
. It is, however, certain that if he did not work there, he 
worked nearby and in the township of South Kingstown, 
as has been stated. He died in South Kingstown, Nov. 19, 
1789. 

The other two craftsmen mentioned briefly are Gideon 
Casey and William Waite. The former was born probably 
in Newport, about 1726 and is said to have first worked in 
Exeter about the same time that his brother began to 
_ work at Little Rest. As before mentioned, he went into 
partnership with his brother at that place, the partnership 
‘ existing until 1763 when Gideon moved to Warwick. He 
was twice married, the first time in 1747 and the second 
time, in 1760. Though he is known to have produced con- 


siderable silverware, no example came under the attention 
of the author and none is illustrated or described. 

The latest mentioned craftsman was William Waite, a 
Baptist minister and silversmith, who was born in Wick- 
ford, Rhode Island, Jan. 4, 1730. In 1757, he purchased 
a quarter of an acre of land in Little Rest, just to the 
eastward of the present jail. Here he lived until he sold 
the place in 1760 and is said to have died in 1826. 

All of the above careers are interestingly outlined in 
the work of Mr. Miller which is a book of but 62 pages, 
74% x 10 inches, bound in half cloth but it is copiously il- 
lustrated with the various products of the silversmiths 
in question that have come under the author’s notice to- 
gether with illustrations of the signature marks, bills, 
memoranda and other matters of interest to the student 
interested in their history. The last part of the book 
is devoted to references, and the original sources from 
which the author obtained many of the facts used. 
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~Maother’s Day in the Gift Department 


Heart Appeal Prompts Gift Buying on This Nation-Wide Occasion 


By W. B. StopparpD 


appeal—and, incidentally, the gift appeal—of 
Mother’s Day, which this year falls on Sunday, 
May 12. The firm that keeps in the limelight is the one 
that is going to get the business,. provided always, of 
course, that the stock is of good quality and the service 
efficient. 
There are two types of advertising that can be used at 
this time, both being productive of good results. The 


FT om are few occasions which carry the heart 
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_ Mothers’ Day Gifts 


Mother will be delighted with a re- 
membrance from Hess & Culbertson. 
A few. suggestions are given: 











. $1.00 to $12.00 


Candy Jars .7. . «« carersmrwpmcnte:» 

Book-Ends, pair .....xmarey+ + + -$2.75 to $35.00 
Picture Frames.......» ecanren:: « -$1.75 00 $35.00 
Tiffany Favrile Glass... - «$5.00 to $150.00 
Wrist Watches ...... stenzeieesecscecas $30.00 
Leather Bags .......+ e-acentece:e « -$4.50 to $37.50 
Bead Collars ........0 NEWS So seeaee a ‘$37.00 
Dison Rags... .. 5 sasc0ses ss: $100 to $225 





Mother-Day Cards 


We, have an exceptionally. large * selection of 
artistic cards with appropriate greetings. 


S. E. Corner Established in 1883 9th and Olive 
ee. Ss 

















An attractive advertisement based on price 
appeal 


first is what might be termed the commercial ad, in which 
a tribute to mother is tied up with advertising a number 
of gifts appropriate for her day. A good example of this 
is the six inch ad of Hess & Culbertson, St. Louis, Mo., 
which had at the top a silhouette of Mother, and sug- 


gested: 
MOTHER’S DAY GIFTS 


“Mother will be delighted with a remembrance from 
Hess & Culbertson. A few suggestions are given.” 
Then they quoted candy jars, book ends, picture frames, 

favrile glass, wrist watches, leather bags, bead collars 
and diamond rings, each in a wide range of prices. A 
box at the bottom called attention to their Mother-Day 
greeting cards. They backed this up with a colorful dis- 
play of Mother-Day cards. In the rear a tall lavender 
tinted panel was hung with gold and silver foliage. At 
either side were tall, slender modern cabinets, with shelves 
on which were set greeting cards and framed mottoes 
bearing tributes to Mother. Boxed mottoes were shown 
on the floor and in the center was a card calling attention 
to Mother’s Day. 

The other type is the institutional advertisement in 
which no merchandise is mentioned, the firm devoting the 
entire space to a eulogy of Mother, and depending upon 
their name to serve as a buying magnet. Bunde & 





Upmeyer Co., Milwaukee, Wis., used this form last season 
to good advantage in their 12 inch double column adver- 
tisement. Striking white figures of mother and children 
were inserted at the top and the announcement was 


captioned: 
MOTHER’S DAY 


A day of love . . . poignant memories .. . faith. 

The nation’s children pause in their work and play. 
A day of joy ... inspiration . . . acknowledgment. 
A glad day ... Mother’s Day. 


A stunt that has no plan to sell anything back of it will 
always attract attention, and what is more, get publicity 
in the news columns—advertising much more valuable 
than that for which space is paid. A Cincinnati jeweler 








The nation’s ae 
-  patise in their work and 
eS splays. A day of joy...inspi- 
rte ration.. acknowledgment. . 


A glad. day..; : Mother: s Day. 


ee 


Pee te. ~ Blankinton Building 


Se Where Wisconsin Ave. Grossés West Warer St 


An eulogy of mother 











thus gained the coveted “front page” by giving a lunch 
to Gold Star Mothers. A week previous to Mother’s Day 
he sent out invitations to all Gold Star Mothers. They 
were asked to register so that he could know approximate- 
ly the number for which he must prepare. All who came, 
however, whether they had registered or not, were made 
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Manufacturers 
of 
Pewter, 


Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 

Fancy Colored 

Blown Glass 


“Lexington Design”’ 


Plain or Butler Finish. 
Electro Plated on Nickel Silver. 


Coffee, Tea, Sugar and Cream, Che Pairpoint Corporation 


Rew Bedford, Mass. 


also made in Pewter. 


New York City 
Montreal, Can. 
San Francisco 


43-47 West 23rd St. ete. Oe. is 
228 Coristine Building, St. Nicholas St. 


126 Post St. - - a 








Now Is the Time to Show a Full and 
Complete Line of “Keep Kool’’ Items 


Our Large And Varied Line Of These Will 
Enable You To Select For Your Customers 
The Most Up-to-Date And Original Articles 
In The Market Today. 


Write us at once for our catalogue of 
“Keep Kool” products, as we manu- 
facture the largest line of Ice Tongs, 
Ice Tubs, Beverage Sets and Beverage 
Servers. 


|e Satle D) 


: ‘ . 2108 Ice Bucket, Drainer and 
‘‘Corinthian’’ Design 67 , ns Tongs 

No. 7033—Bridge Beverage Set : Engraved Glass Bucket, Green 
Consists of Four Colored Glasses, Rose, or Rose, with Polished Nickel 
Amber or Green and Sippers with Server. Mountings. 
8%” Tall, 7%” Wide. 


Ks 


Manufacturers of 


4409 Ice Tongs 2092 Bottle Stopper 





Manufacturers of 


“New England” Pewter, a line of the 
highest grade pewter that is different. 


Write for samples of our combination 
Glass and Pewter Novelty Items. 


New York Salesroom 
Philip E. Ebb 
Room 516 
Fifth Ave. Bldg. 
200 Fifth Ave. 
New York, N. Y. 


Hammered Design 
Polished Nickel, 
Polished Silver or 
Polished Gold, 6%” 
long. 


To pour, simply remove 
Bottle Opener and Cork 
Screw. Polished Nickel, 
Polished Silver or 
Polished Gold Finish. 


“Where Novelties Originate”’ 


Manufacturers Since 1869 


MASSACHUSETTS 


WEST SOMERVILLE 


X2088 Ice Tongs 


Seroll Design Antique 


Silver, Polished Nickel 
or Butler Gold, 6%” 
long. 


M. W. CARR & COMPANY, Inc. 


“Corinthian” Design, a spe- 
cial line designed for ‘‘Sale”’ 
purposes. The colored glass 
inserts showing through the 
filigree design makes a very 
attractive effect. 


Pacific Coast Salesrooms: 
Sunderland & Miller, Ine. 
807 Title Guarantee Bidg. 
200 W. 5th Street 
Los Angeles, California 


153 Kearney Street 
San Francisco. California 
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cordially welcome. In the silver department, all cases and 
tables having been removed, luncheon was served by a 
bevy of young girls, dressed in white, who had volunteered 
for the occasion. The table was appropriately decorated 
and flowers in bowls and vases adorned the room. At no 
time during the lunch or afterward, when there was spe- 
cial radio music and general visiting, was anything said 
about making purchases—though the beautiful pieces of 
silver and crystal in the wall cases were mute advertisers 





A striking Mother’s Day window display 


in themselves. The lunch thus took on the character of a 
social affair and was so chronicled in the papers, together 
with a group picture of the Gold Star Mothers. All who 
read the story had their thoughts turned to Mother’s Day, 
and as the window offered suggestions and the ads come 
plemented the displays, gift trade was much stimulated. 

Another advertisement was the full page one of the 


Bernheimer-Leader stores, Baltimore, Md. At the top 
was an illustration of “Whistler’s Mother,” with the 
caption: 


MAY OPPORTUNITY DAYS 
Presenting Many Appropriate Gift Selections 
for 
MOTHER’S DAY—MAY 12 


MOTHER! What a world of treasure is enveloped in 
this one word. How it expresses a lifetime of love and 
devotion. Mothers are our dearest friends, and in a 
humble way we show our love and affection by remem- 
bering them with gifts—large or small. 


The major part of the ad was composed of a series of 
diamond spaces, in each of which was illustrated, priced 
and described a single item. These included silver plated 
hollowware, boudoir lamps, cameo brooches, decorated 
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dinner sets, sterling silver filigree link bracelets, French 
pearls, and a wide selection of greeting cards. ~ 

They complemented the ad with a beautiful window, in 
which silver and crystal were featured. In the rear was a 
iighted electric candelabra and on a small table was a tall 
silver vase holding carnations and a mass of foliage. 
Another table held a framed copy of “Whistler’s Mother”; 
and on the floor was a framed copy of a “Mother” verse. 
On the floor, on little stands and on the tables, were sets 
of water glasses. Strewn carelessly on the floor were a 
number of pink and white carnations. 





Eighth Annual Chicago Gift Show 


Again preparations are under way for the great mer- 
chandising event—the Chicago Gift Show at the Stevens 
Hotel, Aug. 5 to 10. 

As the years go on this show becomes more and more 
a factor in the distribution of gift and allied merchandise. 





Mother’s Day display by Hess & Culbertson Jewelry Co., 
St. Louis 


This, the eighth year, is expected to surpass any of the 
previous ones, as has been the history of each successive 
show. 

The reasons are definite. At a nominal expense the 
exhibitor can see and take orders from a constantly in- 
creasing number of buyers. His merchandise can stand 
on its merits as to quality and price before numbers of 
its competitors. On the other hand, the buyer at one 
visit and under one roof can make his choice of goods and 
be sure that he has bought the best and newest in the 
lines selected, and at a fair price. 











Above: This hand-wrought brass lamp 

comes with either polished or antique base. 

The sea-shell shade may be had in amber 

or white. The handsome brass tray in the 

background is 16%, inches in diameter. The 

Cloisonne temple jars are about 11 inches 
in height and 8 inches in diameter 


Below: An interesting hand-wrought brass 

lamp with a sea-shell shade. The little 

match cup and ashtray fit together. They 

are also of hand-wrought brass.—F rom the 

Baltimore Clipper Importing Co., 411 St. 
Paul Place, Baltimore, Md. 





Below: Graceful teapot of untarnishable 

Just Andersen pewter, with straw handle. 

—From Paul C. Mandiz, 381 Fifth Ave., 
New York 
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“Greyhound.” A creation in Holland pot- 
tery by the sculptor Chris. Achterberg. 
The box, made in two compartments, holds 
60 cigarettes and is shown in two colors, 
turquoise and oxblood.—From Chas. C. 
Plaat Co., 1165 Broadway, New York. Also 
on display with Palmer & Dillon, 225 Fifth 
Ave., New York 





This hand-painted Tole tray, displayed by 
Howard G. Selden, 225 Fifth Ave., New 
York, comes in a variety of interesting 
designs and attractive colors. It is 17 


inches in diameter 
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In these book-ends, created and signed by the fa- 
mous French artist, Le Verrier, there is beauty of 
design and symmetry of line to delight the eye of 
the connoisseur.—Imported by Ferdinand Bing & 
Co.’s Successors, Inc., 67-69 Irving Place, New York 


Below: A gay new carafe of etched Bohemian glass, 
accompanied by six sturdy cordial glasses with solid 


bases, is offered by F. Pavel & Co., 15 West 37th St., Below: “The Thunderstorm.” This beautiful hand- 
New York. The set is shown in salmon, crystal, engraved crystal bowl from the Orrefors glass 
green, and amethyst works, Sweden, is the handiwork of the well-known 


artist, Simon Gate.—Shown by A. J. van Dugtereren 
& Sons, 210 Fifth Ave., New York 








These striking book-ends of crackel pottery by 
L. Fontinelle are among the best examples of modern 
art, but would be at home in any interior. Imported 
by Irving S. Rappaport, 225 Fifth Ave., New York 











A new thought in desk accessories is this charming 
basket of unusual size, being 13% inches high, 11 
inches wide, and 4% inches across the top. More 
than a dozen designs in maps, hunting scenes, 
florals, etc., may be procured from the Mario Studios, 
Inc., 225 Fifth Ave., New York 
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Fine, artistic 


CREATIONS 


H. E. Kaser 
QUALITY: 


wide selection of Tooled 

Leather Goods....Imported 
Steer-hide, hand-laced and hand- 
colored. Beautiful tooling in- 
creases the attractiveness of 
every piece. 











Send for illustrated price list. 


H. E. KASER 


Corporation 


1870-72 Genesee St. 
BUFFALO, NEW YORK 






















Manufacturers of 
Tooled 
Leather Goods 
































In 


Pewter 
by 





Paris, 1925 


No. 81. 9%” Diameter, 7” High 
12th Century Reproduction 
$12.75 each. 











Perfection 


Guldsmeds A/B., Stockholm 
Largest Silversmiths in Scandi- 
navia; attaining Ist Prize in 





No. 652. 65%” Diameter, 514” 
High 12th Century Reproduction 




















OU can obtain artis- 

tic reproductions of 
designs in the Colonial 
and earlier periods. True 
specimens of Swedish 
craftsmanship, passed on 
by Jacob Augman, an 











$6.40 each. 





OT the work of econ- 

omists or efficiency 
experts, but the work of 
skilled craftsmen properly 
directed. A complete line 
at prices that attract sub- 
stantial sales. Make the 
























hs 


artist of international No. 773 Length of Tray 9%” $7.50 a set 
: These three outstanding numbers have attained and are 
reputation. attaining marvelous results. 


most of the renewed vogue 
of pewter by carrying the 
perfect line. 





200 Fifth Avenue, New York 








I etme 








K. P. LOCKITT CO. (“Sitibstors” 
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New Smoking Accessories 





Above: “Gulpy” is a “bird” 
for service. Stroke his head 
and his cavernous bill yawns 
wide, revealing a_ sizable 
caché of cigarettes and 
matches. At his feet is an 
ashtray and in his upper bill 
a place to strike matches.— 
From the Pompeian Bronze 
Co., 225 Fifth Ave., New York 


Chinese brass smoking set consist- 
ing of ashtray with pipe holder, 
and tray with tobacco jar and 
small ash receiver.—From I. Shai- 
nin & Co., 212 Fifth Ave., New York 









Unusual pewter cigar- 

ette box with bottle 

opener and corkscrew, 

also of pewter.—Shown 

by the Mandizx Gallery, 

381 Fifth Ave., New 
York 





Among the many fine objects of 
hand-hammered metal from the 
Roycrofters Shops at East Aurora, 
is this most interesting 
candle-holder. The _ close- 
fitting top lifts off cleverly, ex- 
posing a container for cigarettes 
and matches beneath 





Left: “White Wings.” In 
spite of his lowly occupation, 
he is welcomed into the best 
of homes, for he is alert to 
reproach those who fail to 
deposit their ashes in his re- 
ceptacle. The barrel is re- 
movable and may also be used 
for cigarettes. A typical cari- 
cature by Frankart, Inc., 225 
Fifth Ave., New York. Comes 
in all their usual finishes and 
stands 8 inches high 





























Always 
THE JEWELER’S 
IDEAL 
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Stemware 


Goblets, high and low 
footed Sherbets, Wines, 
Cocktails, Fruit Salads 
and Finger Bowls .. . 
Bread and Butter, Des- 
sert, Salad Plates, Footed 
Tumblers 234, 7, 10 and 
12 ounces . . . 3 pint 
Water Jug. 

Beautiful Gold-encrusted, 
Rock Crystal cuttings and 
other etched lines. Made in 
two-tones and all solid colors 
. . excellent crystal. 

Fine merchandise for any 
jeweler, including a line at 
prices that come within 
everybody’s opinion of reason. 


CENTRAL GLASS WORKS 


WHEELING, - WEST VIRGINIA 


Home Office covering Ohio, W. Va. 
and Pennsylvania—Robert L. 
Hutchinson 
NEW YORK CITY 
A. P. Doctor, 1107 Broadway 
PHILADELPHIA 
Wm. C. Byrnes—9th and Chestnut 
CHICAGO—MIDWEST 
James Hutchinson 
NEW ENGLAND 
75 Hancock Street, Boston 
L. A. Bennett 





























For your 


“DuBarry” Goblet 
4091 


$600.00 per dozen Net 

















San Francisco 


ver , 
» best clientele 


HAWKES 
ROCK 
CRYSTAL 


MART hostesses .. . 

your most fashionable 

patrons, will take to 
this crystal. Evident proof 
in the constantly growing 
popularity of HAWKES 
ROCK CRYSTAL among 
fashionable jewelers’ pa- 
trons. Meet this new de- 
mand of your best patrons. 
Goblets up from $14.50 per 
dozen net. Other items, 
other prices . . . covering 
a wide selection both ways. 


T. G. HAWKES & CO. 


Glass Manufacturers 


CORNING, N. Y. 


Pacific Coast Office 
140 Geary St. New York Office 
542 Fifth Avenue i 




















Grand Prize—Gold Medal Paris 


Producers of 
Rock Crystal tf 
for Nearly Half 4 4 


a Century HAWKES 
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Antique Gold NOTHING | digni- 


fies and enriches 

on Cry stal the appearance of a 

— table setting more 

i than a_ service of 

Good Gold on Good 
Crystal. 





UR “Faun” decora- 

tion in antique fin- 
ish on these unusual 
pieces of Stemware, 
with hand - twisted 
stems, possess quality 
and charm beyond de- 
scription and illustra- 
tion. 


SUPPLIED in all the 

requisite articles. 
Goblets $15.00 per 
dozen and other items 
in proportion. 


ZMormant Our representatives cover 
GLASSWARE | the country. 


Economy Glass Co. 
Morgantown, W. Va. 


Se 














Send for illustrated leaflets 
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No. 3513 Happy Hour Highball 


The camel indicates that you are quite dry. As you get along to 
the donkey you get a kick out of it—next you reach the hog-stage 
and of course you are soon feeling cocky and full of pep—only to 
find that when the glass is drained—you’ve made a monkey of 
yourself. 


No. 3664 Happy Hour Cocktail 


Measures the drinks—One for ladies, One for gentlemen and one for 
habitual drinkers. 


All figures in colors—fired in—will never wear off. 


F. PAVEL & CO. 
15 West 37th Street, New York, N. Y. 
Tel. Wisconsin 8791 
Representative: Mary Ryan—New York-Chicago 
Own glass works, Bor-Haida, Czechoslovakia 
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oA tomizers anil 


Perfume Bottles 
in the (/ p-to-dlate 


Gift Department 


A Carefully Chosen Stock and a Selection 


of Fine Perfumes Will Invite Them In 


HE more specific the gift department can make its 
selling, the more effective its efforts always are. 
For instance, if the department is able to say that 
such-and-such an item is just the right thing to give a 
society leader, then it is much easier to sell the article to 
a person looking for a gift for such an individual than if 
the store says the article is appropriate for all gift giving. 
Once the society leader is interested it is easier to attract 
interest of other women. In the same way, if the store is 
able to collect groups of articles and say they are espe- 
cially suited for certain definite purposes, the items will 
take on new importance and attract additional attention. 
This situation, then, offers the store a splendid oppor- 
tunity for pushing various lines of goods—such, for in- 
stance, as atomizers and perfume bottles, which are espe- 
cially suited for discriminating women who visit the store. 
If the manager of the gift department gathers together a 
group of atomizers and perfume bottles and calls attention 
to the fact that the department also has a fine selection of 
perfumes, it is certain that the articles will get an im- 
mense amount of attention from the women of the city 
and increased business will come to the establishment as 
the result. 
Often a customer will buy a beautiful atomizer and then 
go next door to the druggist and buy perfume, while if 
the jeweler carried perfume in stock he could sell an atom- 





Suggestions for the alert jeweler 
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Atomizers and perfume bottle suitable for the jewelry trade 


izer and perfume and in that way complete the transaction. 

The more people there are visiting the gift depart- 
ment of the jewelry store the more the store is “exposed” 
to sales. And, of course, the more “exposures” of this. 
type the store has the more business it is bound to do. 

It is evident, then, that it is extremely profitable for 
the gift department of the jewelry store to constantly 
endeavor to bring more visitors into the department. And: 
in doing this the plan of attracting attention to high class. 
atomizers and perfume bottles is a means of increasing the- 
number of gift department visitors. 

A number of jewelers have found that the sale of per-- 
fumes is a paying venture and the combining of the sales: 
of the atomizer and bottles with the perfumes offers an 
additional business building opportunity. 

There are a few most desirable atomizers shown on 
this page which are selected with the view of being suit- 
able for the jewelry trade as differentiating from the 
druggist or cheap gift store trade. 


T least two store openings a year are found ex- 

tremely worth while in bringing more people into 
the establishment. A spring opening and another opening 
in the fall is a profitable proposition. Such openings can 
be marked by special decorations, the showing of new 
goods and, perhaps, a rearrangement of the department’s 
stock. Such a time is a good one to invite at- 
tention to a special display of atomizers and 
perfumes by judicious advertising in your local 
papers and in other ways. 

Nowadays when everyone is playing bridge, 
and with so many bridge prizes being awarded, 
there is always a great deal of interest in the 
selection of prizes. What more acceptable prizes 
can be suggested than fine atomizers and excel- 
lent perfume? Why not feature this idea and 
attract attention to your store as headquarters 
for bridge prizes? 

Try such plans of pushing the sale of allied 
groups of articles. Feature such groups in the 
show window and on tables devoted to boudoir 
equipment. Advertise the stunt. Call the atten- 
tion of all women customers to the offerings. 
And then notice how the sales of the particular 
articles and other gifts increase. 

It costs nothing but a little effort and time to 
do all this. So why not do it now? 
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Comes complete all set up as shown and ready to begin work at once! 

Every machine on being completed is carefully tested for a half day or more 
under a strain much greater than it will ever be called upon to endure in 
actual gervice. It is then ready for you—it is shipped out all ready to begin 
work as soon as you receive it—it only being necessary to connect the electric 
wires to the motor. 

You can’t do polishing work efficiently or well with dust flying in your face 
—even a little dust, a very little, daily breathed constantly into your lungs 
is bound to affect the most robust in after years because it sticks there and 
accumulates day in and day out. 

Your present walls and ceiling if you have been polishing without a dust 
collector for any length of time will show you what your lungs will be like soon. 

So delay no longer! Act today! 





DON’T BREATHE 






POLISHING DUST 


Without a dust collector you must 
breathe the dust! 
Dust being very light will naturally 
float in the air and no matter how 
careful you may be you can’t help 
but breathe it into your lungs when 
polishing — you must breathe the 
air, and the dust is there laden 
with sharp irritating metallic par- 
ticles from the metal article you 
polish. Needless to say this irri- 
tates the lungs and nasal passages, 
causing sickness sooner or later. 
Avoid it by using one of these con- 
venient, inexpensive dust collectors. 


Pays for itself in the gold it saves! 
This irritating metallic dust has no 
business in your lungs—let this 
maehine breathe it into the lungs 
provided for it. The strong air 
suction or current of air at each of 
the dust hoods draws this dust into 
the cloth bags underneath the ma- 
chine where it is easily recovered, 
sent to the refiner, melted down 
and returned to you to pay the cost 
of your outlay first and an income 
to you ever after. 


uman POLISHING 


BROS. 
PATENTED 


Costs only a few cents a day for 
electricity 

You only pay for electricity accord- 
ing to how much you use the ma- 
chine. The heavier you press on 
the buff the more current will be 
used, but heavy pressing means a 
shorter run, so it equalizes the ex- 
pense for current which even for 
the heaviest service rarely if ever 
exceeds a few cents daily. 
Thousands in use in all sections! 
Cleanliness of shop and person is no 
respector of location and so we find 
these dust collectors in as wide use 
in the West as in the East, in the 
South as well as the North, because 
they do as they promise—keep the 
shop clean, protect the operator's 
health, pay back their own cost and 
create an income for the owner 
where no income exists now. Surely 
reasons enough for the purchase of 
one of these highly valuable and 
surely necessary outfits. 


DUST COLLECTOR 


Strongly built to last a lifetime! 


These machines are very heavily 
built not only for the purpose of 
lasting a lifetime but also to elimi- 
nate vibration, sound, etc., so that 
they may be used anywhere with- 
out disturbing customers or other 
workmen or neighbors. 


The largest factories find them 
long-lasting and so do the small 
shops and stores—and lasting many 
years they give the same smooth 
service every one of these years. 


Conveniently arranged for quick 
work! 


No matter how little or much work 
you have to polish it should be done 
quickly and well—steres as well as 
workshops use these machines—they 
are so convenient, fitting into out- 
of-the-way corners, yet keeping all 
other corners of the premises free 
from dust and dirt that formerly 
were dusty and dirty. 


Casios LEIMAN BROS., Inc. *new'vor. * 


Makers of good machinery for 40 years 
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NEW YORK 
121 VARICK ST. 





ANOTHER BETTER STEEL 


Easy Machining--Deep Hardening--Non-Sinking 


Moor Lie Steel 


SPECIALLY ADAPTED FOR STAMPING WHITE GOLD 


AND ALL HARD METALS 


WILLIAM JESSOP @ SONS, INC. 


CHICAGO 
1857 FULTON ST. 


BOSTON 
163 HIGH ST. 


Descriptive Circular Sent on Request 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 











™Protection Ring Guard 


For thin rings get our num- 
It is a new addition 


to our regular sizes. 
The Lien Safety Pin Clutch Co. 
20 W. 22nd St., New York 


ber 0. 


Pat. Fob. 26, 1917 





Pat. May 25, 1930 
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An Unusual Verge Watch 


HIS unusual sort of verge is denomi- 

nated a clock-watch because it strikes 
the hours in passing like a clock—hav- 
ing two trains, i.e., one for the time and 
one for the striking part, made by the 
inventor of repeating watches. The inner 
and outer cases are of silver, the latter 
being chased in repousse by the cele- 





The Beautiful Repousse Case 


brated French artist, D. Cochin, of Paris, 
1660-80. The inner case is of English 
manufacture and the bezel is quite plain, 
but the back or pan part is pierced and 
engraved—first a strip one-eighth inch 
Wide of chevron engraving; then a band 
one-half inch wide of pierced and en- 
graved work representing branches, 
gg and blossoms—all beautifully 
one, 


By Jos. M. Brown 


This wide band does not quite encircle 
the case, as it is left solid for about 
three-quarters of an inch at the bottom 
opposite VI and at the top for the stem 
to be secure and afford solid backing for 
the hinge of the bezel. On one side of 
the stem is engraved a castle building 
and on the other the castle wall, battle- 
mented and joined to a round tower; on 
the plain part below VI is represented a 
basket of flowers. Around the edge of 
the band, at the back, is a wreath com- 
posed of vines and blossoms of morning 
glory, while up the center, between the 
winding holes, is a spray having a large 
blossom at the center and above a fine 
representation of a sunflower. Inside is 
the cast bell of white metal, well pol- 
ished, on which the hours are struck. 
The bezel opening part of the outer case 
is embossed with a sort of scroll work, 
while on the back is depicted what may 
be a scene from Greek mythology—all 
elegantly done in repousse, and the case 
is in a wonderful state of preservation 
considering its many years of service. 


HE features of the most prominent 

person—a lady—have been partly ob- 
literated, and it is hard to say in which 
direction she is looking, unless we con- 
clude—which is very probable from the 
appearance of the feet—that she is look- 
ing toward the house. 

On our extreme left is a rather large 
vessel with two masts well braced, and 
also a yard near the top of each mast; 
on board three men are visible: one in 
the bow attending to the landing of the 
ship, another near the foremast has a 
rope in his hand and is evidently manip- 
ulating the sails, while the third, who 
stands between them, appears to be ar- 
ranging to take on board a number of 
people who are approaching. They are 
certainly near the beach, for on the sand 
lies a lobster and adjacent thereto is a 
warrior with plumed helmet on his head 


and a stick in his left hand; he may be 
directing the sailors to the most suitable 
landing place; behind him is another hel- 
meted and beplumed knight bearing in 
his arms a lady who is waving her arm 
as if in protest; beside them marches 
another warrior armed with a long spear 
and also a sword; at our right is shown 





Dial of the Double-train Watch 


the portico of a large house or mansion, 
partly hidden under trees; at the entry 
stands a man with a long rod, looking 
toward the departing lady; probably he 
is the major domo. A woman, rather 
disheveled, is following the party toward 
the vessel, while a soldier armed with a 
spear is coming out of the building, 
forming a sort of rear guard. Just be- 
low the feet of the principal warrior is 
in raised capital letters the name of the 
repousse artist, “D. CocHIN.” Around 
the scene are a number of scrolls and 
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HOOVER & STRONG, INC. 
« Metallurgists 


Orrick AND WorkKS,119 West TUPPER STREET. 
BUFFALO, N-Y., U.S.A. 








From TEXAS comes a letter which 


presents a reason why you ought to 


trade with H. & §.: 







“We have had occasion to use your 
White Gold and the solder on several 
jobs and take pleasure in saying it is the 
best we have ever used. Incidentally 
you have never yet failed to satisfy us 
in the amount of your check for our 
sweeps, etc.’ 















We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 






Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “It’s the 
Amount of the Check that Counts.” 

















Other Waste 
Containing 


GOLD, SILVER, 
PLATINUM AND OTHER 
PRECIOUS METALS 


REFINED 


As this is a department of one of the 
largest precious metal fabricating plants in 
the world we are able to maintain an organi- 
zation and equipment quite out of the reach 
of firms who only do refining. 


Send us your next lot. Our returns 
will please you. Ship it to 


BRIDGEPORT, CONN. 
Service Plants—Providence, R. I. 
Fulton & Gold Sts., New York City. 


Aan i i, a. Ln, Ln 
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Precious Metal 
Te Scraps DD 


The S. S. White Dental Mfg. 
Co. has always stood for 
the utmost fairness in the 
purchase of precious 
metal scrap. 
Send us your next lot 
of scrap or sweeps 
for assay and 
be assured of a 
just return 


Sy 


The S. S. WHITE DENTAL MFG. CO. 


Industrial Division 
152 West 42d St. New York,N.Y. 


Member of J. B. of T. 


ow =e ww 


Established in 1844 


HAVE YOU USED OUR SOLDERS AND ALLOYS? 
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Don’t Run Chances—Be Sure 


Use an Oil for your repair work that has been 
tested by time and experience. 


FOR OVER TWENTY 
YEARS 


Fulcrum 


Oil 
has been considered the highest 
grade lubricant for Watches and 
Clocks. In that time the oil has 
been tested by the most emi- 
nent experts in this country and 
Europe, and found perfect for 
lubricating small mechanisms. 
“If you are not using Fulcrum 
Oils, you are not using the 
BEST oils.” 


WATCH and CLOCK OILS 
50c a bottle 
CHRONOMETER OIL 
60c a bottle 
BRACELET WATCH OIL 
75c a bottle 


Your Jobber Will Supply You 


Fulcrum Oil Company 
FRANKLIN, PA., U. S. A. 
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outside these at the right and left are 
several flags on spear-headed staffs. 
Then occur festoons of roses and beyond 
these a design of “alternate billets.” 
The inside of the back, behind the re- 
pousse work, is stiffened with what ap- 
pears to be a block of tin or other fine 
white metal. 


HIS watch, in going order, is in the 

collection of A. C. Jackson and has 
been carefully examined and photo- 
graphed by the writer. 

The steel balance of this watch is a 
very peculiar one, as the fusee square 
protrudes through the balance and the 
arms of the latter are arranged so that 
the watch may be wound while in motion 
—it is probable that owing to the layout 
of the clock-watch this manner of placing 
it could not very well be avoided. Wind- 
ing through the balance could only be 
done probably with a verge; the former, 
not being detached, describes a small arc. 

The polished flat steel balance is 
seven-eighths of an inch in diameter, of 
moderate weight, and a hub five-six- 
teenths of an inch in diameter from 
which spring three arms looking much 
like a tulip, there being a central spike 
representing one arm, while the curling 
leaf on either side represents in outline 
each of the other two arms. Opposite 
the central spike a circular piece of 
metal has been left to act as a counter- 
poise to the two curved arms, which are 
a considerable distance from the center 
in order to allow a clear space inside 
the balance for more than half the lat- 
ter’s diameter between the two curved 
arms, so that there is not the slightest 
danger of either arm striking the wind- 
ing square. The pallets are set at 95 
degrees and the balance banks on the 
potence. The potence of this watch is 
not riveted to the top plate but is se- 
cured to the latter by one steady pin and 
a screw which goes through the top plate 
and is threaded into the potence, the lat- 
ter also having a dovetail slide for the 
escape wheel pivot. The crown or escape 
wheel has 15 teeth and a pinion of six 
leaves. The crown wheel is set at an 
angle across the potence hole, this being 
necessitated by the placing of an orna- 
mental pillar between the contrate wheel 
and the fusee. 

The balance spring has five and a half 
turns or coils pinned into a fixed stud 
In the top plate. 

The fusee is cut for eight turns of 
chain, the latter being strong and very 
nicely made. : 

The stop joint in this example is 
merely a round brass stud, slotted to re- 
celve the steel stop, exactly similar to 


the much later vertical and lever 
watches. 


HERE are three very ornamental pil- 

lars, the main part being approxi- 
mately triangular and having the narrow 
tapering slot down the face surmounted 
by the dot, the slot going completely 
through the pillars. At the top is a sort 
of frieze of pierced and carved work 
consisting of a scroll on each side of a 
central oval, and above this rises a small 
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round part with a seat for the top plate 
to rest on, and where it protrudes above 
the plate is, of course, the pinhole. 
(These pillars in all particulars are sim- 
ilar to those contained in an elegant 
verge watch movement by the eminent 
watch and clock maker, George Ether- 
ington, No. 963, A. D. 1684, which is in 
the J. M. Brown collection.) There are 
also two other very solid brass pillars 
made in a sort of small decanter shape, 
there being at these places insufficient 
room for the wide elaborate pillars. 
The steel bolt and spring is in one 
piece, ornamented at the fixed end, and 
the thumb piece comes through the brass 
edge under the dial, thus avoiding the 
usual hole through the latter at VI. The 
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engraving. Below the barrel is the brass 
great wheel, which is riveted to a short 
piece of steel rod which at one end turns 
in a pivot hole in the pillar plate, while 
there is a hole in the other end in which 
the lower pivot of the mainspring arbor 
turns—the great wheel having a sink cut 
in it to receive the ratchet wheel which 
is secured to the mainspring arbor; in 
the edge of the sink is placed the click 
and spring, all so truly fitted that the 
barrel and great wheel seem almost to 
be one piece. Including the great wheel, 
the striking train consists of five wheels 
and the fly. The second wheel has eight 
pins set at right angles to the wheel, 
equally spaced near the roots of the 
teeth, each of which, when the train is in 


Top View of Movement, a Side View, the Stop Work, ete. 


bolt part is made in the old fashion with 
the exception that the part which for- 
merly came through the dial has a plate 
riveted on it—the hooked end being cut 
off. The usual hole through the brass 
edge has been made but not used. There 
is no corresponding hole in dial. 


STOP work consisting of a steel 

pinion on the winding arbor and a 
steel wheel turning on a steel screw stud 
—all on the outside of the top plate—is 
arranged to permit of about three turns 
of the arbor of the striking mainspring, 
the space originally between two teeth 
of the steel wheel being blocked up. The 
mainspring of the striking part is in- 
closed in a barrel having two lugs with 
holes which go on two studs riveted in 
the top plate, and are secured thereon by 
two brass pins, the barrel being pierced 
and engraved as shown in the side-view 








motion, raises the tail of the single ham- 
mer and causes the bell to be struck. 
The third wheel has in its upper side a 
single pin—for the warning—and on the 
under side is a hoop which has a gap 
cut out of it for the locking, the pin 
above allowing a run of about three- . 
thirty-seconds of an inch at the warn- 
ing. The fourth and fifth wheels are 
simple runners which, with the fan or 
fly, allow a steady motion of the train 
during striking. The lower pivot of the 
fan runs in an eccentric hole in a plug 
slotted at its end for use of a screw- 
driver—by turning this in one direction 
the striking may be made slower and 
vice versa. The fan, which is tightly 
fastened to its pinion, has been filed out 
of a stout piece of brass and is quite 
heavy—the train and the hammer being 
between the top and pillar plate. 
(To be continued) 
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Confidence in 
REFINING 
SERVICE 
Our Check 
We Reclaim Every 


Is Represented in 


Melt Your 
Own Metal 


So — 
y “sf / 
a // 
/ 
é‘ i} / y 3 
y rit of : . 
nw » Torches for Platinum & Gold 


4 
Use eity gas with oxygen. Save metal and time. 


Ask for Catalog B 
22 Albany St., New York 
Inc Co-operating with Jewelers’ Technical 
> Advice Co. 












Grain of Value 
C) 
Ask Any Old Time 
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Refining Plant 
317-319 E. Ontario St. 


WE vetbbelaabhasas 
Lo) sg Coy. Vere) 


Sales Office 


5 So. Wabash Ave. 


Jeweler 
CO 
THOMAS J. 


2) d) OM ae of eB 


Refiners 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 











Foot Blowers 


Supplying air for blow- 
pipe 
Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
== = “eee2.__cber disks. 
ll. lab ~Quality goods last longer. 
Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 
Box 979. BUFFALO, N. Y. 











Refraction and Motility 


of the Kye 


With special chapters on Color Blindness, Field of Vi- 
sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 
of Diseases of the Eye in the New York Post-Graduate 
Medical School and Hospital, etc. 122 Illustrations. 
Extra Cloth. 376 pages. Price, $2.50 net. 





The Optical Journal and Review 
- 239 W. 39th St., New York 

















The BUYERS’ DIRECTORY 









Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 


































April 18, 1929 





- 








ae 
ort 
ee? 





























THE JEWELERS’ 


\ 








CIRCULAR 


V PATENN Sere 


SAE DEDART MEN — 








\ ee i Las 














United States Patents 
issue of April 9, 1929 


1,708,324. METHOD OF MAKING FINGER 
RINGS. HENRY W. PETERS, Boston, 
Mass. Filed April 28, 1927. Serial 187,- 


316. 3 claims. 


The herein described method of producing 
a finger ring which consists in producing an 
separate 


arcuate band, sides, and a signet 





plate by separate forming operations and 
thereafter joining the side plates at their 
ends to the ends of the band and the signate 
plate to the side plates. 


1,708,610. ODD-SHAPE WATCH MOVE- 
MENT WITH SECOND HAND. Marc 
Favre, Evilard s/Bienne, Switzerland, 
assignor to The Gruen Watch Co., Cin- 
cinnati, Ohio. Filed Aug. 21, 1925, Serial 
51,675, and in Switzerland Sept. 12, 1924. 


In an odd shaped watch movement the 
combination with a balance wheel of an 
escape wheel disposed below the _ balance 














wheel, a bridge disposed intermediate said 


wheels, and a seconds wheel journaled in 
said bridge for rotation beneath the escape 
wheel and centered upon the longitudinal 


axis of said movement. 


DESIGNS 

















78,227. SPOON OR SIMILAR ARTICLE. 
AXEL H. Star, Providence, R. ». mee 
signor to The Alvin Corp., New ‘York. 

& rx 

+ 3 
Filed Oct. 13, 1928. Serial 28,476. Term 
of patent 14 years. 

78,228. SPOON OR SIMILAR ARTICLE. 
AxEL H. Star, Providence, R. I. as- 
signor to The Alvin Corp., New York. 





78,248. 


Filed Oct. 13, 1928. 








of patent 14 years. 


78,237. SPOON 
WILLIAM S. WARREN, Meriden, 








Wallingford, Conn. Filed Aug. 
Serial 27,933. 
COVERING 


H. ZELL, Brooklyn, N. Y. Filed Nov. 














1928. 
years. 
COVERING 


H. ZeLL, Brooklyn, N. Y. Filed Nov. 














1928. Serial 28,895. Term of patent 3% 


years. 


Serial 28,477. Term 


OR SIMILAR ARTICLE. 
Conn., 
assignor to R. Wallace & Sons Mfg. Co., 


23, 1928. 
Term of patent 14 years. 
, FOR VANITY CASES 
R ANALOGOUS RECEPTACLES. as 
ov, 





FOR VANITY CASES 
OR ANALOGOU S RECEPTACLES. ge 9 


8,249. COVERING FOR VANITY CASES 
OR ANALOGOUS RECEPTACLES. Davip 
H. ZeLu, Brooklyn, N. Y. Filed Nov. 15, 

















1928. 
years. 


United States Trade-Marks 
Issue of April 9, 1929 


_ The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb, 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication 

_Marks applied for under the 10-year “pro- 
viso”’ are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

_ As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 


Serial 28,896. Term of patent 3% 


opposition. 
Ser. 274,165. THe C. H. Mgyitan WartcH 
COMPANY, Brassus, Switzerland. Filed 


Oct. 23, 1928. Under 10-year proviso. 


C. H. MEYLAN 


For Watches. 


Claims use since about December, 1881. 


Ser. 271,129. Max Krakow, Chicago. Filed 
Aug. 16, 1928. 
For Finger Rings, Pins, Bracelets, Sau- 





toirs, Pendants, Broaches, Bar Pins, Clasps, 


and Similar Articles of Jewelry for Personal 


Wear, Not Including Watches. 
Claims use since Dec. 1, 1927. 


Trade-Mark Registrations Renewed 


72,995. CERTAIN JEWELRY. 
March 9, 1909. B. 
Providence, R. I. 


Registered 
A. BALLovu & Co., INC., 
Renewed March 9, 





1929. 
PRINTS 
Registered April 9, 1929 
11,686.—Title: A SPIRITED AND THOR- 
OUGHLY MODERN 


DESIGN 18 
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BROUGHT TO THIS DIAMON 
BRACELET BY A SCHOOL OF rsh 
IN SWIFT SPARKLING MOVEMENT. 
- For Diamond Bracelet. BLack, 
TARR & Frost, New York. Published 
Pee 15, 1929. 


Trade-Mark Registrations Granted 
issue of April 2, 1929 
254,847. FRATERNITY BADGES, LAPEL 
BUTTON: 


N. 
SHIELDS, ALL OF PRECIOUS METAL. 
Zera Bera TAU FRATERN ITy, New York. 
Filed Nov. 15, 1927. Serial 257,611. PUB- 
LISHED JAN. 8, 1929. 


254,853. GOLD RING MOUNTINGS, STONE 
RIN Ss, SC 


PLATINUM RINGS, SIGNET RINGS, 
agen eg LAVALLI ERES. CINER 
Co., ew 
Filed Oct. 25, 1928. "Serial 274,259. PUB- 
LISHED JAN. 22, 1929. 


254,888. FINGER RINGS, BROOCHES, AND 
BRACELETS MADE IN GOLD OR 
PLATINUM. WALKEMEYER & Son, INC., 
New York. 

Filed Nov. 30, 1928. Serial 276,055. PUB- 

LISHED JAN. 15, 1929. 


254,939. JEWELRY FOR PERSONAL 
WEAR OR ADORNMENT, NOT IN- 
CLUDING WATCHES. R. O. SMALLEY, 
doing — as Loraine Service, Ber- 
keley, 

Filed Set. 16, = Serial 273.888. PUB- 

LISHED JAN. 8, 1929. 


254,963. ELECTROMAGNETIC PRECISION 
CLOCKS. ELECTRO-MAGNETIC CLOCK 
Corp., New York. 

Filed Oct. 30, 1928. Serial 274,557. PUB- 

LISHED JAN. 8, 1929. 


254,967. WATCH DIALS, WATCHCASES, 
WATCHES, AND CLOCKS. Swiss Ra- 
pIumM & DraL PAINTING Co., INc., New 


York. 
Filed Nov. 8, 1938 05 Serial 274,989. PUB- 


LISHED JAN. 15 








Merchandising Calendar 
(Continued from page 57) 








defined. To make the most of summer 
merchandising this distinction should be 
first recognized by the jeweler and then 
made manifest to his clientele. 

Tradition in the jewelry trade has 
produced a conservatism that has not 
brought about the desired results in 
sales. While other trades have made 
their lines prominent by extensive adver- 
tising campaigns the jeweler has relied 
on his dignity and prestige to carry him 
to the peak of success. The result has 
been painful to the jeweler. The volume 
of business in other trades has increased 
while he has done well to hold his own. 

By stepping into the lane of progress 
and observing the traffic rules of modern 
merchandising the jeweler may yet re- 
trieve an honorable and dignified trade. 
The merchandising calendar offers each 
month a basis upon which a merchandis- 
ing plan may be based. It urges no sen- 
sational action, no undignified theatrical 
gestures, but plain business planning for 
business that carried through should ele- 
vate the trade to its proper place in 
sales volume. 

Jewelers who have emphasized the sea- 
sons in their selling efforts have reaped 
the benefits of their originality. Among 
the lines most affected by this seasonal 
change each year is costume jewelry. By 
featuring this line as a style article, one 
to be worn while the vogue reigns, and 
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cast off with the advent of a newer mode, 
sales have increased, not only in this line 
in particular but in all lines handled. 

Does the change from the winter in- 
door life to summer outdoor living mean 
anything to the jeweler? If it does 
should not the jeweler plan wisely and 
well to make the most of the opportuni- 
ties afforded by the change, and to over- 
come the handicaps arising from it? 

Retail business is always affected by 
the attitude of the public toward their 
daily life. With the increase of outdoor 
motoring parties and sports there will be 
a cessation of bridge party activities. 
Those jewelers catering to the bridge en- 
thusiasts must find another field of ac- 
tivities. Sport jewelry and merchandise 
may be made an acceptable substitute. 
But bridge is a summer pleasure as well 
as a winter sport. With the warmer 
weather the bridge party moves from the 
living room to the cooler porch. In this 
change there is a small opening for the 
jeweler to find a continuance of sales in 
bridge sets and prizes, with the addi- 
tional opportunity to make sales of ar- 
ticles for use on the porch, for glass- 
ware suitable for serving summer drinks, 
and other articles of like nature. 

The foregoing is instanced, not for its 
great importance to the jeweler, but to 
illustrate the need that the changing liv- 
ing conditions of the people should be 
followed by merchandising plans to make 
the most out of these changes. No 
longer can the jeweler afford to sit back 
and await a more favorable change for 
himself. He must now make his own op- 
portunities for business—and make them 
before some other trade gets in ahead of 
him. 

Sell summer to the people in May, and 
the sales of summer merchandise will in- 
crease in ratio to the efforts made by the 
trade to get summer business. 








Gifts for the Bride 





(Continued from page 41) 








decoration of these gifts, except where 
the taste of the giver dictated some 
other special mode of decoration. Scarf- 
pins and cuff-links in modernistic pat- 
terns carried out in smooth-cut gem 
stones or mounted with gems in mod- 
ernistic patterns were the leaders in the 
personal jewels. Cigarette cases in 
startling designs of black and white, 
blue and red, green and cream, brown 
and beige or two tones of gray made 
the favorites. In the illustration a 
cigarette case is shown where the 
platinum mount makes a line between 
each of the five sections of colored 
enamels. The paler tints are used for 
the border and a dark piece of gemstone, 
such as malachite, lapis, jade or jasper 
is used for the central section. 





ae 


Nashville jewelers report trade fair 
with watches and diamonds leading but 
the bulk of the business is in small sales. 
The spring outlook is bright. 
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Cooperative Advertising in Milwaukee 





(Continued from page 50) 








Mid-West Market Week Style Court, 
jewelry was considered an important 
part of the costume. The tremendous 
value of the jewels shown, which were 
displayed under guard, also caused com- 
ment throughout the city. 

The results of the second Mid-West 
Market Week proved a pleasant sur- 
prise to wholesalers, who in the begin- 
ning had not been enthusiastic over the 
idea of holding a second Mid-West Mar- 
ket Week at that season of the year. 
One jeweler said that he sold twice as 
much merchandise during the second 
Mid-West Market Week as he did dur- 
ing any other week so far this year, 
and he said this was true of the first 
Mid-West Market Week also. 

The local Association of Commerce 
plans to hold a Mid-West Market Week 
twice a year, and the Milwaukee Whole- 
sale Jewelers’ Association is planning to 
cooperate extensively each time, accord- 
ing to expressions of opinion from vari- 
ous of the wholesale merchants. 

Those who cooperated in the event this 
year include: O. H. Bingenheimer Co., 
William F. Goldberg Co., Milwaukee 
Optical Mfg. Co., Kuesel Bros., Reliance 
Silver Co., M. B. Barkan, and the Boz- 
hardt-Possin Co. 


Atlanta, Ga. 


Perry & Crowe, formerly located at 94 
Forsyth St., have moved into the Grand 
building during extensive renovations in 
the Forsyth building, and changed the 
name of their firm to the Elgin Jewelers. 

Among the visitors in Atlanta during 
the week were Joe Siegel, of Covington; 
William Riddle, Thomaston; D. S. Da- 
vies, of Dalton; Mr. and Mrs. Sies, of 
Rossville, and Mr. Powell, of the Powell 
Jewelry Co., Woodbury, Ga. 

R. G. Schneider, president of the 
Georgia Association of Retail Jewelers; 
Henry Muench, past president of the 
State association and president of the 
Atlanta Retail Jewelers’ Association, 
and Ernest P. Tomlinson, secretary of 
the State organization, attended the 
joint convention of the North and South 
Carolina Associations at Columbia, 
where they went as guests of the organi- 
zations. 

Mrs. Jeannie A. Stevens was named 
the beneficiary under the will of the late 
J. P. Stevens, founder of the J. P. 
Stevens Engraving Co. and nationally 
known jeweler. Mrs. Stevens received 
$200,000 in bonds in addition to real 
estate and personal property. After her 
death, bequests of $10,000 each are to be 
made to the Home for the Incurables, 
Scottish Rite Hospital, Atlanta Humane 
Society, and Bacoochee School, at Rabun 
Gap, Ga. 

















A charter of incorporation was issued 
recently to the jewelry firm of Ernest 
E. Scadding, Inc., Atlantic City, N. J. 
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Kansas Convention 


(Continued from page 86d) 








tion. To date the “Plan” has never been 
logically explained, the speaker con- 
tinued. It is discussed in only general 
terms with vague promises and induce- 
ments, Mr. Combs remarked. The scheme 
for the “Plan’s” operation and adminis- 
tration remains hidden while its backers 
tell in glowing terms of its positive cure 
for all ills, stated the speaker. 

Urging the Kansas association to con- 
tinue with its present work and to stick 
with the known benefits of the A. N. R. 
J. A., Mr. Combs concluded his talk with 
an appeal to the “Doyle Plan” advocates 
to come into the open and give a frank 
statement of its policies and aims. It 
was obvious that the appeal had taken 
root and the wavering delegates had been 
deeply impressed. A warm round of ap- 
plause followed Mr. Combs as he left the 
speakers’ stand. 

Ralph Roessler, chairman of the J. T. 
A. membership drive, was the next 
speaker. He presented the idea of “Big 
Business” and big business methods as 
applied to the jewelry industry through 
the J. T. A. “Institute.” Mr. Roessler 
indicated that: Zone organizations were 
offered in the place of the already estab- 
lished associations; a huge fund of $3, 
000,000 was to be put at the disposal of 
the “Institute” for research and opera- 
tion costs; high salaried experts were to 
solve the jeweler’s problems and nationa) 
publicity and huge national conventions 
for each zone were mentioned as possi- 
ble benefits. He ended his talk with an 
appeal for the jewelers’ support, arguing 
that chain stores would wipe out the in- 
dividual merchant if he follows the pres- 
ent trend. 

Following this speech, President Tho- 
len presented the resolution to withdraw 
from the national affiliation with a re- 
quest for the approval of the “Doyle 
Plan.” After a series of discussions, the 
association went into executive session. 
At that session the proposal to withdraw 
from the A. N. R. J. A. was deferred in- 
definitely. The “Doyle Plan” was ap: 
proved, but no other action was taken. 

Reconvening in business session, the 
association reelected H. J. Tholen, presi- 
dent; N. R. Daugherty, vice-president; 
and D. E. Sieg, secretary-treasurer. With 
everyone in a jovial mood from the har- 
monious settlement of the threatened dis- 
ruption, the convention was adjourned 
for the annual golf tournament. 


The Golf Tournament 


Lloyd Wardin, Topeka jeweler, car- 
ried off the high honors in the annual 
golf competition, with Ross Francis, Hol- 
ton, and D. E. Sieg as runners up. 


The Kaw Krows 


The Kaw Krows held their fifth an- 
nual business meeting early Tuesday 
morning and regardless of the “if any” 
on the retailers’ program for that morn- 
ing elected officers and made plans for 
the coming year. 

For president C. E. Carlstrom, repre- 


THE JEWELERS’ CIRCULAR 


senting the International Silver Co., 
was selected. D. C. Lewis, representing 
C. B. Norton & Co., was elected vice- 
president, and Fred Sands, of Mid-Con- 
tinent Jeweler, was re-elected secretary 
and treasurer. The report of Mr. Sands 
indicated a very nice balance after all 
bills for banquet and current expenses 
are paid. In recognition of his efficient 
work during the year the salary of the 
secretary was raised eight and one-third 
cents a month. More than 30 members 
were in attendance at the 24th annual 
convention of the Kansas Retail Jewel- 
ers Association. 








Death of William G. Geiger 


LOUISVILLE, Ky., April 15.—William 
Goslee Geiger, 27 years of age, and 
formerly vice-president of G. F. Geiger 
& Son, jewelers, died on the morning 
of April 8, at the home of his father, 
G. F. Geiger. The latter is a member 
of Geiger & Ament, local jewelers, who 
succeeded G. F. Geiger & Son. 

Mr. Geiger’s death followed an illness 
of five years, much of which was spent 
in North Carolina. During the winter 
he was down with appendicitis, and 
developed pneumonia while recovering, 
and these complications in his weakened 
condition were too much. 

Deceased is survived by his parents 
and two brothers, Thomas Mitchell 
Geiger and Albert Julian Geiger. Fun- 
eral services were held from the family 
home, with interment in Cave Hill. 

Mr. Geiger was born in Louisville and 
attended Kentucky Military Institute. 
With his father and others he founded 
the local jewelry business. He was a 
charter member of the Young Men’s 
Business Club. 








Dave W. Brodie 


Butte, Mont., April 11—Dave W. 
Brodie, pioneer Butte, Mont., jeweler, 
dropped dead at his store, 28 W. Park 
St., recently. Mr. Brodie apparently 
was in normal health as he opened his 
store in the morning, but soon after a 
negro janitor heard a thud in the rear 
of the store and found Mr. Brodie help- 
less on the floor. Medical assistance was 
secured, but Mr. Brodie succumbed to a 
heart attack before any aid could be 
administered. 

The deceased, one of Butte’s first mer- 
chants, was 72 years of age. His store 
until eight years ago was located on E. 
Park St., and was a familiar landmark 
during the earlier years of the mining 
city. 

Besides his widow, thought to be living 
in Chicago, there are no known relatives. 








W. A. Miner 


BLOOMINGTON, ILL., April 15.—W. A. 
Miner, native and lifelong resident of 
this city, and a jeweler here for 25 
years, died April 10 in his home after 
an illness of three months. He had re- 
tired from the jewelry business several 
years ago because of failing health. 

Deceased is survived by his widow, 
his mother and a son. 
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Russian Notes 





Writing of Sverdlovsk, formerly Ek- 
aterinburg, the capital of the Ural re- 
gion, in a recent issue of Krasanaya 
Niva (“The Red Virgin Soil”) of Mos- 
cow, S. Margolin states that the famous 
stone-polishing factory is closed. No 
reason for the closing of the Sverdlovsk 
precious stone-shop is given. 

* * * 


Ikons, or holy images, studded with 
diamonds and other precious stones were 
recently found in a cellar of the Sarov- 
sky monastery near Samara on the 
Volga. The discovery was made by chil- 
dren from a nearby State colony for 
homeless young. It is believed that the 
jewels were hidden by the monks prior 
to their flight from the monastery at the 
time of revolutionary strife. The pre- 
cious stones are valued at several mil- 
lion dollars. The treasure is handed 
over to the Soviet authorities. 

* x * 


Professor Zavadsky has returned to 
Moscow from a trip to western Europe 
and America, and announced that the 
first Soviet timepiece factory will short- 
ly be built in Leningrad. Machinery 
and materials were brought in large 
quantities by the Soviet delegation of 
horologists who returned from abroad 
together with Professor Zavadsky. The 
new factory will produce one million of 
pocket watches annually. The first ship- 
ment of 20,000 timepieces will be made 
in Leningrad with the help of the ma- 
chinery and materials imported even 
before the factory will be built. 

The new Soviet factory will follow in 
its production methods mainly the 
American ways of horology studied by 
Professor Zavadsky and other members 
of the Soviet delegation while in the 
United States. 








New Enterprises 





Allen N. Hoffer has opened a new 
jewelry store at 5 N. Ninth St., Lebanon, 
Pa. 

A new jewelry store for South Bend, 
Ind., has been opened under the style 
of Shaw’s at 121 N. Michigan St. 

A new jewelry and gift store has 
been opened on State St., Salem, Ore., 
by Mr. and Mrs. H. S. Tower. 

A firm in Sao Paulo, Brazil, wishes 
to purchase precision instruments and 
supplies for watchmakers, manufactur- 
ing jewelers, engravers, and goldsmiths, 
according to the Bureau of Foreign and 
Domestic Commerce. Additional in- 
formation can be obtained by referring 
to File 37604 of the Department of 
Commerce. 








Michael J. Benson of the Brierhurst 
apartments has registered under the 
Pennsylvania Trading Act as Stanley 
Jewelers, in the Jefferson building, 1015 
Chestnut St. 



























17 years of success 
as a JEWELRY 
AUCTIONEER 


THE JEWELERS’ 
ae AUCTION 
NOTES 


Nines of 
The Hammer 
I have just begun an im- 
— sale in Indiana 
.. the second one for the 
same company. This in | 
itself signifies the ultimate 
confidence reposed in me 
by the jewelry trade... 
fitting testimony as to the 
satisfactory manner in 
which | and my associates 
conduct sales. VWWhen you 
want a sale conducted 
te the same high grade 
lines—consult me. 


Chas. A. Hubbaro 


AUCTIONEER FOR ESTABLISHED JEWELERS ONLY 
ONE OR'MORE ASSISTANTS WHEN REQUIRED 


10 South Wabash Ave., Chicago, IIL 
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delivery. MAIL CRDERS GIVEN PROMPT AN 
ATTENTION. 


LEVERE COMPANY 
» 94 CANAL STREET 


A Complete Line of Colored Stones 
for Jobbing Purposes 


We can supply all of your colored stone requirements, giving 
your order every attention as to careful selection ioe ot ae 


NEW YORK 4 


~ 
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800 Baths 


Old Fashioned Hospitality 
in a Modern Setting 


In the Grand Central Section, 10 minutes 

from Penn. Station, near Times Square, 

Fifth Avenue shops and important com- 
mercial centres and theatres. 


Radio in Every Rooms 
Single Rooms $3 to $5 per day 
Double Rooms $4 to $6 per day 
S. Gregory Taylor, President Oscar W.Richards, Manager 


HOTEL MONTCLAIE. 


NEW YORK CITY 



























H. ARNOLD & STEINWACHS 
48 Rue du Rhone 
GENEVA, (SWITZERLAND) 


Manufacturers of exclusive table-clocks, fine enameled 
toilet-sets, bonbon boxes, luxury-goods, etc. 


























71 Nassau St., New York 
"Phone Cortland 4346 


Manufactures Fine Platinum 
Jewelry—Special Order Work. 


“Baguette-Like’’ 
Patented U. S. A. 
Only ring that will mount 
round stones appear square. 





Platinum and White Gold Shells 


SAMUEL “STERN 


“Changeable 





Ring’ 
Patented U. 8S. A. 





















“The Pulse 
of the 


Industry” 





DIRECTLY OPPOSITE KEITH-ALBEE THEATRE 


HOTEL BERKSHIRE 


GASPEE 


*2.00 


WITHOUT BATH 


"2.50 


WITH BATH 


PROVIDENCE, R. I. 


EDGAR T. SMITH, Propricter 





ALSO WEEKLY RATES 








Jewelers who are interested in keeping in touch 
with the industry, who want to know what is right 
in style, what is right in price and in merchan- 
dising, who want to be supplied with practical, 
profitable ideas from week to week, are regular 
subscribers and readers of THE JEWELERS’ CIRCU- 


LAR. 











































